®Around the Ranch

AROUNDTHERANCH.COM THE COMMUNITY NEWSPAPER OF LAKEWOOD RANCH WEDNESDAY, AUGUST 19, 2020

& T

i

LET’S FOCUS ON THE BEAUTY AROUND US: If you need to stay close to home, this is the place to do it. Most everyone has seen the sandhill cranes moseying around the Ranch.
Did you know that the oldest known sandhill crane fossil was found in the MacAsphalt Shell Pit, between Lakewood Ranch and Benderson Park, and is estimated to be 2.5 million years old?

Both parents build a nest from cattails, sedges and grasses, but it’s unknown which parent chooses the nesting site. Nests can be up to 40 inches across and 6 inches high. Sandhill cranes
mate for life. For more wildlife photos, see pages 12-13. Photo by Mark Odell.

INSIDE:
LWR RECEIVES “BEST HEALTH COMMUNITY RANCH CDD BUDGETS
& FITNESS” RECOGNITION ACTIVITIES ESTABLISHED FOR 2021
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Our Mission is Your Remission

At the Sarasota Memorial Radiation Oncology Center, our goal is singular and our aim laser-focused — to put our
patients on the road to remission with the support and attention they need for a full and swift recovery. Led by a
dedicated radiation oncologist, our multidisciplinary team ensures that every patient receives the individualized
care they deserve, while state-of-the-art equipment delivers the treatment they need with pinpoint precision.
Committed to caring for the whole patient, an on-site Serenity Garden promotes mental wellness and multiple
support services assist in self-care between treatments.

Because we're not just treating cancer, we're treating people.

SARASOTA

Sarasota Memorial Radiation Oncology Center MEMORIAL
5370 University Parkway, Sarasota FL 34243 1 (941) 917-7575 CANCER INSTITUTE
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Himl= LAKEWOOD RANCH
UP TO 50% OFF STOREWIDE GOVERNANCE MEETINGS

Lakewood Ranch governance meetings (as of this printing)
are being conducted virtually. For updated schedule

5251 S. TAMIAMI TRAIL, SARASOTA, FL 34231 and login information visit:
(1.5 MILES SOUTH OF BEE RIDGE ROAD) | 941-993-1057

LEATHERGALLERYSARASOTA.COM WWW.MYLWR.COM/953/VIRTUAL-MEETINGS

FO-1885716
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motion
and
pain free

Imagine life without pain —

Our individualized solutions are
designed to improve flexibility
and provide lasting relief from
chronic pain, discomfort or

N injuries. Let us help you get back

- . to living your life to the fullest.

&

SAME + NEXT DAY APPOINTMENTS AVAILABLE
3 CONVENIENT LOCATIONS
SARASOTA « LAKEWOOD RANCH ¢ VENICE

LET’S GET MOVING ¢ CALL US TODAY!

FORMERLY SARASOTA ORTHOPEDIC ASSOCIATES

941.951.2663

VOTED #1 IN ORTHOPEDIC CARE

Foot & Ankle ¢ Pain Management ® Hip ® Knee ¢ Physical Therapy ® Neck and Spine ® Knee ®* Hand and Wrist ® Rengenerative ® Sports Medicine & More
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LWR Receives “Best Health & Fitness” Recognition

azine, recently named Lakewood Ranch to its “Best
Health & Fitness Community” category in the fifth
annual “Best of the Best” issue. The Ranch was recognized
for its wellness-centered master planning, extensive recre-
ational amenities, and health-conscious lifestyle program.
“When the editors of ideal-LIVING looked at top com-
munities with some of the best health and fitness opportu-
nities, Lakewood Ranch immediately came to mind,” said
Kelly Godbey, editor and associate publisher. “From its
many amenities including golf, tennis, pickleball, parks, and
walking trails, to yoga in the park, as well as the open-air
farmers’ market and on-site medical care, the entire com-
munity is built around fitness”
Surveys were collected at the 2020 ideal-LIVING real
estate shows that showcased the top amenities in which
potential homebuyers were interested. The top 100 ameni-

Ideal-LIVING, a Southern living and real estate mag-

home buyers are placing a higher priority on connectivity,
open space, and an active lifestyle. Lakewood Ranch has
all the qualities and conveniences of an established town
with the added benefit of resort-level recreational ameni-
ties in your own neighborhood. It's plug and play here!”

Last year, ideal-LIVING recognized Lakewood Ranch
in the “Best Wellness Community” category, due in part
to The Ranch’s collaboration with The Academy for Brain
Health and Performance and Massachusetts General Hos-
pital, a Harvard Medical School teaching hospital, on The
Brain Health Initiative project. The Ranch’s CORE (Col-
laboration Opportunities for Research and Exploration)
campus, a 305-acre research park which includes 971,000
square feet for STEM-focused academic partners, world-
class research facilities, and the collaboration between new
and emerging markets that focus on research, health, and
education, was also cited.

ty communities were chosen based on the top amenities requested, including walking trails, well-
ness facilities, proximity to healthcare, social clubs, swimming, a sense of community, cycling,
racquet sports, gated, lake communities, and coastal communities.

A special editorial committee assembled by the publication reviewed the qualifications of each
nominee and selected the winners in 12 categories.

“We are honored to be named as a ‘Best Health & Fitness’ community by ideal-LIVING mag-
azine, said Laura Cole, senior vice president of LWR Communities. “In these uncertain times,

“The ‘Best of the Best‘ feature honors those areas and communities which deserve special rec-
ognition for their outstanding qualities, facilities, and programs,” Godbey said. “During the chal-
lenging times, we hope that this special feature in our summer 2020 edition offers our readers a
chance to find a better quality of life in a safer environment. Lifestyle is now more important than
ever before and with many people able to work from home gives the ability to relocate sooner

than they thought possible”

The Top 100 Planned Communities are posted on www.ideal-LIVING.com/bestofthebest.

Lakewood Ranch Residents Urged
To Participate in Community Brain Health Study

r. Jennifer Bencie, health officer for
Dthe Florida Department of Health

in Manatee County, and Andy Guz,
CEO of the Lakewood Ranch Medical Center,
are asking residents of Lakewood Ranch and
the greater Suncoast region to join the Brain
Health Initiative (BHI) in the movement to
protect brain health and fight brain illness.

As an early step in the initiative’s effort to
build brain healthy communities, Bencie and
Guz, and BHT’s founder and executive director,
Dr. Stephanie Peabody, are encouraging ran-
domly selected Lakewood Ranch residents to
participate in the Brain Health pilot study.

“Lakewood Ranch has a rare opportunity to
participate in the pilot of what will become a
world-class comprehensive initiative of brain
health to create brain healthy communities,”
Guz said.

Randomly selected adult Lakewood Ranch
residents will begin receiving invitations to par-
ticipate in the brain health pilot study in their
mailboxes in August, when the BHI will kick oft
its pilot study to learn more about brain health.

“The pilot study is the next of many brain
health projects initiated in and planned for the

Suncoast region, toward the effort of improv-
ing brain health and optimizing performance
outcomes for people of all ages,” Peabody said,
“and decreasing the gap between lifespan and
brainspan.

“In addition, the BHI will use data analyzed
from the pilot to inform the identification of
innovative brain health interventions to bring
the Suncoast region through the developing
BHI Lab,” Peabody continued. “The innova-
tion lab is being designed as an accelerator
lab where solutions from a global explosion of
brain health innovations can be brought and
tested with the region’s residents, workforce,
visitors (younger and older) to participate in
clinical trials that promote brain health, fight
brain illness, and optimize performance”

Understanding what causes brain health
problems and how best to prevent brain illness
remains one of the biggest medical mysteries of
our time, according to Dr. Bencie.

“Especially now — when discoveries related
to brain health and brain illness, across the
lifespan, are critically needed worldwide - 1
hope every community member who is con-
tacted will step up to help this team of scientists

and our region by participating in this study;’
Bencie said.

Building a brain health community effort
began with the 2018 Lakewood Ranch Brain
Health Community stakeholder prioritization
survey. The results of that survey informed the
development of the pilot survey. The pilot will
collect data specifically about how Lakewood
Ranch residents function mentally, socially,
cognitively, and biologically. It will pay special
attention to what Lakewood Ranch reported as
brain health priorities.

