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Your Lakewood Ranch Real Estate
\\ Experts for 20 Years

WARREN GROUP
LAKEWOOD RANCH
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WHY THE WARREN GROUP? § :

;ﬂ We felt we were never alone and were being treated as if we were
W family. We can't thank Julie and Pat enough and highly recommend
“' 4 them to anyone buying or selling a home in Lakewood Ranch. b
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Top 1% of Agents in Sarasota & Manatee Counties

Members of Coldwell Banker’s Global Luxury Division
Top 7% of Coldwell Banker Agents Worldwide

-

| . * Certified Luxury Home Marketing Specialists
PAT, JULIE & PATRICK WARREN 8334 Market Street, Lakewood Ranch, FL ‘F',"a“"t"\’/"\}‘a":fg;e@')‘gg;{‘;gﬁagsm“a-”m
Real Estate Advisors, Realtors Coldwell Banker C:941.350.7044 C: 941.350.7439 Juli.e Warren@ CBRea)I(c. j
Residential Real Estate C:941.400.4436 0:941.907.1033 : Y,

Patrick Warren@CBRealty.com
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Renée Dedio Preininger

I
3

041.400.4235
reneeworks4u@gmail.com
@ @preininger_property_group
8131 Lakewood Main St., Suite 201

Lakewood Ranch, FL 34202
sarasotatrustrealty.com

Your LWR Home Marketing Specialist

THE COUNTRY CLUB
6923 Westchester Circle, Lakewood Ranch, FL 34202
6,600 sq ft under air, 8,512 total sf, 5 bedrooms all with en suite bathrooms, 2 car garage
MLS #A4568244 | $4,995,000




THE COUNTRY CLUB
12531 Highfield Circle, Lakewood Ranch, FL 34202
5,232 sq ft under air, 7,353 total sf, 4 bedrooms, 4.5 baths, 3 car garage

MLS #A4574076 | $2,899,000

COUNTRY CLUB EAST
15809 Castle Park Terrace, Lakewood Ranch, FL 34202
4,200 sq ft under air, 5,802 total sf, 4 bedrooms, 3 baths, 3 car garage

MLS #A4562502 | $2,399,000

LAKEWOOD NATIONAL
5547 Palmer Circle #205, Lakewood Ranch, FL 34211
1,200 sq ft under air, 2 bedrooms, 2 baths, 1 car garage, Furnished!

MLS #A4577389 | $510,000




A Luxury Aesthetic Clinic
By Arsenault Dermatology

(941) 264-161
glowdermspa.com
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A Lifetime
of Healthy Skin

4.9 Star Google Rating. 4500+ Reviews

WArsenault

Proudly Serving :
Lakewood Ranch (941) 90/=EL22

Since 2003 arsenaultdermatology.com




Over $44 Million
Closed and Pending ”l
THUS FAR in 2023

Top 1%

of all Sarasota and Manatee Realtors®

#1
Michael Saunders Lakewood Ranch Agent
2019, 2020, 2021

Top 1.5%
of all Realtors®Nationwide by RealTrends”

Certified Luxury Home Marketing Specialist

Multi Year Five Star Award Recipient

As Featured on HGTV House Hunters

TINAGS

396396-1

REALTOR® GRI, CLHMS, CIRE, RENE

Michael‘Sa‘L‘l“lldcx"‘sW% ‘(‘Jompany |IP s3eiz Louding Sl [MATFAIR
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Now’s the time to start living the Florida life you've
always wanted to live. Turn ‘one day’ into ‘today’ and
discover why Lakewood Ranch has been named the

#1 community in the U.S. for all ages for five years.

20+ VILLAGES | VILLAGE & COMMUNITY AMENITIES
GOLF & RACQUET SPORTS | SOCIAL & SPORTS CLUBS
300+ COMMUNITY EVENTS A YEAR
PARKS & TRAILS | THRIVING BUSINESS COMMUNITY
3 TOWN CENTERS WITH SHOPPING & DINING
TOP-RATED SCHOOLS & HEALTHCARE

HOMES FROM THE $300S TO OVER $1 MILLION*

VISIT LAKEWOODRANCH.COM TO LEARN MORE

LAKEWOOD RANCH
FLORIDA

nnnnnnnnnnn *Prices subject to change without notice. © 2023 Lakewood Ranch




NORRIS

FURNITURE & INTERIORS

l 396730-1

WHERE BEAUTIFUL HOMES BEGIN

Award-Winning Interior Design
Fine Rug Galleries, Custom Window Treatments

Fort Myers | Naples | Sarasota | Sanibel | NorrisFurniture.com



SIGHTS +
SOUNDS

[@ WATERSIDE PLAGE |

REnce iy THE STAGE IS SET

Every month at Lakewood Ranch, we celebrate the best
local visual, musical, and performing arts the Sarasota region
offers. Sights + Sounds, our newest signature event, will
showcase theater, orchestra, acapella performances, art

shows, and more!

Join us at our next event. Come for the show then stay for

dinner and a drink at Waterside Place town center.

THE WESTGOAST BLACK THEATRE TROUPE
Friday, September 15th (@ 6:30PM

THE SARASOTA BALLET STUDIO COMPANY
Friday, October 13th (@ 6PM

ASOLO REPERTORY THEATRE
Friday, November 17th (@ 6PM

© 2023 Lakewood Ranch

i

396863-1

LAKEWOOD RANCH .caim



PARADISE PALMS

DESIGN - LANDSCI-;PING ”
PALMS ¢ LIGHTING ¢« SOD i
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LAKEWOOD RhNCH

941-245-7013 y
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KINGFISHER ESTATES
AT WATERSIDE

SCAN TO VIEW

drone footage of
Kingfisher Estates
at Waterside

e S
B =
o T = L R e B

KINGFISHER ESTATES AT WATERSIDE | LAKEWOOD RANCH

This ultra-exclusive community of stunning custom John Cannon Homes is located within Waterside Village at Lakewood Ranch. Thirteen
large home sites with boat docks sitting on the banks of Kingfisher Lake will be the crown jewel of Waterside Village.

| WINNER
% 6710 Professional Parkway, Suite 100
OHN Sarasota, FL 34240 | 941.924.5935 JOE JHOK
' : CANNON JohnCannonHomes.com e
J \/ N EC BEST BUILDER
I"“h__.}r"l.fil I‘,E‘_) CGCA18551 ‘ @ f ®
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§§ THE TAILORED CLOSET"
‘ -.J PREMIERGARAGE

100’s
OF 5 STAR
REVIEWS

Schedule a FREE in-home consultation today to transform

$ 5 O o 0 F F your home and garage into the place of your dreams!
any order of $3,995 or more or CAL L N OW!

$120 off any .or.der of $995 or more 941 _328 - 8989

Present coupon after estimate is given. . .
HMO0423 PremierGarage.com | TailoredCloset.com

CUSTOM CLOSET SYSTEMS | HOME OFFICES | LAUNDRIES | PANTRIES
CUSTOM GARAGE STORAGE | WORLD’S FINEST GARAGE FLOORING




395874-1

L the D)) . B
personalizedmaternity
care you desire

A personalized birth experience awaits you when you come to the Women'’s Center at
Lakewood Ranch Medical Center. Our healthcare team is committed to catering to your
individual needs, offering services from prenatal education to delivery and postpartum
care. Our Birth Designer program is a unique resource to help guide you toward the birthing
experience you desire.

The beautiful spa-like space features amenities designed specifically for our maternity
patients, and include: spacious and private family birthing suites, wireless fetal monitors,
controlled lighting, aromatherapy and infused water options, relaxation music, extended
room service, lactation consultant and more.

To learn more about our award-winning maternity services,
visit wrmec.com/womenscenter

”J, Lakewood Ranch
%‘ Medical Center

Women’'s Center

8330 Lakewood Ranch Boulevard | Lakewood Ranch, FL 34202
lakewoodranchmedicalcenter.com

Physicians are on the medical staff of Lakewood Ranch Medical Center, but, with limited exceptions are independent practitioners who are not employees or agents of
Lakewood Ranch Medical Center. The hospital shall not be liable for actions or treatments provided by physicians. For language assistance, disability accommodations and the Q @ o
nondiscrimination notice, visit our website. 231289750-1384867 6/23
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PINING FOR PIE? SLINGING QUARTERS POWER BROKER

When you're craving a This home collection of Putting politics into action

slice, these local eateries jukeboxes is a museum- locally isn’t easy. Tara Poulton
just makes it look that way.

bake the best. worthy experience.
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-' age-Inspired Engagement Ring And Matching Wedding Band
Crafted In 14k White And Yellow Gold

.
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22 FROM THE EDITOR

29 BUZz

New restaurants await your tastebuds,
a local course courts the PGA and
Waterside gets lively with a new
performance series.