Dr. Erin Dunn, epidemiologist and research
director of the BHI, said that adult residents
of the community will be randomly selected
to participate in the confidential, online ques-
tionnaire and complete a series of cognitive
computer games. The survey includes ques-
tions about health habits, medical conditions,
social relationships, recreational activities, and
experiences during the COVID-19 pandem-
ic, Dunn said. Those participating will also be
asked to share information about health behav-
iors such as exercise, nutrition, smoking, alco-
hol usage, sleep patterns, as well as demograph-
ic information.

Community participation is a critical com-
ponent of the BHI. Dr. Peabody encourages
those residents who receive a recruitment letter
to advocate for their own brain health and par-
ticipate in the study.

“Help to inform the science that is essential
to building a brain healthy community that
promotes and protects brain health and fights
brain illness,” Peabody said. “The pilot study
will help us capture risk and protective factors
linked to brain health across multiple domains.
We will be incorporating key ‘lessons learned’
from other successful community-based, pop-
ulation health projects, including the Framing-
ham Heart Study and Shape Up Somerville, to
identify ways to protect our brain health across
the lifespan at the individual and community
level”

The greater the rate of participation, the
more successful the BHI will be in establishing
a robust brain health baseline of the commu-
nity, and that will lead to greater opportunities
for scientific discovery, Peabody said. It will
also help recruit brain health innovators and
entrepreneurs from around the world to sup-
port the brain health of the region.
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Uptown transmona style sofa. S Queen headboard stor age footboard
Right blend of casual and modern. S rails, dresser and mirror. Also in gray & brown.

*On Purchases $300 or more with the Furniture Warehouse credit card made between August 19, 2020 and August 18, 2021. Interest will be charged to your account from the purchase date if the promotional purchase is not paid in full
within 12 months, by August 2021. Minimum Monthly Payments required. *Offer applies to only single-receipt qualifying purchases. No interest will be charged on promo purchase and equal monthly payments are required equal to initial
promo purchase amount divided equally by the number of months in promo period until promo is paid in full. The equal monthly payment will be rounded to the next highest whole dollar and may be higher than the minimum payment
that would be required if the purchase was a non-promotional purchase. Regular account terms apply to non-promotional purchases. For new accounts: Purchase APR is 29.99%; Minimum Interest Charge is $2. Existing cardholders should

see their credit card agreement for their applicable terms. Subject to credit approval. Terms of promotions - Previous purchase excluded, cannot be combined with any other promotion or discount. Discount offers exclude Hot Buys, floor
models or clearance items, sales tax, furniture protection plans, warranty, delivery, or service charge.

SOUTH SARASOTA 5252 S Tamiami Trail (at Phillippi Creek)941-260-9601
Storer oI NORTH SARASOTA 4027 N Washington Blvd (Hwy 301) 941-351-8600
Mon-Sat 9-9 BRADENTON 1100 Cortez Rd W (corner US Hwy 41) 941-749-6069
sun 11-6’ ELLENTON 5814 18th Street East (across Premium Outlets) 941-479-7900
VENICE 550 S Seaboard Ave (on 41 Bypass) 941-485-3211
PORT CHARLOTTE 1241 El Jobean Rd (across Sam’s) 941-764-8700
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LWR Remains The #1 Best-Selling
Multi-Generational Community in the Nation

multi-generational community in the U.S., according to

national real estate consulting firm RCLCO’s 2020 mid-
year survey. The Ranch secured 838 new home sales through
the end of June of 2020, besting last year’s numbers by 2 percent.
Lakewood Ranchs overall second place position put it among
the top-selling master-planned communities (MPCs) in the
country for nine consecutive years.

Despite the uncertainty that remains due to COVID-19, low
interest rates and the barbell effect (millennials and boomers)
continue to drive demand for homes in Lakewood Ranch at all
price points. A significant number of buyers have noted that
COVID-19 has accelerated life plans to reestablish roots in an
environment that affords a more connected and active lifestyle
while offering ample open space and tranquility. Floorplans with
independent offices, separate entertainment rooms, technology

I akewood Ranch maintained its position as the best-selling

social distancing. We are seeing that those organizations that are
adopting new technologies, such as accommodating self-show-
ings and online transactions, are attractive to consumers for
their safety as well as their simplicity and ease of use.

“The increased use of community apps and online amenities
and services have become critically important aspects of both
the sales and community building processes,” Logan said. “The
execution of these components has helped both to facilitate new
home sales as well as to sustain the sense of community which
master-planned communities strive to create and which is key to
their ‘lifestyle’ appeal”

This online component was prevalent in Lakewood Ranch
sales, where even with travel restrictions in place, buyers were
purchasing homes - in many cases, sight unseen — making use
of builders’ virtual tours, as well as interactive chats and virtual
community presentations from the Lakewood Ranch Informa-

packages, and pools have also generated more interest since the pandemic started.

“No question the outbreak has prompted a flight to quality;” said Laura Cole, senior vice president
for LWR Communities, LLC. “Buyers across the demographic and geographic spectrum have, in
many cases, accelerated their decision to purchase a home in Lakewood Ranch because it has all the
qualities and conveniences of an established town with the added benefit of resort-level amenities
in their neighborhood.

“Lakewood Ranch’s open space, amenities, and extraordinary array of modern floorplans has
become very attractive to those seeking to escape urban centers,” Cole continued. Today, Lake-
wood Ranch has three town centers, five neighborhood shopping centers, a medical center, A-Rated
schools, over 120 miles of trails, 60+ clubs, Premier Sports Campus, and over 1,400 businesses.”

Online traffic to Lakewood Ranch has been up across the board, even as physical traffic has
returned, which was a pattern noted by RCLCO. “Those MPCs with more advanced tech features
(virtual tours, community apps, etc.) to facilitate home sales had the most success during the slower
period,” said Gregg Logan, managing director of RCLCO. “Builders and developers who were al-
ready utilizing online and virtual technology have had a significant advantage during this period of

tion Center. The Ranch’s history of more than a quarter of a century gave customers a sense of
assurance and continuity seen in very few communities.

“To some degree, this fluid and uncertain environment has caused buyers to become more sus-
picious of communities who are long on plans and short on offerings that can be enjoyed in the
moment,” Cole said. “Lakewood Ranch has the unique advantage of being owned and guided by the
same family since its inception over 25 years ago. Their vision and dedication to quality planning
has resulted in Lakewood Ranch being the best-selling community for all ages in the United States
for three years. It's very easy to ‘plug and play’ and feel part of this welcoming community made up
of residents from across the U.S., indeed around the globe”

Lakewood Ranch’s recent growth has come from millennials and baby boomers. Active adults
accounted for a large percentage of sales, while young couples experienced the greatest increase in
home sales of any consumer profile, jumping 38% year-over-year. Lakewood Ranch also outper-
formed the metropolitan area in attracting families and empty nesters. The Northeast remained the
largest feeder market for buyers from out of state, with increases in Midwest buyers, as well as those
from the Maryland-D.C. area.

The (Pet) Doctor is In!

BY ERIN SIEMS, DVM

Hurricane season is here.

It's time to put away our Florida “weath-
er-is-awesome” wintertime smirks and start
seriously prepping. Luckily, we get to know
in advance that a storm is brewing. However,
as we saw from Irma and Maria a few years
ago, a slight shift in trajectory can change ev-
erything in an instant.

Now I know we all like to wait until the last minute ... after
all, that's why we all moved to Florida, right? We're not slackers,
we're laid back! We brag about our easy-going lifestyle. However,
a little prepping can go a long way and, of course, we can't forget
about our four-legged family members!

Here are a few essentials to consider when making your hur-
ricane preparedness plans for your furry friends.

* Microchip and register: This is probably the single most ef-

fective way of helping a lost pet find their way home. If your pets
are not microchipped, ask your vet for recommendations. If your
pets are microchipped, take a minute to make sure your contact
information as well as your vet’s contact information is up to date.

« Know where to go: Not all shelters take pets. Pet friendly
shelters will have requirements for vaccinations, housing and
care for your pet. Many boarding facilities are not hurricane rat-
ed or have limited capacity during hurricanes. Don’t wait until
the last minute to make plans.

« Have important medical records and proof of vaccines:
Whether you plan on hunkering down, going to a shelter or
making the mad dash to higher ground, you should have a phys-
ical copy of vaccine records and current medications (don't rely
on your cell phone battery). Many veterinarians offer a pet ID
card, similar to a driver’s license, which will have vaccine infor-
mation on in.

« Stock up on supplies: Food, water and medications are all

necessities and can be in short supply. Now is not the time to
ask your neighbor for a cup of sugar and a bottle of insulin! Also
consider, an average 25-1b. dog can easily drink a liter or more of
water in a day. Stock up early!

» What to do with the poo: Yeah, it’s gross ... but it’s a part of
life. Think ahead about litter, waste bags, etc. and where to store
them if necessary.

Side note: Aug. 15 was National Check the Chip Day, but feel
free to stop by our office anytime to make sure your pet’s chip
is active!

Dr. Erin Siems graduated from Ross University School of Veter-
inary Medicine in 2010, and has enjoyed working in both general
practice and emergency care. She has been practicing in the Lake-
wood Ranch/Bradenton area for the past seven years. She enjoys
general practice because it gives her the ability to build relation-
ships with her patients and their families. Dr. Siems opened her
own practice, Big Paws Animal Hospital in Lakewood Ranch, in
May 2020. Email pet questions to reception@BigPawsAnimalHos-
pital.com.
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LAKEWOOD RANCH BUSINESS ALLIANCE

Give Back to Our Community!
VOLUNTEER DAYS SCHEDULED FOR OCTOBER

/17 BA VOLUNTEER DAYS
OCTOBER 1-3, 2020

The LWRBA is pleased to announce its third
annual Alliance Gives Back Volunteer Days will
take place Oct. 1, 2 and 3, 2020. This volunteer
initiative connects members of the communi-
ty with Alliance member non-profit organi-
zations to positively impact the community
through various activities.

Last year, nearly 200 LWRBA members
volunteered in various activities with 27 local
non-profits. The three-day initiative organized
by the LWRBA's community engagement com-
mittee generated an estimated 800 volunteer
hours for non-profit organizations in Sarasota
and Manatee counties.

This year, as organizations are being
challenged by the current circumstances,
the Alliance has outlined three options for
non-profits to participate. Opportunities for
socially distanced activities, virtual events, and
supply drives will ensure a safe and rewarding
experience for all involved as we support our
region’s non-profits.

Volunteer sign-ups begin Aug. 20. Visit
LWRBA.org/AllianceGivesBack for details.

WELCOME NEW ALLIANCE MEMBERS

Please help us in welcoming the newest
additions to our family of businesses. For a
complete list of LWRBA members, visit LWRBA.
org/MemberDirectory.

Blue Mimi Concierge & Lifestyle
Management

CEPRA Landscape
Ed’s Rain Maker Irrigation

Encompass Health Rehabilitation
Hospital of Sarasota

Learning and.. .Reflective Growth

Lora L. Howell, PA.

Poppo's Taqueria

Security Alarm Corporation

Sir Speedy

Join the Alliance today! In an effort to sup-
port our local businesses' needs and increase
your presence in the LWR region, the Alliance
is offering pro-rated membership fees through
the rest of 2020. There is no better time to
join our 650+ business member organization!
If you are ready to take advantage of the
Alliance pro-rated membership, visit LWRBA.
org/Join or call our office at 941-757-1664.

EXECUTIVE ACADEMY VIRTUAL BEGINS
SEPTEMBER 11
Take your i TIBA

place and take EXECUTIVE
the lead among AC.&DEMY

our community’s TS TLLAL o
highest-achiev-
ing professionals at the Executive Academy.
For fall 2020, we are excited to take the Exec-
utive Academy experience onlinel The LWRBA
Executive Academy is a results-oriented, six-
phase leadership building experience created
by LWRBA and powered by Game On Nation.

The purpose of the Executive Academy
VIRTUAL is to equip business professionals with
the tools to continue to develop both person-
ally and professionally. Leaders know that the
learning process is not about changing who
you are - it's about growing who you are.
Executive participants will increase resourceful-
ness, confidence, and agility through tangible
skill training for all types of business environ-
ments, helping them lead and achieve team
goals fearlessly and successfully.

Registration is open until Aug. 31 at LWR-
BA.org/ExecutiveAcademy

Open 7 Days A Week
Parts, Service &
Installation Available
www.dansfancity.com
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SHACK (2] SHINE
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YOUR HOME
WILL®YOU

No Contact House Detailing Services

$99 EXTERIOR

WINDOW CLEANING
UP TO 25 WINDOWS

SHACK [ SHINE

nnnnnnnnnnnnnnnnnnn

At Shack Shine, we know exactly how to make your home smile!
Our services are no contact, paperless and completed in one detailed
visit, making your home positively shiny every time.

$25 OFF
GUTTER CLEANING

* Window Washing
* Gutter Cleaning
* Power Washing
SHACK [Z) SHINE

zzzzzzzzzzzzzzzzzzz

* House Washing
* Christmas Lights

$35 OFF

SHACK PRESSURE WASHING

SHINE

HOUSE DETAILING SERVICE

SHACK () SHINE

sssssssssssssssssss

$55 OFF
HOUSE WASHING

CALL TODAY FOR A FREE QUOTE
SHACKSHINE.COM | 1-888-808-7751

Array
ote Included

Tuscan Ceiling .
; Fan!

- Promo: MNtus50 Exp: 09/06,/2
*Some restrictions apply

.
g SABIANG
EAN COMPANY

SARASOTA
1
“4;924-9611

'BRANDON

randon Ave. 5150 Univ

"4 355-1153
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Building a true sense of community, through memorable events and social clubs.
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LIVEHERE, PLAY HERE

At times like these where
we are increasingly isolat-
ed, it's important to get out
of our homes, exploring,
taking in the fresh air and
maybe keeping up with
our exercise routines. This is
of paramount importance

Keith Pandeloglou

to us here on The Ranch, Directorof LWRCAC

Our friends at the Brain Health Initiative have
been sharing tips and tricks to help every-
one avoid “quarantine fatigue! Quarantine
fatigue is the physical and emotional ex-
haustion we are feeling because of this new
lifestyle. This week they shared what you can
do today to protect your brain health:

Our partners in the Department of Psychi-
atry at Massachusetts General Hospital offer
the following tips for dealing with your quar-
antine fatigues:

1. Do not ignore your physical and
emotional symptoms. \What you are expe-

riencing is real and should not be ignored.
Recognize that the physical and emotional
symptoms are your body’s way of commu-
nicating that something is not right. Find
positive and proactive ways to address what
you are experiencing and to support your
brain health.

2. Practice mindfulness. Mindfulness
can be an effective strategy for managing
stress and changing your brain. Itinvolves be-
ing present, purposeful, and nonjudgmental
in the moment. Practicing mindfulness can
activate and strengthen the connections in
your prefrontal cortex which helps focus your
attention. Keith's pro tip: Join us on Tuesday
mornings on the Lakewood Ranch Facebook
page for our “Mindful Moments," sponsored
by the Brain Health Initiative.

3. Restore your mood through eat-
ing, sleeping and exercise. Eating a brain
healthy diet, exercising for at least 30 min-
utes a day, and getting good sleep each
night can improve your brain health and
performance and fight brain illness. These
lifestyle behaviors boost your mood, im-
mune system, and memory and concentra-
tion. Keith's pro tip: Join us on The Lakewood
Ranch Facebook page for regular “Brain
Healthy Food Hacks, sponsored by the Brain

Health Initiative’s own Dr. Uma Naidoo, and
explore our fabulous Lakewood Ranch parks
- learn more below!

4. Stay connected. You may need to
be physically distant from your friends and
loved ones, you don't need to be socially
distant. Your brain health and happiness are
directly linked to the quality of your relation-
ships. Continue reaching out to your distant
family and friends, plan fun activities at home
with your immediate family and continue to
invest in the relationships around you.