42 CLASS ACT

Rhonda Leiberick puts her get-it-done
attitude to work for Meals on Wheels
of Sarasota.

46 CHARITY SNAPSHOT

Two nonprofits have paired up to
preserve the Celery Fields and make it
a place for all to enjoy.

50 CALENDAR
Don’t miss the top events around
Lakewood Ranch this fall.

56 STYLE

Don't call it extra. This fashion
philosophy is all about playing up your
sense of style — to the max.

91 HAVEN
This freshly renovated home delights
with its finely curated luxury design.

102 ART AND ABOUT

As the Sarasota Orchestra prepares
to build its new Fruitville facility,

it’s getting closer to its goals — and
Lakewood Ranch.

104 TABLE TALK

For these restaurateurs, serving great
food in a relaxed ambiance starts with
family.

114 PARTING GLANCE
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SAPPHIRE POINT

a1 LAKEWOOD RANCH

LIFESTYLE. LOCATION. NEW HOMES TO LOVE.
From the $400s

You'll discover everything you need at Sapphire Point. Our new construction homes offer flexibility,
personalization, and an array of designer features that make everyday living effortless. When not
enjoying the resort-style amenities within the gates, take advantage of the ultimate Florida lifestyle
that awaits you beyond, with quick access to endless shopping, dining, and recreation.

NOW OPEN! RESORT-STYLE AMENITIES

Clubhouse ¢ Community Room e Fitness Center e Resort-Style Pool

e Playground e Basketball Court ¢ Dog Park e Covered Pavilion e Fire Pit

Pulte.com/SapphirePoint

(941) 213-1179 | 16411 Sapphire Point Dr. Lakewood Ranch, FL 34211

rices shown are estimated base prices, do not include lot premiums or options and are subject to change without notice. Photos are for ilustrative purposes only, are not intended to be an actual representation of a specific home being offered and depicts a model containing features or designs that may {2}
t be available on all homes or that may be available for an additional cost. Community Association fees required. Additional terms, conditions and restrictions apply. Square footage listed is approximate. This material shall not constitute a valid offer in any state where prior registration is required or if - 5%
void by law. Please see a sales consultant for details. Pulte Homes® and More Life Built In® are registered trademarks of PulteGroup, Inc. and/or its affiliates. ©2023 PulteGroup, Inc. and/or its offiliates. All rights reserved. CBC057850. 7-31-23 &
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GOING SALE-A-BRATION!
ON NOW!

Quality is not
Expensive,
itis Priceless!

CH NS

FINANCING

LEATHER GALLERY

= and >

BEDDING CENTER

60% OFF

STOREWIDE

941-993-1057

LeatherGallerySarasota.com

5251 S. Tamiami Trail,
Sarasota

(1.5 Miles South of Bee Ridge Road)
Mon-Fri 10-7 | Sat 10-6 | Sun 12-5
Check out our 200+ 5 Star Reviews
We concentrate on Made in the USA! No China seating.

LWR LIFE

LWRLIFE

LAKEWOOD RANCH AREA’S COMMUNITY, NATURE, STYLE

President and Publisher — Emily Walsh

EDITORIAL

Executive Editor and COO — Kat Wingert
Managing Editor — Su Byron
Design — Nicole Thompson
Editor At Large — Lisa Barnott

Contributors
Lesley Dwyer, Marty Fugate, Mark Gordon, Nancy Guth,
Jay Heater, Heidi Kurpiela, Emily Leinfuss, Robert Plunket,
Heather Saba, Lori Sax and Eric Snider

ADVERTISING

Director of Advertising — Jill Raleigh
Associate Publisher — Lori Ruth
Advertising Managers —
Kathleen O'Hara and Penny Nowicki

Advertising Executives — Richeal Bair, Jennifer Kane,
Honesty Mantkowski, Toni Perren,
Laura Ritter and Brenda White

CREATIVE SERVICES

Director of Creative Services — Caleb Stanton
Creative Services Administrator — Marjorie Holloway

Graphic Designers — Louise Martin, Taylor Poe, Shawna Polana
and Luis Trujillo

CONTACT LWR LIFE

To submit story ideas or calendar listings,
contact Kat Wingert at KWingert@YourObserver.com.
For advertising inquiries, call 941-366-3468.

LWR Life is a quarterly publication of the Observer Media Group
published in February, May, August and November in partnership
with Schroeder-Manatee Ranch.



Lakewood Ranch’s

yeloscve
OPHTHALMOLOGY
PRACTICE

COASTAL EYE

INSTITUTE

Trustyaur eyecare to (1]1]8 We are following CDC guidelines for your
baar d ce rtlfle d p hySicians safety. Call us today to schedule your

appointment!

Murray Friedberg, M.D. Comprehensive Eye Exams

Robert Edelman, M.D. Cataract Surgery
Scott Silverman, M.D. Advanced Lens Implants
Robert Sambursky, M.D. Glaucoma Care .

: Macular Degeneration
Pooja Khator, M.D. Pediatric Eye Care
Jeffrey Davis, M.D. Neuro-Ophthalmology

Jody Abrams, M.D. Dry Eye Treatment
Paul Brannan, M.D. ODI?beltICtl'Eyg Care
Selina Lin, M.D. culoplastic surgery

- 6310 Health Pkwy., Ste. 340 e Lakewood Ranch
Philip Ames, M.D. 217 Manatee Ave. E. ® Bradenton
Neal Kansara, M.D. 111 S. Pineapple Ave., Ste 301 e Sarasota

CoastalEye.com » 941-748-1818 » Most Insurance Plans Welcomed
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The neverending pursuit of joy

Courtesy photo

What better way to experience joy than a cold glass of wine paired with Atria’s sourdough crust pizzas?

arie Kondo made an entire
Mmovement (and multimillion-

dollar business) out of
focusing on what brings you
joy. It resonated because, aside
from being great fodder for a TV
show, deep down we know that
to experience joy, you need to
give it space.

The humdrums of everyday
life — laundry, dishes, groceries,
ete. — can monopolize our time
and our attitudes if we let them.

There’s always another thing that
needs to be done. Which is why it’s so
important to seek out the things that
liven our spirits. These are different
for everyone, of course, but part of our
mission at LWR Life is to help in that
endeavor.

This issue has a lot of joy. On Page
72, we feature a couple who have filled
nearly every available space in their
home with their jukebox collection

— something that has brought them
many years of joy. It’s contagious.

Or there’s the joy that two
organizations — the Sarasota
Audobon Society and the Conservation
Foundation of the Gulf Coast — seek
to bring to everyone who experiences
the preserved Celery Fields (Page 46).
Many a study has proven that being
outdoors boosts our mood, lowers our
stress levels and helps us feel more
connected to the world around us.

As we learned in our Table Talk
feature on them on Page 104, the
owners of Truman Tap & Grill get
joy out of running the restaurant as a
family business, and they seek to share
that love with their patrons every day.

‘We can all relate to the joy of enjoying
a good meal at a new restaurant (Page
30), and the joy of live performances
and conneting with neighbors (Page
38).

And, for the cynics, we have

something that will no doubt crack
your crusty hearts: pizza. If you don’t
getjoy out of enjoying a steamy, doughy;,
cheesy slice of pie, I've got nothing for
you. Time to talk to someone about
that, my friend. For the rest of you,
sample some of the top offerings in
the area on Page 62.

Lastly, although most of us do not
have the pleasure of living in a home
as luxurious as the couple in our Haven
feature (Page 91), listening to them talk
about the project is inspiring. It’s clear
from their comments that they cared
deeply about creating something of
beauty. And boy did they succeed.

So it doesn’t matter if you're facing a
home renovation or just deciding your
next culinary adventure. Make sure
you’re intentional about your decision.
Doing so is your gateway to more joy.

Kat Wingert
Executive Editor
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11655 State Road 70 N 7
Lakewood Ranch 34202 | (941) 739-9098 f = A 25 ]

6040 North Lockwood Ridge Road
Sarasota 34243 | (941) 359-1873

MATTRESSESANDMORELLC.COM

FREE SHEETS OR PILLOWS with purchase

403881-1



B BUDGET INSPIRED
Bl BLINDS i N

Style and service for every budget.’

#1 Provider of Custom Window Coverings Nationwide!

BOOK
N Ow TLIF
Holiday

Installation

_

Professional measuring, design and installation services! -.. ; P A

HunterDouglas @& NORMAN' 34 UTRON. “ofij«

LTTERE. BLIMDE: PHALES

" Motorzed Shadies . Binds . Becspvends R11/] X 1] 3

FREE In-Home Consultation Any window treatment crder of $3995 or
941 _342_0900 mare or 5170 off any window treatmant
order af 5995 or more.
Showroom: The Square at UTC - Home Depot Shopping Ctr B 40 D ot et B ot

5405 University Pkwy - Sarasota WL EREEEE L Sl
Open Mon - Fri 9-5 & Sat 10-3 Eachifchechins knbelbonly oyt 24 opure g

FAMILY OWNED AND OPERATED SINCE 1994 « LOCAL NEIGHBORS OF THE COMMUNITY!

406182-1
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YOUR SEASON TO

SIMPTY
DIAMOMNDS

aAnNesa

FINE JEWELRY
YOUR PERSONAL FRIEND IN JEWELRY | DESIGNING THE BEST, REPAIRING THE REST

Custom Designs | Exceptional Selection | Jewelry Repair

Proudly Serving Manatee and Sarasota for 22 Years | Lakewood Main Street | 941.373.6311 | Vanessafinejewelry.com

396687-1
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Here to serve your business OF THE YEAR AWARD |
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LLook Who's
Coming to Town

5, %

The Lakewood Ranch
region is attracting a
host of new restaurants,
including those with
popular followings in

downtown Sarasota.
BY EMILY LEINFUSS | CONTRIBUTOR

oodies, rejoice. After three

years of pandemic delays,

several new restaurants

have come (or are on their

way) to the Lakewood Ranch
region. Here’s a sneak peek at what'’s
on the menu.

NOW OPEN!

Like Owen’s Fish Camp in downtown
Sarasota, the new Owen’s at Center
Point isthe place to go for flopping fresh
fish, fish camp vibes and the brand’s
inventive take on regional cuisine. The
first inkling that this iconic restaurant
was opening a second location was
in 2020 when the Caragiulo family
— owners of the original Owen’s —
announced their Lakewood Ranch
debut. What sparked their decision
to get cooking here? According to co-
owner Mark Caragiulo, it was their
close relationship with Casto, Center
Point’s developer. “The developer
gave us the opportunity to do our
own interpretation in a free-standing
building,” says Caragiulo, adding that
the biggest difference between the two
venuesis size and décor. The downtown
Sarasota version is more intimate
and reflects Florida’s fish camp
history. The Lakewood Ranch-based
Owen’s features an Adirondack-style
lake house ambiance adorned with

30 LWRLIFE

Above: Co-owner Rob Caragiulo is part of
the team that created Owen'’s Fish Camp
— one of the most popular restaurants

in Sarasota. Right: Chef Collin Blakeman
pulls out a tray of savory tomato tarts.

rustic canoes, vintage glass nautical
lanterns, fishing poles and a schooner,
and a spacious outdoor entertainment
area and much larger kitchen. “That
gives us the opportunity to create a
broader menu,” says Caragiulo. Don’t
miss: The vegan heirloom tomato tart.
If You Go: 6516 University Parkway,
Lakewood Ranch; 941-951-5052;
OwensFishCamp.com.

Continued on Page 32

Photos by Lori Sax



The appeal of Wild Blue at Waterside by Stock
Development is perfectly natural. With its prime Lakewood
Ranch location, incredible amenities, and luxury single-
family homes by some of the area's finest builders, this
waterfront community is the perfect blend of back-
to-nature fun and resort-style living. Discover outdoor
adventures at the 13-acre sports complex, and relax at

the social clubhouse, with indoor and outdoor dining,

two pools, a movie theater, fitness center, and a 9-hole

premier putting course.

NOW INTRODUCING PHASE Il
OF THIS SPECTACULAR
WATERFRONT COMMUNITY.

AT WATERSIDE

Visit our sales center today.
Sales Center: 8307 Lake Club Blvd., Lakewood Ranch, FL 34202 | 941.313.3852

WildBluelwr.com
Residences from $1 million

ANCHOR BUILDERS - AR HOMES BY ARTHUR RUTENBERG -+ JOHN CANNON HOMES
LEE WETHERINGTON HOMES + STOCK LUXURY HOMES - STOCK CUSTOM HOMES



Continued from Page 30

Forked at Waterside celebrated its
grand opening on May 31, although its
long road to ribbon-cutting began in
2020. “I'waslooking for a place tolive in
Lakewood Ranch when I heard about
Waterside,” says Michael Kemsley,
the majority owner. He adds that he
not only found the “perfect” place for
Forked; he also found the perfect place
to live — in Country Club East. What'’s
Forked’s secret formula? Breakfast,
lunch and cocktails served up in a
light-filled, welcoming environment.
“The first thing you see when you enter
is our neon message: ‘Be the reason
someone smiles today,” says Kemsley.
Don’t miss: Fried chicken and waffles,
starring Cajun-coated chicken breast,
bacon and spicy syrup. Looking for
something, er, strong to start your day?
Forked’s Bourbon for Breakfast, made
with Horse Soldier Bourbon, Lavazza
cold brew and Amaro Montenegro will
kickstart the morning.

If You Go: 7600 Island Cove Terrace,

Waterside Place, Lakewood Ranch;

941-355-3672; ForkedEats.com.

Rocco’s Tacos and Tequila Bar offers
a creative take on traditional Mexican
fare and a spirited 6,200-square-foot,
open-air restaurant and bar to enjoy
it in. There’s live entertainment, 300
varieties of tequila, and an all-you-can-
drink weekend brunch menu. Fun fact:
Owner Rocco Mangel (who owns nine
other restaurants) didn’t want to open
the “typical Mexican restaurant with
a pinata, a skeleton on the wall, where
you would be playing the Mexican Hat
Dance. I'm half Italian and half Jewish,
but I wanted to embrace the Mexican
culture.”

If You Go: University Town Center,

243 N. Cattlemen Road, Sarasota;

941-477-8226; RoccosTacos.com.

Owner Gary Blake describes his
Adolfo’s Italian Market and Pizzeria
in the San Marco Plaza as a “one-stop
shop for authentic Italian meats,
cheeses, pizza, wine, beer and grocery
goods.” Blake’s great-grandfather,
Leopoldo Colantuono, came from
Naples, Italy, and passed on time-
honored family recipes that are used in
Adolfo’s signature offerings, including
the pastries, pizza dough and breads,
which are made by Blake’s uncle in

32 LWRLIFE

St. Petersburg and delivered fresh
daily. Don’t miss: Paulie’s succulent
meatball parm (yes, that Paulie).
If You Go: Adolfo’s Italian Market &
Pizzeria, 8225 Natures Way, Unit
111, Lakewood Ranch; 941-388-
8701; AdolfosLWR.com.

WORTH THE WAIT

As of press time, Osteria 500 had just
opened. Co-owner Carmine Ussano
says the initial delays were pandemic-
related but adds that the slow pace
is also because they’re importing key
items from Italy, including the pizza
oven, furniture and tiles. The menu
offers up fresh seafood and pasta
dishes, pizza and steaks cooked on a
Brazilian charcoal grill. Fun facts: The
owners flew a Fiat Cinquecento in from
Naples, Italy, and placed a pizza oven on
top of it. Oh — and the cocktail bar is a
blue Citroen truck.

The first news about Tsunami
Sushi & Hibachi Grill — the popular
Japanese restaurant in downtown
Sarasota — coming to the Ranch
was in 2021. According to co-owner
Jeffrey Karasawa, the opening has
been delayed because of supply chain
issues and Hurricane Ian, “when some
of our contractors left to go do projects
(on places with hurricane damage).”
At press time, in June, Karasawa said
Tsunami would open by the first of
August. Don’t miss: The restaurant

plans to transform from a family-
friendly vibe during the day into a live
music and entertainment spot at night.