5.Take a break and ask for help if you
need it. If you are feeling overwhelmed,
give yourself a break, take a step back from
the news and social media and find some-
thing that brings you joy. Take a walk, go for

a bike ride, paint a picture, listen to music,
dance, or read a book. And don't hesitate to
reach out for professional help if you need it.
Sign up for their Brain Health Boosts, deliv-
ered via email, at their website: brainhealth-
initiative.org.

Did you know that Lakewood Ranch has
seven community parks where you can get
out and play?

My goal today is to take you (virtually)
around each of the parks, so you can under-
stand where they are located, the amenities
they have, and how some are connected
by our trail system! First, one of our newest
parks is Bob Gardner Community Park.
This is a mile-long park, right between wet-
land preserves and conservation areas and
located just off White Eagle Boulevard, in be-
tween Arbor Grande and Mallory Park. You
can find paths, soft trails, and a 9-hole disc
golf course! There's even a fun gravity rail for
kids, in addition to a dog park.

Just down White Eagle Boulevard, located
south of Bridgewater, is James Patton Com-
munity Park. This park is designed around
water, and you can connect to interwoven
trails or launch a kayak! This park also fea-
tures a picnic pavilion and kids' playground.

SEE ACTIVITIES, PAGE 14
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Social media sources for LWR Community Activities: www.lwrca.org - facebook.com/LWRCommunityActivities
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Times like these we discover what is truly
important. Worries that we may have had seem
so small in comparison to our challenges today.
The health of our family, our community, our
world, becomes most vital. Over the past months,
we have seen great acts of heroism, strength, S o - 25 - =3 A P~

care, and love - right here in Lakewood Ranch.

You delivered groceries to those at risk, you
donated masks, food, and artwork to LWR
Medical Center, you painted your driveways and
sidewalks, you supported LWR restaurants and
businesses, you homeschooled your children,

and you stayed home to help flatten the curve.

Thank you for helping make this time a little

easier for our community. Never have | been

more proud to chant #WEARELWR.

With much love,

Momaca Onilad

Director, Community Relations

'YOURANLINE COMMUNITY HUB.
CHECK OUT OUR COMMUNITY
CALENDAR FOR VIRTUAL EVENTS
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As a break from the regularly scheduled confusion and fear of the day, please delight in these
pictures of the beauty around us, and consider these thoughts:
PHOTOS BY MARK ODELL
“Look deep into nature, and then you will understand everything better” —Albert Einstein
“Heaven is under our feet as well as over our heads.” —Henry David Thoreau
“We don't inherit the earth from our ancestors, we borrow it from our children.” —Native American proverb

“There is something infinitely healing in the repeated refrains of nature—the assurance that dawn comes after night,
and spring after winter” —Rachel Carson

“Study nature, love nature, stay close to nature. It will never fail you.” —Frank Lloyd Wright
“Men argue. Nature acts.” —Voltaire
“The earth is what we all have in common.” —Wendell Berry

“Just living is not enough. One must have sunshine, freedom, and a little flower.” —Hans Christian Andersen

Ly .;. 'r.-n-ﬁ
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3 Natives Brings More
Healthy Choices to The Green

BY ERNIE SOLLER,

Community Correspondent

It might seem that The Green
at Lakewood Ranch shop-

ping center is geared toward a

younger, more fit portion of the

Lakewood Ranch community.

After all, there’s a large fitness
club located there. You'll find a
day spa and nail salons too, a
breakfast-and-lunch place and,
just in case you get hungry and
dont want to succumb to the
average  burger/pizza/nuclear
explosion calorie fest found at
most “fast food” places, there
is a new place called 3 Natives,
which describes itself as an acai/
juicery establishment.

Acai, a Brazilian berry, has
come on strong in the food are-
na of late. It is reported to have
properties that some folks look at as being almost “miraculous,”
and there seems to be some truth to the hype about acai. For
starters, acai berries, like many other berries, are loaded with
anti-oxidants. The contain lots of fiber. They are a source of
heart-healthy fats, and they are high in calcium, which is good
if you want strong bones, a strong heart, muscles, and nerves.

At 3 Natives, the acai they use comes from 100% organic,
fair-trade sources in Brazil, and helps to support over 20,000
local family farmers in that country.

You might say that the acai berry started it all for 3 Natives.
The brand began as a juicery in Tequesta, Fla. in 2013, and has
grown to be a booming franchise-based business. The Lake-
wood Ranch store opened in late June at The Green, and there
are close to 20 stores open in Florida, with more to come in
places such as Dallas.

Now, just in case you might think that the only things sold
at 3 Natives are acai concoctions and juice, they have a sever-
al-page menu of food offerings.

Admittedly, the food offerings at 3 Natives tend toward the
“healthy lifestyle” side of restaurant choices.

Their menu features acai bowls, of course, along with wraps,
salads, smoothies, juices, veggie-spice shots, and bagels.

The bowls have some interesting names.

There’s one called the “Chronic,” which sounds like maybe it
might not be a good thing, but it is packed with acai, granola,
banana, strawberries, Kiwi fruit, pineapple, coconut shavings

.. and honey. The ingredients make it sound more like the
“Chronic” is destined to be a tasty repeater!

There’s also one called the “Warrior.” I guess that one is going
to get you ready for the day’s business combat.

3 Natives’ wraps and salads run the gamut, with, for instance

an albacore tuna salad,
with all sorts of fixings. 3
Natives uses only sustain-
ably caught tuna, and it is
processed with only salt
and water, unlike some of
the fish that come into our
country after processing in
less than great conditions
overseas.

In general, the wraps
and salads give the cus-
tomer a choice between
a smaller, wrap portion,
and a larger, salad portion.
On my recent visit to 3
Natives, my lovely com-
panion chose a chicken
salad wrap, served with
gluten-free bread. (You can
also get spinach bread for
your wrap.) I, feeling rather
hungry, chose the chicken Caesar salad.

I must admit, that, perhaps, as my mom used to say: “My
eyes were bigger than my stomach,” as I found that there was
a LOT of food in that salad, and I was unable to finish it all.
Both the wrap and the salad were good, and very fresh. 3 Na-
tives dressings are made daily from scratch, and they use locally
sourced fresh produce.

For drinks, I chose a cold-brew coffee, while my companion
ordered a “Black Lemonade;,” made with activated charcoal,
which is credited with “cleansing” the body of impurities, and
is reputed to assist in overcoming a hangover.

My coffee was fine, although she felt that her lemonade had
a bit too much charcoal in it for her taste, and switched to a
grapefruit/melon/green tea drink which she really liked. She
was also happy that this drink was non-carbonated.

As for the restaurant itself, the place is light and airy, with
pale, knotty-pine paneling and benches along the wall, and
there are separate tables also. A staff member came around and
cleaned the tabletops of the recently-vacated tables — a real plus
in the summer of 2020!

The 3 Natives slogan, as found on their website, is: “Helping
You With Your Healthy Lifestyle”

So, if you are trying to adhere to a healthy lifestyle, you might
just want to check out 3 Natives.

The restaurant is located at 11577 S.R. 70 East, in The Green
shopping center, on the northeast corner of State Road 70 and
Lakewood Ranch Boulevard - right in the “center of the cen-
ter”

Their hours are Monday through Saturday, 8 a.m. to 6 p.m.;
and Sundays from 8 a.m. to 4 p.m. For more information visit
3natives.com.

FROM PAGE 10

Our newest park off White Eagle Boulevard is Roger Hill Park!
Situated just behind Harmony, this is accessible by bike or walk-
ing, and connected to our existing trail system.

If you would like to run your own personal 5K, start at Bob
Gardner Park, continue on the sidewalk heading south on White
Eagle Boulevard, and proceed to Roger Hill Park. You'll want to
check your pedometer, but our trial run (pun intended) looks
like it’s just under 1.6 miles between Bob Gardner and Roger
Hill — do a loop back to Bob Gardner and you've got your own
5Kroute!

Herons Nest Nature Park is just south of Summerfield Lake,
off Adventure Place in Greenbrook and is a beautiful 110-acre
retreat! You can meander the pristine trails, or fish and boat on
sparkling Heron and Summerfield lakes.