IN THE WORKS

The Mexican-inspired restaurant and
tequila bar Agave Bandido will dish
out contemporary Mexican cuisine in
a lively space at Waterside Place, plus
more than 250 tequilas and mezcals.
AgaveBandido.com.

Slated to open sometime this year
at Waterside Place, Deep Lagoon
Seafood & Oyster House specializes
in seafood. The restaurant will feature
both indoor and outdoor bars, a patio
with lake views, and spacious dining
rooms. DeepLagoon.com.

Photo by Lesley Dwyer
Osteria 500's co-owner Andrea
De Dominicis says that the Fiat
they imported from Naples,
Italy, is so heavy that a forklift
tilted when moving it to its
current spot.

Top: Forked's Ariana Allen
serves up A Bit of Heaven —
crepes filled with strawberry
cream cheese, fresh
strawberries, blueberries,
bananas and berry compote.
Photo by Lori Sax



GRANDKID-FRIENDLY
IN THE LAKE CLUB

Take a video
: tour with the
designer.

INTERIOR DESIGN

Fueled by Creativity » Driven by Transparency

ChicOnTheCheap.net | Designed by Amanda Patella | 866.663.6062 x107
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The Concession, east Manatee County’s premier golf course, will host the

most famous players from the Champions Tour in a Ryder Cup-like event.

BY JAY HEATER | CONTRIBUTOR

ost of the time, it’s quiet
while walking the pris-
tine 18 holes of The Con-
cession Golf Club.
Moving through the
meadows, wetlands, pine forests and
oak hammocks provides a wilderness
feel, except for the occasional hoot or
holler from a golfer who sinks a long,
undulating putt.

It’s a private community course, with
no signs of the community. When Tony
Jacklin and Jack Nicklaus talked about
designing the course, it was done with
the understanding that houses at The
Concession would be built somewhere
else. And they were.

Aside from Golf Digest crown-
ing The Concession as the Best New
Private Course in America when it
opened in 2006, fanfare has been kept
to a minimum. It can be tough to be
private if everyone is lining up at the
gate to get a glimpse.

It’s safe to say now, though, the hidden
gemisno longer hidden. The 2021 World
Golf Championship took care of that,
bringing the best golfers in the world
to the course, and now comes the World
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Champions Cup, a Ryder Cup-style
event for seniors, in December.

The World Champions Cup is a new
event, sanctioned by the PGA Tour
Champions, that will match U.S.,
European, and international teams.

“It is cool we are hosting the
inaugural event,” says Brian Weimann,
general manager of The Concession
Golf Club. “The (LPGA) has the
Solheim Cup, the (PGA Tour) has the
Ryder Cup and the Presidents Cup,
and this was the missing piece of the
puzzle. They want it to be a 100-year
event.”

It will be a first for The Concession
in that it will be hosting throngs of fans,
who will be expecting to see legends of
the game among the six-player teams.

While the 2021 World Golf Champi-
onship drew 47 of the top 50-ranked
players in the world, fans were not
allowed on the course due to the CO-
VID-19 pandemic. Only invited guests
and those who lived at The Concession
were allowed to attend.

However, the message was delivered
through the media, including NBC and
its affiliates, with worldwide coverage
of the event. The Concession was in-
troduced to golf fans all over the world,
in a good way.

PGA Tour player Billy Horschel :
compared the greens to Augusta :
National, the revered course that
hosts the Masters. Patrick Reed, now :
playing on the LIV Golf tour, called the
course “awesome” and Rory Mcllroy
said he couldn’t wait until another :
i Format: Team Internation-

PGA event was scheduled there.

Jim “Bones” Mackay, the current
caddy of PGA Tour star Justin Thom- :
as, coined a phrase by saying The :
Concession “had several places around
the course where you could lose a few
strokes, and a few places you could lose :
. formats. There will be

alimb.”

His statement was in reference to :
the alligators that often caught the at- :
awarded for all nine holes

But then the PGA Tour packed its :
bags and left, and golf fans had to won- :
der if the world’s best golfers would :
return. The only reason The Conces-
sion was able to host the World Golf :
Championship was because COVID-19
forced cancellation of the event in :
i ($100,000 to each player

On Dec. 7, 9, and 10, the wait for a :
world-class event comes to an end. '
Already committed to the event are the :
three teams’ playing captains Ernie Els :

. Website:
Continued on Page 36

tention of the television cameras.

Mexico City.

Photo by Jay Heater
The Concession Golf Club will
once again receive worldwide
attention when it hosts The World
Champions Cup in December.

IFYOU GO

What: The World Champi-
ons Cup

Where: The Concession
Golf Club

When: Dec. 7, 8,10

TV coverage: ABC, ESPN

al, Team Europe, Team USA
will battle over three days
and 24 matches (eight

per day) to determine a
winner. The matches will
be in team and individual

no close-out of a match,
meaning points will be

played. Each team will
have six players.
Captains: Ernie Els, Team
International; Darren
Clarke, Team Europe; Jim
Furyk, Team USA.

Purse: $1.35 million

on winning team; $75,000
per player on second-place
team; $50,000 per player
on third-place team.)

WorldChampionsCup.com
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Donna.Soda@PremierSIR.com
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$745,000
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INTERNATIONAL REALTY
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barrier islands, mainland neighborhoods, and in the area’s golf course and master-planned communities, including Lakewood Ranch and Palmer Ranch.

Sotheby's International Realty® and the Sotheby's International Realty logo are registered service marks used with permission. Each office is independently owned and operated. Equal Housing Opportunity.
Property information herein is derived from various sources including, but not limited to, county records and multiple listing services, and may include approximations. All information is deemed accurate.



Continued from Page 34

(Team International), Darren Clarke
(Team Europe), and Jim Furyk (Team
USA). All are majors champions.

And this time, fans can buy tickets
(which go on sale on Labor Day) to at-
tend.

“The first time I saw Concession
was during the WGC,” says Jason
Langwell, the executive vice president
of Intersport, which owns and will
promote the World Champions Cup.
“It is a classic, incredible golf course.
It is fan-friendly with a beautiful
clubhouse. If you are a fan on the back
nine, there are places where you can
just turn your head and see action on
three different holes.

“Could we create an incredible ex-
perience here? Yes.”

Weimann and his staff are busy with
preparations to create that incredible
experience, even though he says the
course needs little work.

“Golf-wise, in between the ropes,
we don’t have to change anything,”
Weimann says. “We pride ourselves
on being tournament-ready every day.
I've always wanted to see a match-play

event on this course. It sets up well for
it because it is a very strategic course,
a second-shot course.”

However, with 3,000 to 7,000 golf
fans expected each day, Weimann and
his staff will need to alter some areas
of the course to provide the fans with
seating and the ability to move from
hole to hole.

“Logistically, it is a different feel,”
Weimann says. “We are going to
have bigger crowds and the numbers
make it more of a challenge. But the
staff is focused on this, and it is a fun
challenge. I enjoy it, but these things
do take a long time to plan.”

Weimann calls it the next step in
The Concession owner Bruce Cassidy’s
desire to host a major. Cassidy has
spoken of his desire to make a bid to
host the 2031 U.S. Open. However, that
event is in June, so it might be a tough
sellin Florida. The PGA Championship
isheldin May and has site commitments
through 2030 (and 2034).

“This will be similar to the (World
Golf Championship) in that it will
showcase the club throughout the
country, and internationally,” Weimann
says of the World Champions Cup. “It

Pickleball Enthusiasts:
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step to the future.”

The match-play event will be
played on the back nine holes of The :
Concession, which will be called holes :
Nos. 1 through 9 for the event. Those :

holes normally are Nos. 10-18.

“Our No. 18 is a great finishing hole,
so logistically, it made sense (to use the :

club’s back nine),” Weimann says.

After this event, Weimann says :
The Concession will continue to be :
in the market for “one-offs.” He says
the club doesn’t want annual events :
that would take over the course at
the same time each year. Examples of :
“one-offs” would be the U.S. Open, the :
PGA Championship, the Ryder Cup, : |
the Presidents Cup and other events

that change venues each year.
Langwell says

the day after this event is finished.

Cassidy. “We love The Concession.”

Intersport s |
interested in a long-term relationship :
with The Concession, although he says
it hasn’t been decided how the future :
schedule will look. That will be a topic
i Concession doesn't have to make
“These are people you want to lock
arms with,” he says of Weimann and :
i tournament-shape every day.

- DID YOU KNOW?

is another chance for The Concession :
to be seen by the masses. It is our next :
i named in honor of Jack

The Concession was

Nicklaus’ gesture of
conceding the final putt of
his match against the Eu-
ropean team'’s Tony Jacklin

¢ in 1969. The concession
led to a tie in that year’s
overall Ryder's Cup match.

Photo by Jay Heater
Brian Weimann says The

many changes to host The World
Champions Cup because itisin
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Angie Scarpa, CNM, ARNP Joel Hallam, DO, FACOOG Eden Yelverton, MD, FACOG Terrell W.
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individualized and skilled care for women at every stage of life.

Specialties
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+ Vaginal delivery after cesarean section 6310 Health Park Way, Suite 200

» Diagnostic procedures and treatment Lakewood Ranch, FL 34202
of gynecologic conditions

+ Robotics, minimally invasive and advanced
laparoscopic surgery To make an appointment, call

«  Pelvic pain and endometriosis management 941-348-1144 or schedule online at

. Family planning lakewoodranchmedicalgroup.com

The team delivers babies at the beautifully appointed, spa-like
Women's Center at Lakewood Ranch Medical Center. The hospital
received Newsweek’s award for Best Maternity Hospitals in 2023.
Scan the QR code to learn more.
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It’s Showtime at
Waterside Place

Sights + Sounds at Waterside Place is a monthly

series showcasing performances by area arts groups.

BY LESLEY DWYER | CONTRIBUTOR

rom inception, Lakewood
Ranch was designed to be
so all-encompassing that
residents wouldn’t have to
travel far for anything. But
there was one thing missing — close
access to arts and cultural events.

Sights + Sounds at Waterside Place,
amonthly performance series created
by Nicole Hackel, aims to fill that gap.

“Lakewood Ranch has a large
community that supports and
celebrates arts and culture,” says
Hackel, who also serves as the events
and resident experience manager
for LWR Communities. “This series
is mutually beneficial for Lakewood
Ranch residents and for local arts
groups. Sights + Sounds gives arts
groups an opportunity to promote
what they do to Lakewood Ranch
residents. And staging performances
at Waterside Place means that
Ranchers don’t have to travel far to
enjoy and support the arts.”

Sights + Sounds started informally
in May 2022, when Hackel scheduled
one performing arts program at the
pavilion in the plaza at Waterside Place
to measure response.

The reaction was fabulous.
Audiences loved the location, which
overlooks scenic Kingfisher Lake.
Because the performances are in the
evening, guests can enjoy sunsets
during the show. “People come early
to shop, enjoy dinner, and stay late for
a nightcap or game of cornhole after
the performance,” says Hackel.

Hackel also found that regional arts
groups were eager to participate.
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The Players Centre for Performing
Arts was the first to perform in May
2022 with its touring production of
“Broadway on the Lake.” The following
May, the community orchestra, Strings
Con Brio, arranged a special tribute
to Rodgers and Hammerstein just for
Sights + Sounds. Only 40 members of
the 60-person orchestra performed,
but the pavilion is large enough to
hold the entire group, including their
instruments. Hundreds of people
came to see the performance.

“To have had that type of response
was delightful,” says Monica Sirocchi,
executive director of Strings Con Brio.

Other area organizations that pre-
sented events during the inaugural
season included Sarasota Orchestra,
Florida Studio Theatre, Sarasota Op-
era, Hermitage Artist Retreat and
Lakewood Ranch Wind Ensemble.

The series breaks for the hottest
month of the year — August — and
resumes in October. Among the
newcomers for the upcoming season
are Westcoast Black Theatre Troupe
and Sarasota Ballet Studio Company.

The series’ popularity continues to
grow. About 50 people attended the
first performance. Before the series’
summer break, the monthly events
drew more than 300 people.

“I'm happy to give the opportunity
to any arts organization that has an
interest in performing — from large-
scale professional organizations to
high school performing arts groups,”
says Hackel.

Students from Easter Seals and
Everyone Rocks paired up for a “Rock
the Spectrum” concert in July, and stu-
dents from the Out-of-Door Academy
will be performing a special holiday

Photo by Lori Sax
Nicole Hackel, the events and resident experi-
ence manager for LWR Communities, started
Sights + Sounds at Waterside Place to offer
Ranchers a close-up look at area arts events.

program in December. Members of the
school’s chorus, band and orchestra
will perform “Sounds of the Season.”

What'’s next for the series?

Hackel says she’d love to add visual
art exhibitions to the mix. She also en-
courages arts groups in the tri-county
areato reach out to her for future pro-
gramming.

“Now that Sights + Sounds is
getting popular, I hope groups that are
interested in performing in Lakewood
Ranch will approach us.”

COMING THIS FALL

B Sept. 15: Westcoast
Black Theatre Troupe.
B Oct. 13: The
Sarasota Ballet Studio
Company and students
from The Margaret
Barbieri Conservatory
will present a special
performance featuring
excerpts from classical
and contemporary
repertoire.

H Nov. 17: Asolo Rep
with the FSU/Asolo
Conservatory for Actor
Training.

H Dec. 15: The Out-
of-Door Academy:
Members of the
school’s chorus, band
and orchestra will
perform “Sounds of
the Season.”

IFYOU GO

Sights + Sounds
performances start at
6 p.m. and are normally
an hour long. They are
free and take place

at Waterside Place,
1560 Lakefront Drive.
Guests are encouraged
to bring their own
seating and enjoy food
and refreshments
from the surrounding
merchants. For the

fall schedule, visit
LakewoodRanch.com/
Sights-Sounds/.



Matching You & Your Home to

CONTACT

8319 Market St | Lakewood Ranch
941.518.7950 | www.donnasellssarasota.com
donna.sarasotarealestate@yahoo.com

With so many beautiful neighborhoods

in Lakewood Ranch, how do you choose?
Whether you are seeking an active
community with amenities such as golf,
tennis & pickleball, or desire a tranquil
retreat, Donna will provide all the
assistance needed to make a great buying
decision even if you choose to build your
new home!

Donna is a Lakewood Ranch resident
with over 26 years of experience as a
Luxury Home Specialist. A longstanding
professional and certified stager, she will
help your home show like a model and sell
in record time!

As the #1 selling Agent for Berkshire
Hathaway HomeServices Florida Realty
Lakewood Ranch office, Donna has a proven
track record. Her integrity, dedication and
enthusiasm for the real estate profession
makes her the clear choice when Buying or

Selling in the greater Lakewood Ranch area.
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Your Luxury Home Specialist

#1 REALTOR IN LWR
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class act

Making Her Mark

The Lakewood Ranch
resident and executive
director of Meals on
Wheels of Sarasota
finds her calling creating

meaningful connections.
BY MARK GORDON | CONTRIBUTOR

honda Leiberick knows the
importance of community-
based libraries firsthand.
She used to take her
two toddlers, Brody and
Cooper, several times a
week to the Fruitville Public Library.
The trip was 15 miles from her home in
Riverwalk Meadow — but it was worth
every mile. She would get alittle break
while the boys participated in library
programs, including art, puzzles and
music. “It was our morning adven-
ture,” she says. “It’s where my children
were able to socialize with other kids
before they even went to preschool.”
That was back in the mid-aughts.
Now, some 15 years later, Leiberick re-
mains a fan of libraries. She is proud
to serve on the board of Friends of the
Lakewood Ranch Library — a nonprofit
support arm for a new library being built
in Lakewood Ranch. Leiberick is a firm
believer that libraries are a must-have
for any thriving community. A library is
a sacred space “where people can forge
deep human connections,” she says.
Connecting with others and making
a difference for those in need is vital to
her. Leiberick, 48, had initially moved
to Sarasota from Connecticut in 1994
to study graphic design at Ringling

Photo by Lori Sax
Continued on Page 44 As executive director of Meals on Wheels of Sarasota, Rhonda Leiberick has found work that is deeply meaningful.
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Continued from Page 42

College of Art and Design and worked
in that field following graduation.
But she yearned to find a career with
deeper meaning. Eventually, Leiberick
found the perfect opportunity at Habi-
tat for Humanity in Sarasota, where
she served in community outreach and
as a program director for eight years.

But she started feeling an itch to run
a nonprofit and felt confident in her
skills to do so. “I had a plan five years
ago that I wanted to lead an organiza-
tion that needed to be transformed,”
she says. “I wanted to make my mark.”