Greenbrook Adventure Park features an in-line skating
track, plenty of sports fields, paw parks, and miles of trails. There's
also a pavilion, and this is home to many of our larger events in
Lakewood Ranch like our Irish Celtic Festival and Eggstravagan-
za. Greenbrook Adventure Park is located just off Greenbrook
Boulevard within the Greenbrook community.

Summerfield Community Park features three separate
playgrounds, with swings, tennis courts, a basketball court,
baseball field, soccer fields, jogging paths and a pavilion! There's
something for everyone at this 15-acre park located just off of
Lakewood Ranch Boulevard and south of State Route 70.

Finally, Country Club Community Park is located directly
behind Lakewood Ranch Golf and Country Club's athletic cen-
ter, which is a great location for a family outing. Featuring a bas-
ketball court, pickle ball court, pavilion, and tot lot, it is located
just off of Legacy Boulevard north of University Parkway.

With so many ways to get out of the home and stay active,
what are you waiting for? If you see me at one of the parks, feel
free to come say hello! I'l be there with a friendly wave, from 6
feet away, of course.

Join us for free barre class in the beautiful setting of Bob Gard-
ner Community Park, 2710 White Eagle Boulevard!

Barre3 hosts the morning classes starting at 9 a.m. alternating
Sundays — upcoming dates include Aug. 30, and Sept. 13 and
27. Please bring your own mat and water bottle. Mats must be
placed at least six feet apart from others, and we ask all partici-
pants to closely follow all social-distancing guidelines.

Note: Parking is extremely limited. If you live in close proxim-
ity to Bob Gardner Park, we encourage biking or walking to the
event. Be sure to visit myLWR.com to register!
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THE MOST IMPORTANT
PLACE THERE IS

Toll Brothers has spent more than 50 years artfully crafting home for the moments of your life, offering
a wide array of home designs and options in The Isles at Lakewood Ranch to suit every lifestyle and life stage.

Two collections of single-family homes from the upper $400,000s to $1 million

THE ISLES

AT LAKEWOOD RANCH

IslesAtLakewoodRanch.com/ATR

1 011 Bro thers Sales Center Open: Monday-Saturday 10 am-6 pm and Sunday 11 am-6 pm. Broker participation welcome. Homes available nationwide. Prices subject to change without notice. @ T°';
AMERICA’'S LUXURY HOME BUILDER Photos are images only and should not be relied upon to confirm applicable features. This is not an offering where prohibited by law. CGC1526761. 231606 7/20 e NYSE



16 | AROUND THE RANCH

AROUNDTHERANCH.COM

WEDNESDAY, AUGUST 19, 2020

THE UNASSUMING WINE BROS.

Fire, Meat,
THE CHARCUTERIE AND PORK PAIRING EDITION

BY VIGO ONSTAD (U.S. ARMY, RET.)
AND PATRICK DUGGAN, ESQ

(UWB) - Patrick and Vigo - two regular guys who love everything about wine, including
writing about it. Our goal is to explore the nuances of wine, share our adventures with you,
and have a little fun along the way.

To start, we apologize to all our vegan readers. This article, except for our wine recommen-
dations, may not be for you. This month, the UWBS have thoroughly explored the interaction
of fire, meat, and wine. The rating system is as follows: Vigo (Humvees)/Patrick (scales of
justice); ratings are given on a 1-5 scale, with five being highest. Here’s how it all went down:

If it's your first time reading this article, welcome! We are The Unassuming Wine Bros

Vigo: My job was to select the meat for what we
hoped would be a grilling and wine pairing extrava-
ganza. Although I had never been there before, I have
always been intrigued by the Butcher’s Mark while
shopping next door at Total Wines at the Shoppes at
University Town Center. I decided to stop in.

During my visit, Ben, the Butcher Mark’s managing
butcher, patiently walked me through various types of
meat, each time identifying the precise cuts that would
pair well with different types of wines. “You don’t want
to go with red meat (with a white wine pairing), but
chicken or a nice pork chop would do fine,” Ben said.
Up to that point, I had not considered incorporating
grilled pork into our meat and wine pairings. However
the more I thought about what Ben said, and inspect-
ed his pork chop cuts, the more I knew it would be a
blast to pair grilled pork with different wines.

Ben selected two of his best pork chops for us, each
approximately two inches in thickness. He explained that
the pork chops would pair nicely with chardonnay, but the pork
would need a very savory seasoning of sage, thyme, garlic, and on-
ions. I said, “Let’s do this;” and within minutes was out the door with
my purchase, hoping that Patrick was doing his best wine selecting.

Patrick: I had two tasks: selecting wines to pair with whatever
type of meat that Vigo purchased, and playing host to the grilling
and subsequent tasting.

When I learned that one of Vigo’s selections was pork, I knew
an oaky chardonnay would pair with it well and immediately
had a specific one in mind: Grgich Hills Estates 2016 Chardon-
nay (93 - Wine Enthusiast; 14.1% ABV; $37.99). And while it
is a bit on the pricier side for a typical UWB selection, I knew
this famous Napa chardonnay and personal favorite would be
the perfect conventional pairing and was excited to taste it with
the pork chops.

However, I was also determined to take an unconventional
route and find an affordable red wine pairing for the pork chops as
well. To do so, I ventured to Fine Wines and Tastings on Main on
Lakewood Ranch Main Street. I picked up a bottle of Willamette
Valley Vineyards “Estate” 2017 Pinot Noir (90 - Wine Spectator;
13.7% ABV; $29.99). I was encouraged by the so-called “expert’s”
suggestion that this wine would go well with pork.

Fap il
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and Wine

Because I was playing host to a team of hungry & —

meat-eating wine tasters, I knew that merely pre-
paring a bunch of meat slabs would not suffice. To
help feed this diverse, hungry crew, we ordered the
perfect accessory for any party: a medium 10x10
charcuterie and cheese box from Charcuterie and
Cheese ($65; www.charcuterietogo.com). Besides
the high quality of its contents and outstanding
presentation, the best part about the box was its
variety and convenience —to buy all these ingredi-
ents piecemeal and assemble a similar plate would
be far costlier and far more time-consuming and
complicated than quickly ordering a box online.
Charcuterie and Cheese also offers free weekday and weekend delivery within a certain geo-
graphical zone. As a busy professional with foodie friends, this purchase made a lot of sense.

Because we were beginning with these boxes’ many different bites, cheeses, and spreads,
we needed an affordable, versatile, and great tasting sparkling wine to get us started. I am
an una-bashed champagne fan, but despite my great fondness,
know that decent champagne is often unnecessarily expensive ...
especially when it is served as a starter. As a cheaper alternative, I
sought a sparkling wine from outside France’s champagne region
but still bottled in the traditional method. When I learned that
Domaine Carneros 2016 Brut (4.0 Vivino; $28.99), a California
sparkling wine bottled in partnership with one of my favorite
champagnes - Tattinger — was roughly half its price but still bot-
tled like champagne, I took a leap of faith with it.

The 2016 Domaine Carneros Brut was a pleasant surprise on
its own and also paired great with the goat cheese, brie, and nuts
in the charcuterie and cheese box. It was fresh, crisp, and easy
to drink throughout with lemon and apple notes and a nutty finish. It was fantastic at its price
point, and I will be drinking this bottle again. It is a great choice to serve at a party as a starter
wine or with the main course. The verdict:

Vigo: With “Ben the Butcher’s” advice still fresh in my head, I evaluated the various spices in
my kitchen and had a eureka moment when I came across the Badia brand’s “complete season-
ing” It had every ingredient we needed, including various spices, garlic, and onion, to name a
few. It was the perfect seasoning for our pork.

After patting dry and seasoning both sides of the chops, it was time to grill. The optimal pork
grilling temperature is 450 degrees. Pork chops will best be prepared when they are grilled
on each side for approximately five minutes,
with slight variation depending on thickness.
We cooked the chops in this manner, and
when the seasoning on both sides appeared
bronzed, we transferred the pork chops to
a less hot grill burner and continued to grill
them at 380 degrees for another five minutes
per side. The secret to cooking any kind of
meat is the feel. With pork, it should feel firm
with a bit of spring. If youre not great with
the feel method, a meat thermometer is your
next best bet. When the internal temperature
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of the pork chop is approximately 140 degrees, it’s fully cooked.
To ensure maximum tenderness and taste, it is best to let grilled
pork rest for about 10 minutes before serving it.