Leiberick found her calling at Meals
on Wheels of Sarasota. She started
there as interim director in 2022 and
was officially appointed executive di-
rector in February. The organization,
which was founded in 1971, serves
160,000 to 180,000 meals yearly to
home-bound seniors, veterans, and
physically and mentally disabled people
of all ages. The service is often why cli-
ents can remain in their own homes in-
stead of relocating to a nursing facility.
The nutritious meal, friendly visit and
safety check help them cope with three

1 & I

N | Hunt&rﬂuuglaﬁ

C
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READERS'
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Janet and Curt Mattson
Owners
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of the biggest threats of aging: hunger,
isolation and loss of independence.
For Leiberick, her work at Meals
on Wheels fulfills her longing to make
a positive difference in people’s lives.
“The feeling you get when you help
people, and get the gratitude back,
that makes it all worth it,” she says.
Leiberick says she loves arriving at
work each day around 7 a.m., when the
kitchen staff begins prep work on the
meals. She then handles operations
and manages the paid staff of six, while
also keeping an eye on bigger-picture
challenges. That includes a plan to
upgrade the organization’s technology,
its mapping logistics for routes and,
most importantly, figuring out ways to
serve more people to meet an increasing
demand.
How did Leiberick end up a Rancher?
It starts with another deep connec-
tion — to her heart. Leiberick met her
husband, Kevin, in 1998 and they mar-
ried two years later. When they were
expecting their first child, in 2005,
they started the search to put down
roots and find their forever home.
That’s when they discovered Lake-
wood Ranch.

-——~g-29 Years in a Row!

According to Leiberick, it was the
perfect place to raise a young family.
“We wanted a small town feel, and we
feel we have that here. There were
plenty of other families with children,
lots of parks and great schools,” she
says, adding that they specifically
chose Riverwalk Meadow because of
its proximity to Main Street. Back
then, Leiberick joined the Lakewood
Ranch Mom’s Group. “My oldest son
was nine months old, and this group
was our saving grace.”

Connecting with community and
their neighbors remains a constant
for the Leibericks — especially when
they’re not working.

Their favorite go-to place is Truman’s
Tap & Grill on State Road 70, where
they play bingo on most Thursdays.
They’re big sports fans, especially of
the Tampa Bay Rays, attending games
in person whenever they can. And they
do their best to explore the parks and
trails nearby, along with Lakewood
Ranch’s burgeoning restaurant scene.
They also recently rediscovered a
pastime they were into before kids: golf.

“It’s much easier;,” says Leiberick,
“now that the kids are older.”

Photo by Lori Sax
Rhonda and Kevin Leiberick
enjoy Lakewood Ranch for
its growing restaurant scene,
parks and walking trails.
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Amish Handcrafted in America
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Every Piece Comes With A Story

Amish and American Made Furniture, Décor & Accessories
Showroom and Design Center | 3709 N. Lockwood Ridge Road, Sarasota
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Photo by Lori Sax

Jeanne Dubi and Christine Johnson are long-
time friends and allies, and their organizations
have regularly partnered over the years. This
project is their most consequential undertaking.
BY ERIC SNIDER | CONTRIBUTOR

n the coming months, 33 acres of

Sarasota County’s surplus land
— land it didn’t want and didn’t

The Sarasota Audubon Society and the Conservation know what to do with — will start

. to undergo a dramatic transformation.

Foundation of the Gulf Coast have collaborated The tracts, known as the Quad Parcels,

. . provide a vital buffer zone between the

to rewild the Quad Parcels at the Celery Fields. 440-acre Celery Fields and light indus-
. . . . trial property to the west.

The project will create new habitats for birds and It could have turned out differently.

. . R . . The county had put the land up for
provide more opportunities for wildlife viewing.
Continued on Page 48
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However, after you eliminate all of
the marketing hype and sales traps,
buying Gold and Silver can be much
less complicated.

My name is John Maben and | am the owner

of Pegasus Coin & Jewelry. I've been in the
business of buying and selling precious metals
along with rare coins and unwanted gold jewelry
full time since 1978. | was the owner of an

internet based coin and precious metals company
that had 42 employees with over 100 million

in sales annually until | sold that business in

2015. | was also a grader at PCGS and a grading
Finalizer and Vice President at Numismatic
Guaranty Corporation (NGC). As a member of the
prestigious Professional Numismatists Guild (PNG)
since 1985, | sat on the board of that organization
for two years and was instrumental in creating the
PNG sub-organization - Accredited Precious Metals
Dealers (APMD) of which | am a founding member.
Enough about me, but if you want to learn more
Google me and look at our Google Reviews.

During times of uncertainty, inflation, and
questions surrounding the ability of the U.S. Dollar
to retain its place as the world currency of choice,
more and more people are turning to Gold, Silver,
and Platinum to better balance their portfolio. The
biggest questions are, “Where do | go?” and “Who
do I trust”? Unfortunately, many immediately

turn to the companies they hear advertising on
the radio and cable networks assuming they are
legitimate and reputable because they are on air
and often have paid celebrities - even the show
hosts themselves - attesting to their practices.

BE CAREFUL!!! Also, NEVER put precious metals
into an IRA until you know the reasons why you
should not do so!
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PegaVault.com -

| have been around a long time and | know just
about everyone, but | don’t know 95% of the
countless companies advertising heavily on air.
It is well known among insiders that the vast
majority claiming to be #1, trust verified,

the largest, are none of the above. They

are marketing companies with dozens of
scripted salesmen who sit in a room filled

with cubicles. They may or may not be
commissioned but they all have high pressure
sales goals and we’ve had clients tell us they will

say almost anything to potential clients, especially
what they want to hear in order to gain trust. Most
have almost no hands on or earned knowledge,

in fact you could be speaking with someone that
was working in a convenience store or selling cars
the week before. These companies will typically
do a fair deal on the first transaction and then
relentlessly hound the customer to make more
purchases that are far higher yielding in profits.
We’ve seen instances of pricing that by industry
norms were 40% to 100% too high in a business

ADVERTISEMENT

OQUS METAL

RIGHT Dealer is Never Black & White.

where most bullion transactions should yield
between a 2% and 10% profit to the dealer.

Why trust a stranger in another
state who you’ve never met that
works for a company that is a BIG
UNKNOWN?

Along with my staff of experts, we have over 150
years of combined buying and selling experience.
Large transactions are our specialty, but we don’t
shut anybody out. We routinely will price match
two of the largest precious metals online dealers
but our buy and sell prices are usually better in
the first place. Many clients drive from all parts of
Florida because they like our prices and the way
we do business. The environment is safe and first
class inducing an immediate comfort level when
you enter our conveniently located store.

When buying or selling bullion or
a coin collection, stop in or call us
at 941-725-6100

7230 55th Ave E., Bradenton FL 34203
Located at 1-75 & SR70 in Twelve Oaks/Publix Plaza
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sale, paving the way for potential
commercial  development.  But
quick and decisive action by a few
environmental groups persuaded
the Sarasota County Commission
to protect it from development — in
perpetuity. If all goes as planned, a
“rewilding” project will begin in the
fall.

A joint effort between the Sarasota
Audubon Society (SAS) and the
Conservation Foundation of the
Suncoast, the project will include
the beautifying of a stormwater
retention pond, major reforesting to
accommodate a wide array of animals
and plants, particularly birds, an
observation platform, birding trails,
a children’s natural play area, picnic
pavilion, parking lot and other basic
amenities.

SAS and the Conservation Foun-
dation — which were instrumental
in lobbying to save the land — have
partnered to lead the rewilding proj-
ect, which will cost an estimated $4
million. “We have to do some major
earthwork there,” says Jeanne Dubi,
president of SAS. “There will be some
major plantings. This is not a chump-
change project.”

The two organizations have taken
on fundraising responsibilities, as
well. According to Dubi, as of late May
they had amassed roughly $1.5 million,
including $75,000 to each of the non-
profits from the Gulf Coast Commu-
nity Foundation; $100,000 from Wil-
liam G. and Marie Selby Foundation;
$100,000 from Charles & Margery
Barancik Foundation; and $250,000
from an anonymous donor. “The big
money will start to come in when we
actually see shovels in the ground,”
Dubi says. “We're expecting a surge
in donations.”

The Quad Parcels — located at the
junction of Palmer Boulevard and Apex
Road, near I-75 — had languished for
a couple of decades. When Sarasota
County ultimately put up “For Sale”
signs about five years ago, a grassroots
activist group called Fresh Start be-
gan to push back. Soon SAS and the
Conservation Foundation marshaled
their considerable influence. “We went
to town on the county commission,”
Dubi says.

Christine Johnson, president of
the Conservation Foundation, says it
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didn’t take much arm-twisting for the
commission to recognize the wisdom
of preserving the Quad Parcels from
development. After all, it abuts the
Celery Fields, which has become a
mecca for birding, drawing people
from all over the world to experience
its array of mostly wetland species.

“I don’t think [county government]
anticipated that the Celery Fields
would be so popular with the public,”
Johnson says, by way of explaining
the commission’s attempt to sell the
property. “The community pushed to
change their plans, and the commission
deserves credit for being receptive.”

The five commissioners voted
unanimously to approve the measure
in October 2020. As it stands, Sara-
sota County continues to own the
Quad Parcels; SAS has signed on to
manage the property and the Conser-
vation Foundation owns the conser-
vation easement, a legal agreement
guaranteeing that the land will never
be built on.

Dubi and Johnson are longtime
friends and allies, and their organiza-
tions have regularly partnered over
the years. This project is their most
consequential undertaking.

The blue chip nonprofits comple-
ment each other.

The Conservation Foundation,
formed in 2008, is an accredited land
trust with a paid staff of 16, an annual
operating budget of $2 million and $35

million in total assets. Over the years,
Johnson says, the organization has pro-
tected 19,200 acres of environmentally
sensitive lands. Its signature achieve-
ment is Orange Hammock Ranch in
North Port. The 5,777-acre tract, estab-
lished in 2020, connects the RV Grif-
fin and Longino preserves, creating
a 120,000-acre conservation corridor
between the Peace and Myakka rivers
and Charlotte Harbor. Old Hammock
Ranch protects drinking water, pre-
serves wildlife habitat and offers public
access for myriad outdoor recreation.

The all-volunteer SAS, a 35-year
chapter of the National Audubon So-
ciety, is dedicated to the protection,
conservation and enjoyment of birds.
The organization holds birding excur-
sions and acts as the preeminent local
resource for avian enthusiasts. SAS is
headquartered in the heart of Celery
Fields at The Nature Center, which it
owns and operates.

The Quad Parcels rewilding project
aims to provide a stopover for several
species of migratory birds. “They re-
quire a more specific habitat for them
to rest and refuel on their way north
and south,” Dubi says. “So, we're plant-
ing for those specific birds, all of which
are on Florida’s endangered species
list”

Once the rewilding effort gets un-
derway, both Johnson and Dubi expect
the project to be completed in a year
to 15 months.

%
1

Photo by Lori Sax
Renderings show how the
Quad Parcels will look once
they're rewilded. With more
than 250 species, the Celery
Fields is an internationally
recognized birding destination
and vital to water quality and
flood protection in the region.

6o

As of late
May, the two
organizations
had raised
roughly $1.5
million for
the project.
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calendar fall 2023

SEPTEMBER

SEPT.1

MUSIC ON MAIN

This monthly event returns on
Lakewood Ranch’s Main Street from
6-9 p.m. Enjoy a free concert by the
Taylor Opie Band, food vendors, beer
trucks and kids' activities. Proceeds
will benefit Manatee Children’s
Services.

m Visit LakewoodRanch.com.

SEPT. 3

THE MARKET AT LAKEWOOD
RANCH

The Market at Lakewood Ranch,

featuring fresh produce, baked goods,

honey, guacamole, pastas and more,
along with ready-to-eat foods like
empanadas, donuts, barbecue, and
coffee from local vendors. Hours are
10 a.m. to 2 p.m. at Waterside Place,
1561 Lakefront Drive, Lakewood
Ranch. Continues every Sunday.

m Visit TheMarketLWR.com.

SEPT. 8

MOVIE IN THE PARK

Enjoy a free movie night at Water-
side Park, 7301 Island Cove Terrace,
Lakewood Ranch. The event begins
at 7 p.m., and a family-friendly movie
will begin at approximately 8 p.m. The
event is sponsored by Grace Commu-
nity Church. The first 300 to attend
will be given a free popsicle from
Siesta Pops. Seating is available on a
first-come, first-served basis. Those
who attend are welcome to bring a
blanket and lawn chairs. Concessions
will be available from We B’ Poppin
Popcorn and Kettle Corn. Face paint-
ing and inflatables for the kids will

be available from 7-9 p.m. Continues
every second Friday of the month.

m Visit LakewoodRanch.com.

SEPT. 14

LWR 101: NEW RESIDENT
ORIENTATION

This event introduces you to Lake-
wood Ranch’s history, clubs, gover-
nance and other features of the com-
munity. It will be held virtually on the
Lakewood Ranch Community Activi-
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ties Facebook page from 6-6:30 p.m.
- Also takes place Oct. 12 and Nov. 9.
: mVisit MyLWR.com.

{ SEPT.15

: SIGHTS + SOUNDS AT WATERSIDE
{ PLACE

i The Soul Men of Westcoast Black
Theatre Troupe will give a concert

i featuring the soul men of the 1960s.
i The performance is from 6:30-

: 7:30 p.m. at Waterside Place, 1560
Lakefront Drive, Lakewood Ranch.

i Seating is limited.

- m Visit LakewoodRanch.com

{ SEPT. 21

: DESIGNER BAG BINGO

. The Sisterhood for Good is hold-

i ing a night of fundraising bingo with
. designer bags as the prizes. Doors
open at 5:30 p.m. at Gold Coast

i Eagle Distributing, 7051 Wireless

i Court, Sarasota. Tickets are $150 and :
include three bingo games, wine and
i beer, a buffet dinner and dessert.

m Visit SisterhoodForGood.org.

: UTC NIGHT MARKET

: UTC’s monthly night market is 6:30-
: 9:30 p.m. at The Green at UTC,125N.
Cattlemen Road, Sarasota. Enjoy live
i music and more than 35 local vendors :
¢ selling gifts, jewelry, art, handmade
: goods and more. Continues on Oct. 19 :
i and Nov. 16. :
- m Visit MallAtUTC.com.

File photo
¢ Runners speed away from the
 start of the 2021 Turkey Trot's Kids

Dash.

| SEPT.23

{ CENTERSTONE LIFE;STORY

{ RUN/WALK

i Run or walk in Centerstone’s 21st

i annual 5K/10K at Nathan Benderson
Park, 5851 Nathan Benderson Circle,
i Sarasota, to raise awareness of

i depression, share that suicide is

- preventable and erase the stigma

i around mental illness. On-site

! registration begins at 5:30 a.m. The
kids race begins at 7:15a.m., an

i opening ceremony is at 7:30, the 10K

run starts at 7:45 a.m., and the 5K run

- and walk starts at 7:50 a.m.
i m Visit Centerstone.org.

Continued on Page 52
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Connect with Tidewell to build a brighter community by
helping those who need it most. Volunteer at Tidewell Hospice.
Share a connection with a patient during their most difficult moments.
Provide respite to a busy caregiver. Be a source of strength for a
grieving child. Donate to ensure all who need the services of Tidewell
Hospice receive it. Get involved, and let your light shine through.

Let’s brighten lives together.
TidewellFoundation.org

Tidewell Foundation is grateful to our sustaining annual corporate partners
for their ongoing sponsorship of the Foundation’s work.

Sustaining Annual Corporate Partners

Partners in Excellence Partners in Compassion

Dignity

390919-1
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LUAU 5K, 10K, & HALF MARATHON
U.S. Road Running Race Club hosts
its Luau races at 8 a.m. at Heritage
Harbour Park, 700 River Heritage
Blvd., Bradenton. Registration is $27
for the 5K, $40 for the 10K and $65
for the half-marathon. All finishers will
receive a themed medal.

m Visit RunSignup.com.

REAL MEN WEAR PINK

FASHION SHOW

The Mall at University Town Center
will unveil its Real Men Wear Pink of
Sarasota and Manatee candidates
during this high-energy fashion show
benefiting the fight against breast
cancer. The event is from 6-7:30 p.m.

140 University Town Center Drive,
Sarasota. Admission is $30.
m Visit Cancer.org.

OCTOBER

OCT.1
STUFF THE BUS

Plus of Manatee, will be from 9 a.m.to 3
p.m. at all Publix locations across Mana-
tee County. Donations of nonperishable
food items — such as canned fruits

peanut butter, and boxed rice and pasta
— are accepted. All proceeds and food
collected will stay in Manatee County.
m Visit MealsOnWheelsPlus.org.