Patrick (The Pairings): The pork chops were perfectly sea-
soned and grilled. A special shout out is definitely warranted
for a friend of the Bros, “Pat” — a contract lawyer by weekday
and weekend grill master - for his grilling tips and overall as-
sistance. The pork chops were flavorful and tender and, given
their medium texture and mildness, were well suited for both
an oaky chardonnay and medium-bodied pinot noir.

I first sampled the 2016 Grgich Hills Estate chardonnay. This
iconic personal favorite never disappoints, and this particular
bottle was no different. It is fresh, extremely drinkable, and per-
fectly balances lemon, pineapple, and very subtle oak notes. I
found this bottle to be delicious. The wine verdict:
clecfocjooled)

The 2016 Grgich Hills Estate chardonnay paired perfectly
with the seasoned and grilled pork chop, and this combination
was my overall winner! To all of the various tasters involved,
this pairing was the highlight of the entire undertaking. The
pairing Vefrdict: . ‘
6ta &1 6fe £

Next, I tried the 2017 Willamette Valley Vineyards “Estate”
pinot noir. This wine was fruity, refreshing, and balanced. It
was easy to drink even on a hot summer day as it was more
light-bodied than anticipated. The wine verdict:
cleciocled]

Admittedly I am generally biased toward pairing pork with
white wines and particularly doing so with the 2016 Grgich
Hills Estates chardonnay. In light of this, the 2017 Willamette
Valley Vineyards “Estate” pinot noir had an uphill battle. After
tasting it with the pork, I believe this pinot noir would be better
on its own or with a lighter food pairing such as white fish as
it was a bit too bright to stand up to the texture of our grilled
and seasoned pork. In other words, good wine that we paired
poorly. I will own this mistake. The pairing verdict:
ote sfa st

My overall winner: the grilled and seasoned pork chops with
the 2016 Grgich Hills Estates chardonnay was an instant home
run, clearly the best of the two pork chop pairings, and one of
the best food/wine combos I have ever sampled together. This
was a fantastic match. As it’s a bit pricey, pick up a bottle, and
save this wine pairing for a special occasion. You won't be dis-
appointed.

Vigo (The Pairings): The pork chops from the Butcher’s
Mark were phenomenal. Savory, tender, and juicy, I can’t re-
member a time I've had a better piece of pork that was cooked
to perfection. Though Patrick gave “Pat” a lot of credit regard-
ing the outcome of the chops, we all know it was the guy behind
the grill (Vigo) that made pork perfection a reality.

I can’t say I'm a fan of chardonnay in any of its forms. Soft,
buttery, or oaky has never been in my palette’s wheelhouse.
However, the 2016 Grgrich Hills Estates chardonnay was nei-

ther too buttery nor too oaky and struck a moderately clean
taste with a slight aroma of smoke, coupled with a mild floral
bouquet that chardonnays are known for. The verdict:

T T T 5

Sometimes you just get things right, and the pork, the sea-
soning, and the selection of the 2016 Grgrich Hills Estates char-
donnay was one of those times. The juicy pork, savory spices,
and the clean floral notes of Grgrich Hills Estates chardonnay
all coupled together was a pairing made in wine and meat heav-
en. The verdict:

T T T

Pinot noir is always a welcome selection when out to din-
ner or visiting with friends. On its own, the 2017 Willamette
Valley Vineyards “Estate” pinot noir is a solid choice: beautiful
pale red color, even bodied with hints of cherries and leather.
I would not refuse a glass — or two - of this wine. The verdict:

R T

Not all things that are great on their own go well when put to-
gether. Much like pairing stripes and plaids, pairing the 2017
Willamette Valley Vineyards “Estate” pinot noir and a savory
pork chop goes over about the same way. The verdict:

G

My overall winner: Surprisingly, my overall winner was the
meat, not the wine. I cannot describe how delicious the pork
chops were. That being said, regarding our pork chop pairings,
there is no better match in wine heaven than the 2016 Grgich
Hills Estates chardonnay. If you try this pairing, it will surely be
a meal you’ll talk about for weeks.

FROM THE MAIL BAG:

Sandy FE, from Boca Raton, Fla., wrote, “I love wine but
sometimes it doesn't love me the next day. I've heard about
clean wines that don't give you that bad feeling the next day.
Have any recommendations for me?”

UWRB: We hate to hear about anyone not enjoying wine, even
the day after. We will check into a clean wine for you and make
a suggestion next issue.

Let us know whether you agree, disagree, or whether you prefer
other wines or pairings more. Wed love to hear your input and sug-
gestions and are always thrilled to receive your feedback, information,
and opinions. We can be reached at VigoandPatrick@gmail.com.

Brain Health Initiative
Announces Relationship with
UF’s Florida Survey Research

Center for Pilot Study

The Brain Health
Initiative (BHI) recent-
ly announced that the p
Florida Survey Research
Center (FSRC) at the
University of Florida ‘f)
has been contracted to %
study. BHI's work with
the FSRC represents
one of many future opportunities to engage Florida-based
expertise in the work of the BHI.

FSRC will assist with study recruitment and community
focus group moderation for the BHI pilot study, launching
this month. According to Dr. Michael Scicchitano, direc-
tor of the FSRC, the BHI's work to better understand brain
health and brain illness is critically important. He said
FSRC welcomes the opportunity to help bring improved
understanding about brain health to the Suncoast region
and beyond.

“Our research team is so grateful to leverage the exten-
sive skills and resources in the Florida community through
its academic institutions, hospitals and health centers, com-
munity-based organizations, residents, and workforce,” said
Dr. Erin Dunn, BHT’s director of research. “These collabo-
rations are essential in making the mission of the BHI—to
promote and protect brain health, optimize brain perfor-
mance and fight brain illness across the lifespan—as suc-
cessful as possible. Done right, we also see these partner-
ships as mutually beneficial, bidirectional opportunities to
study and take action on brain health for all involved”

Dr. Stephanie Peabody, founder and executive director
of the BHI, said the Brain Health pilot study would not be
possible without the enthusiastic support of the Lakewood
Ranch and greater Suncoast region residents, businesses,
and organizations. “The area’s commitment to champion-
ing new research and innovation around brain health helps
promote and protect brain health and fight brain illness at
the individual and community level,” Peabody said.

The BHI looks forward to collaborating with academic
institutions and organizations throughout the greater Sun-
coast region and the state of Florida, she said, as well as
with national and global stakeholders. “The BHI continues
towards its development as an epicenter that collaborates
with researchers, clinicians, innovators, entrepreneurs, and
other stakeholders to study and take action on improving

brain health outcomes for its residents, students, workforce
and visitors.”

assist with the launch of
the Brain Health pilot

For more information visit The Brain Health Initiative at
www.brainhealthinitiative.org.
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Ranch CDD Budgets Established for Fiscal 2021

BY ERNIE SOLLER
Community Correspondent
or several months now, due to the COVID-19 virus
F situation, in-person public board meetings have been
eliminated for the Lakewood Ranch Community Devel-
opment Districts (CDD). Instead, board members have been
meeting via “Zoom” and conducting business without public
gatherings.

One of the main duties of the CDD supervisors is the annual
establishment of district budgets for the following 2021 fiscal
year. The members of the CDD boards, beginning in March of
this year, have worked diligently to prepare budgets that cover
the needs of their residents, while taking into consideration the
restrictions brought about by the coronavirus pandemic.

Therefore, the preliminary budgets adopted by the various
Lakewood Ranch CDD boards this summer reflect the need to
hold spending down, except in cases where work is considered
to be necessary, while at the same time maintaining services to
residents.

DISTRICT 1

Alan Roth, chairman of the District 1 CDD board, noted that
the assessments for this next fiscal year will go down slightly for
District 1 residents. He stated that the board had dropped all
discretionary expenditures, but commented that there would
have to be money spent in the future for common area land-
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GOLF AND COUNTRY CLUB

BETTER BUSINESS

sta/ls here

Whether you're planning a corporate banquet
or an offsite team meeting, when you want to
be sure your event will be flawless, trust it to

the stunning settings and professional staff at

Lakewood Ranch Golf & Country Club.

CORPORATE EVENTS |

7650 LEGACY BLVD., LAKEWOOD RANCH, FL 34202 |

BANQUETS

scaping work, which would tend to be reflected in increases for
the 2022 fiscal year.

The total budget for District 1 for the 2021 fiscal year is set
at $2,139,150. This reflects a decrease of $59,400 from the last
fiscal year, with assessments going down by $39,400, or approx-
imately $23 per residence. Some $20,000 of District reserve
funds are being used to hold down the amount of assessments.

DISTRICT 2

The District 2 budget for fiscal 2021 is $3,455,370, a decrease
of $28,740 from the previous year. Assessments will be reduced
by approximately $26 per residence. Some $30,000 of District
reserve funds are being used to hold down assessments.

District 2 chairman Pete Bokach commented that in the fu-
ture there will need to be money spent on infrastructure items,
since those facilities are now around 20 years old, and in some
cases may need to be repaired or replaced, but that the District
elected to manage spending to reflect the state of the economy.

DISTRICT 4

The District 4 budget for fiscal 2021 is in the amount of
$2,405,670, an increase of $137,260. However, assessments
will go down an average of $11 per residence, due to the use
of $200,000 of District reserve funds, which have been steadily
built up over the last 10 years.

Per District 4 Board chairman Mike Griffin, some of the in-

creased budget dollars will go to repair drainage issues along
Greenbrook Boulevard near Lorraine Road, and Manatee
County will be also involved in that project. There will also be
needed repairs and upgrades made to irrigation equipment in
District 4.

Griffin also thanked the Lakewood Ranch Operations De-
partment for their great work in helping meet the expectations
of District 4 residents regarding the quality of their community.

DISTRICT 5

The District 5 budget for fiscal 2021 is the only one that is
resulting in slightly higher assessments for District residents.
District 5's fiscal 2021 budget is in the amount of $3,603,330,
an increase of $510,710. Individual assessments increases will
average approximately $105 per residence.

Marty Cohn, chairman of the District 5 CDD board, noted
that a large portion of the increase in the budget will be directed
to the repair of serious drainage/flooding problems along the
border between the Presidio and Riviera neighborhoods. There
has been significant flooding in the area, which has affected 44
homes.

Survey work for this project was expected to begin in mid
August, with the expectation that the job will be finished by
early 2021.

SEE CDD PAGE 20
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Meals on Wheels PLUS THE Foo BANK
OF MANATEE OF MANATEE
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THESE UNPRECEDENTED TIMES HAVE
LED TO UNPRECEDENTED NEEDS.

Please consider making a gift today to support our
Food4Families program and emergency relief related to
COVID-19.

‘i

100% of your donation will stay local to feed our Manatee County neighbors.

www.MealsOnWheelsPLUS.org/donate @ © © @

THANK YOU TO OUR ADVERTISING SPONSOR LWR COMMUNITIES, LLC

AAAAAAAAAAAAA

The Florida Registration number for Meals on Wheels PLUS of Manatee is #CH1420. A copy of the official registration and financial information may be obtained from the Division of
Consumer Services by calling toll-free (800-435-7352) or at www.800helpfla.com within the state. Registration does not imply endorsement, approval, or recommendation by the state.
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Great = Hard, Sometimes

BY HULDAH MATHIS
Provided by Huldah Mathis, CFP®, RICP ©, Northwestern Mutual

ere we are, eight months into the year. I
H know it feels like 108 for many! While “nor-

mal” has yet to return, we are finding a new
rhythm at this point at least.

Here are some theme words so far...

1. Clean - every drawer in the house has been or-
ganized (unless your house is like mine and two
preschool aged children live in it)

2. Outside - the neighborhood sidewalks have never been so full in
our 12+ years of living here

3. Video streaming - from happy hours to graduations, everything
has become “virtual”

4. Isolated - vacations postponed and family gatherings rethought
(including a 2-year-old’s birthday celebration in our household)

5. Due for a haircut - no explanation needed!

Our household has noticed in new ways how the words “great” and

“hard” so often can be used to describe the same situation lately.

This slower pace of life outside of work has made for some great ad-
ventures with our kids. We took our 4-%: year-old on his first offshore
fishing trip, which was memorable from start to finish. The first attempt
was cancelled for weather ... but not until arriving at the boat ramp at
8 a.m., having already answering 99 questions during the car ride there.
Hard. Plan B turned into a morning of boogie boarding at the beach be-

v P
 FaN
Humane Soci

“Manatee County

VETERINARY CLINIC

Compassion. Commitment. Community.

5
‘.1! .v‘*f-.

Pet Dentals

We offer high-quality, low
cost dentals for dogs and cats.
Price includes exam, pre-op
blood work, polishing,
cleaning and minor exractions.

Pricing may vary for severe
dental disease and/or fractured
teeth.

Cat Dentals $265
Dog Dentals $290

fore the storm landed in shore. Great. The second attempt was a perfect
weather day, two weeks later. Great. Mom learned all about sea sickness
though and got more of a view of the side of the boat than anything.
Hard. The trip ended with our son catching a fish taller than he is and
priceless memories. GREAT.

It has been a similar balance for many wallets lately too. Whether
through unexpected job loss or a total change of circumstances, many
people have realized they didn't really have an emergency fund. Hard.
Between more down time and just necessity, people are becoming better
students of their finances in general and are taking inventory of where
their time and dollars have been going. Great. Most people have been
spending a lot less over the past few months. Great. The main reason
for it — places we love had to close and plans have had to change. Hard.
While no one would have chosen the occasion for it, new budgeting and
savings habits are being created nonetheless and will bring far reaching
positive effects well beyond 2020. GREAT.

As you reflect on these last few months, I'll leave you with two ques-
tions to consider: What has been your best unexpected adventure
during COVID quarantine? What is one new habit that you will take
with you even as life returns to “normal”?

I would love to hear from you by email if you care to share!

Huldah C. Mathis is an agent of NM and registered representative of the
NMIS based in Sarasota. To contact her, please call (941) 957-4518, email
huldah.mathis@nm.com, or visit huldahmathis.nm.com.

PrO+EC+ YOUr pe+ WiHN US!

We are open to the public.

Monday - Friday 8:00am - 5:00pm | Saturday 8:00am - 4:30pm
2415 14th St.W., Bradenton (941) 747-8808 Option #1
j.ﬂ 3

Curbside Check in available upon reqdest

FROM PAGE 18
DISTRICT 6

The District 6 fiscal 2021 budget will be
almost a copy of the fiscal 2020 budget, at
$1,161,090, with a total budget increase of only
$390. Assessments will also be pretty much flat,
with a decrease of approximately $2 per resi-
dence. The District used $46,800 of its reserve
funds to accomplish this.

Per District 6 Board chairman Jim Rogo-
ze, bond refinancing at much lower rates also
helped the District hold down assessments. He
stated that the District is planning on finishing
its sewer turnover to Manatee County soon,
but that the project has been delayed slightly
due to the virus. Future road repairs, needed
due to the aging of the infrastructure, will be
postponed until the following fiscal year.

Another factor in the lowering of district
budgets in Lakewood Ranch has been the
success of the soil moisture sensor installation
program. By installing these sensors, residents
have been able to enjoy healthier lawns, while
holding down the use of irrigation water. Even
though the price of the irrigation water has
gone up, this program has enabled lower costs
overall, and district irrigation costs are no lon-
ger going “through the roof”

Final votes on the various district budgets
will take place during the August CDD board

meetings.

CHARITY
NAVIGATOR

* 3 ok
Four Star Charity

o

o

Pet Wellness

Cat Wellness Exams include:

Basic exam, Rabies vaccines

and FVRCP.

: = Dog Wellness Exams include:

Cat Wellness rom $51
Dog Wellness rom $66

Basic exam, Rabies vaccines
and DA2PPV and
heartworm test.
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7 PRIVATE
THIS IS ;7" COUNTRY cELuB

THE CLUB | (Readere)

—— NOW IS THE TIME ——

JOIN AS A PREMIER
GOLF MEMBER TO RECEIVE

$5,000 OFF INITIATION FEE | $3,000 TOWARD GOLF CLUBS | PERSONALIZED GOLF BAG | CLUB APPAREL

CUSTOM CLUB FITTING | 1PRIVATE LESSON AT OUR GOLF ACADEMY | 5GUEST FEE COUPONS
EXCLUSIVE LIMITED TIME OFFER ENDING 8/31/20

2019 BEST GOLF 2019 BEST PRIVATE 2018 BEST GOLF 2017 & 2018 GOLDEN
COURSE COUNTRY CLUB COMMUNITY FORK AWARDS
= SRQ MAGAZINE - - HERALD TRIBUNE - - IDEAL LIVING - - GOLF, INC. -

IT'S NOT JUST A CLUB, IT'S A LIFESTYLE

3 Championship Courses | State-Of-The-Art Golf Academy | 2 Award-Winning Clubhouses
2 Golf Practice Facilities | New App For Booking Tee Times, Logging Your Scores & Dining Reservations

A Full Social Calendar | 20-Court Tennis Center | 12 Pickleball Courts | 24-Hour Fitness Center 'j/((}é()/{)() ){/ L(/l)(///(%

70 Weekly Fitness Classes | 2 Heated Pools | Bocce Ball & Tournament Croquet Courts | Kids’ Camps o o o
GOLF AND COUNTRY CLUB

7650 LEGACY BLVD, LAKEWOOD RANCH, FL 34202 | 941.907.4700 LAKEWOODRANCHGOLF.COM
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The Isles At Lakewood Ranch
Debuts New Amenity Center: The Pier House

he Isles at Lakewood Ranch, a gated community
by Toll Brothers, recently opened its new, 6,500
square-foot amenity center, The Pier House.

Set on a nearly six-acre site overlooking a pictur-
esque lake, The Pier House features bright, coast-
al-inspired architecture reflective of the West Florida
lifestyle. The interior design features contemporary
furnishings, modern décor, and a palette of cool-
toned blues and browns, coupled with mirrored
panels and large windows that imbue the space with
natural light.

The state-of-the-art fitness center offers a variety of
cardio and strength training machines as well as TRX
suspension bands, kettlebells, and on-demand fitness
instruction. Additional amenities include a spa and
a social room with a catering kitchen, making it an
ideal space for gatherings with family and friends.

The resort-style swimming pool highlights the lakefront area where residents can enjoy health
and mindfulness exercises on the yoga lawn. Those seeking friendly competition can play tennis,
pickleball, volleyball, and bocce, while the boardwalk and fishing pier — an amenity exclusive to
The Isles at Lakewood Ranch - offer tranquil, family-friendly activities.

Residents with furry friends will enjoy interacting with other pet owners at the private dog park.

“The Pier House will become the centerpiece of The Isles at Lakewood Ranch, and a place
for homeowners to relax poolside, enjoy a variety of outdoor sports, and spend time with close

FALL 2020 RECREATION PROGRAM

2020 FALL SCHEDULE
Practices Begin: Middbe of August
Games Begin: After Labor Day Weekend
Saturday Morming Games

10 WEEK SEASON DETAILS
OFEN TO BOYS & GIALS - AGES 4 - 14
10 WEEK SEASOMN
Program Cost: $135 (inciudes Uiniform it

_BPRING Season Returning Players 5125 (does not include uniform)

SKILLS ADVANCEMENT PROGRAM
6 Sessions - $60
Bagine Monday Oclober 5th
Every Monday: 6:30pm - T:30pm
Open bo Players Born on 2000 - 2013

CAMP PROGRAMS

CAMP PROGRAM

Tharﬂmmhn Camp
Christmans Camp

Mon-Tue-Wed Sam - 1pm
Cosl: 5100 lor each camp

friends and neighbors,” said Chris Ryan, president of
Toll Brothers Tampa/Sarasota Division.

Priced from the mid-$400,000s, The Isles at Lake-
wood Ranch offers 15 home designs with an array of
luxury appointments, including gourmet kitchens,
spacious living areas, and private master bedroom
suites. Many of the community’s home sites feature
water and preserve views.

With the guidance of a professional design con-
sultant, home buyers can choose from hundreds of
options to personalize their new home at The Isles at
Lakewood Ranch Design Studio.

The Isles at Lakewood Ranch is located off Uni-
versity Parkway at 17523 Fairwinds Drive, just east
of Lorraine Road. It is ideally situated near Gulf
Coast beaches, shopping, dining, and downtown
Sarasota.

Home buyers can visit The Isles at Lakewood
Ranch sales center and tour three professionally de-
signed model homes from 10 a.m. to 6 p.m. Monday
through Saturday and 11 a.m. to 6 p.m. on Sunday.
For more information or to schedule a private ap-
pointment, call (941)313-7373 or visit IslesatLake-
woodRanch.com.

Pl i rT APFL LT D el B B B PR 0, i T il o Bt L



WEDNESDAY, AUGUST 19, 2020 AROUNDTHERANCH.COM AROUND THE RANCH |23

IS THE LIGHTNING CAPITAL

FLORID OF THE UNITED STATES

i%am_ WHAT OUR SURGE
PROTECTION SERVICES OFFER

ELEETH[EHL PANEL REPLACEMENTS PEACE OF MIND THE BEST BRANDS & WARRANTIES
'" THE "““"H OF AUGUST. Trust the professionals to help you protect your — Our team is able to show you and talk you
- expensive electrical appliances. through the leading surge protection systems

.'L‘ e/ THE FULL PRICE UP FRONT available with the best warranties.

K; 200 WG W give you the full price for your surge EXPERT INSTALLATIONS
OFF SIWIHGS protection installation upfront. Our technicians are also fully licensed and
'IHHI]I.E HOUSE insured so you can be confident you're in safe
E PROTE - hands as we provide and install excellent surge
e protection solutions.

NO OVERTIME CHARGES!

HOME SERVICES ‘ E N 4 Call us today

/'E‘v to schedule your service!

" 941-216-2987

BRADENTON LAKEWOOD RANCH SARASOTA VENICE NORTH PORT ENGLEWOOD

*Financing with approved credit. Inferest accrues at fime of purchase unless paid in full during promotional period. For regular ferm purchases, APR is based on US prime rate and is subject fo change. Monthly payments required.

SCMC 1ER0ATE  FEC II0208  RCHIC 12803V @CFC 143G
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ALEX KARRAS LINCOLN

Serving the Gulf Coast Since 1978
2020 LINCOLN CORSAIR 2020 LINCOLN AVIATOR RESERVE

at $349 per month at $595 per month

36 month red carpet lease’s through Lincoln Automotive 36 month red carpet lease’s through Lincoln Automotive
Financial Services. $3500 due at signing. Financial Services. $5000 due at signing.
€20235 5L/LUL19943 A20088 5L/LGL21868

2020 LINCOLN NAUTILUS 2020 LINCOLN MKZ PREMIERE FWD

at $375 per month Buy for $29,995 or Lease for $349 per month

36 month red carper lease’s through Lincoln Automotive 36 month red carpet lease’s through Lincoln Automotive
Financial Services. $3500 due at signing Financial Services. $3500 due at signing
X20157 2L/BL13299 Lincoln Courtesy Transportation Vehicle Z20022 3L/LR606774

Payments are based on 36 month Lincoln AFS lease . Leases are based on 7500 miles per year. $3500 due at signing on Lincoln Courtesy Transportation Vehicle. $3500 due at signing for the 2020 LINCOLN NAUTILUS
PREMIER FWD and 2020 LINCOLN MKZ PREMIERE FWD. $5000 due at signing for the 2020 LINCOLN AVIATOR. Price’s and payments include either owner loyalty or competitive make customer cash. Security deposit
waived. Payments exclude taxes, tags and state / lease fees. Price’s exclude taxes, tags and $495 delivery fee. Photos are for illustration purposes only. Offer expires 08/31/20

—zoede . ALEX KARRAS LINCOLN (941) 756-4004

IC|ARIFIART Shop 24/7 KARRASLINCOLN.COM
ADVANTAGE™ 6760 14TH STREET WEST - ON US 41
o DEALER oo 2 MILES NORTH OF THE AIRPORT

PHOTOS FOR ILLUSTRATION PURPOSES ONLY.

LINCOLN

FO-1885388