OCT. 4

RANCH NITE WEDNESDAYS

This weekly event returns to
Waterside Place from 6-9 p.m. every
Wednesday through May. Enjoy food,
drink and dessert, live music, a night
market, and the largest recreational
cornhole league in the nation.

m Visit LakewoodRanch.com.

OCT.6

MUSIC ON MAIN

This monthly event returns on
Lakewood Ranch'’s Main Street from
6-9 p.m. Enjoy a free concert by RJ

trucks and kids’ activities. Proceeds
will benefit Cardinal Mooney High
School Lacrosse.

m Visit LakewoodRanch.com.
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OCT.8
: OUT OF THE DARKNESS WALK
The Out of the Darkness Walk, a jour-
i ney of hope and support, beginsat9
i a.m. at Nathan Benderson Park, 5851
: Nathan Benderson Circle, Sarasota,
. benefiting the American Foundation
¢ for Suicide Prevention. Registrationis : |
 free; donations are accepted. 5

i m Visit AFSP.org.

 OCT.11-15

OKTOBERFEST AT EDELWEISS P
i Restaurant Edelweiss, at 611 Manatee : &
i Ave.E., Bradenton, hosts its annual
: Oktoberfest, featuring live German

i entertainment, vendors, and plenty

i of German food and beer. Admission
Lis free.

i m Visit EdelweissBradenton.com.

at The Mall at University Town Center, :

' OCT.13

i SIGHTS AND SOUNDS

{ AT WATERSIDE PLACE

- The October event of the new

i Sights and Sounds cultural series

i features The Sarasota Ballet Studio
Company and students from The

i Margaret Barbieri Conservatory

: presenting excerpts from classical
Afood drive, hosted by Meals on Wheels :
i performance begins at 6 p.m. at

i Waterside Park, 1560 Lakefront Drive,
- Lakewood Ranch. Seating is limited.

i m Visit LakewoodRanch.com.

and vegetables, macaroni and cheese, !

| OCT.14-29

{ HUNSADER FARMS

{ PUMPKIN FESTIVAL

- Hunsader Farms hosts its 32nd annual
i pumpkin festival from 9 a.m.to 5 p.m. :
¢ Saturdays and Sundays at 5500 Coun- :
 ty Road 675, Bradenton. In addition to
i pumpkins, the festival features crafts,
¢ live music, hayrides, food, chainsaw

: sculpting and more. Admission is $15
¢ for adults and free for children 10 and
¢ under. Parking costs $5.

: m Visit HunsaderFarms.com.

and contemporary repertoire. The

{OCT.21

MAIN STREET MARKET :
i From 10 a.m. to 2 p.m., visit Lakewood :
i Main Street to shop from more than
60 vendors featuring local art, jewelry,
 retail, food, plants and more. Event
Howson & Friends, food vendors, beer
| m Visit MainStreetMarketLWR.com.

continues Nov. 18.

WATER LANTERN FESTIVAL
i Enjoy the magic of hundreds of
i lanterns lighting up the lake at Na-

i than Benderson Park, 5851 Nathan

i Benderson Circle, Sarasota. Enjoy

- food trucks and live music starting

i at 4:30 p.m., and at 7 p.m. you can

¢ design your own eco-friendly lantern.
. Lanterns launch at 7:30 p.m. Tickets
i are $36 or $46 after Oct. 13.

m Visit WaterLanternFestival.com.

e -

o

File photo
i Eli Kern and Sophia Kern race
through the hay maze at the 2022
i Hunsader Farms Pumpkin Festival.

| OCT. 27
: BOOFEST
i Time to get spooky with your best

costume during BooFest. With music,
performances and people giving out

 treats, the whole family will have fun.

i The event will be held 6-9 p.m. at :
i Main Street at Lakewood Ranch, 8100
. Lakewood Ranch Blvd., Lakewood :
¢ Ranch.

: m Visit MyLWR.com.

. OCT.28
. HAUNTED 5K, 10K, & HALF
| MARATHON

U.S. Road Running Race Club hosts its

: Haunted races at 8 a.m. at Heritage

Harbour Park, 700 River Heritage

i Blvd., Bradenton. Registration is $27

i for the 5K, $40 for the 10K and $65

for the half-marathon. All finishers will
i receive a themed medal. ‘
- m Visit RunSignup.com.

Continued on Page 54
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OCT. 29

FLORIDA INLINE SKATING
MARATHON AND 5K RUN

Run941 and Bont Skates host an
Associated World Inline Cup race at
Nathan Benderson Park, 5851 Nathan
Benderson Circle, Sarasota. Skaters
of all ages and levels can choose from
a world-class marathon, an age-class

a 5K, with a total purse of $20,000.
An awards ceremony will be held at

3 p.m. Prices vary by race type and
registration date.

m Visit FloridalnlineSkatingMarathon.
com.

NOVEMBER

NOV. 3

EMPTY BOWLS

Come to Lakewood Ranch Main
Street to enjoy delicious soup from
area restaurants while raising money
for the Food Bank of Manatee. At-
tendees of the event, which runs from
11a.m.to1lp.m., will get to enjoy a
selection of soups, fresh-baked bread
and desserts and take home a hand-
painted ceramic bowl.

m Visit MealsOnWheelsPlus.org.

MUSIC ON MAIN

This monthly event takes place on
Lakewood Ranch’s Main Street from
6-9 p.m. Enjoy a free concert by The
Black Snake Bayou Band, food ven-
dors, beer trucks and kids' activities.
Proceeds will benefit the Streets of
Paradise.

m Visit LakewoodRanch.com.

NOV. 4-26

SARASOTA MEDIEVAL FAIR

Runs each Saturday and Sunday
from 10 a.m. to 5:30 p.m. at Woods of
Mallaranny, 29847 State Road 70 E.,
Myakka City. Visitors can enjoy the
medieval era through a wide range

of family-friendly activities. Features
include local artisans and craft
demonstrations, live performances,
food vendors and a children’s area.

A single-day ticket is $24 for adults;
$21 for students, seniors and military;
$13 for children age 5-10; and free for
children 4 and younger.

m Visit SarasotaMedievalFair.com.
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i NOV.5

:{ GULF COAST CYCLEFEST

The Sarasota Manatee Bicycle Club
i offers this family-friendly ride, and

i riders can choose fully supported

: routes of 16, 36, 62 or 100 miles.
Registration opens at 7 a.m. on Main
i Street in Lakewood Ranch. Advance
: registration is required. Cost is $60 or :
i $70 after Sept. 30. ’
i m Visit SMBC.us.

marathon, a half-marathon, a 10K and :

 NOV.9

: THE SOIREE AT THE RANCH

¢ Support The Lakewood Ranch Com-
munity Fund at its signature Soiree

i at the Ranch event. Enjoy dinner, live
i entertainment, live and silent auc- :
 tions, and a raffle. The evening begins : |,
i at 5:30 p.m. at Lakewood Ranch Golf
“ and Country Club, 7650 Legacy Blvd., :
- Lakewood Ranch. Tickets are $275.
i m Visit LWRFund.org.

Nov.11

{ SUNCOAST FOOD AND

{ WINE FESTIVAL

- The Rotary Club of Lakewood Ranch
i hosts the 21st annual event at Pre- :
: mier Sports Campus, 5895 Post Blvd.,
- Lakewood Ranch. Tickets include '
i a sampling of wine and food from

i dozens of the area’s finest restau-
 rants, as well as live music, cooking
i demonstrations and vendor booths.
: Proceeds to benefit charity througha
grant process. :
i m Visit SuncoastFoodAndWineFest.
- com.

' NOV.18

{ LAKEWOOD RANCH MINDFUL

i TRIATHLON

i A community-wide triathlon

¢ experience with a unique twist

- focused on health and wellness.

i Consists of a 5K run/walk, followed
: by yoga and a meditation session

: Held from 8-11 a.m. at Waterside :
i Place, 1561 Lakefront Drive, Lakewood :
{ Ranch. Registration is required. ’
. m Visit lakewoodranch.com

i NOV.19

PONIES UNDER THE PALMS

i Stroll through an array of Mustangs
© and Fords during the Mustang Club
- of West Central Florida’s annual car
i show from 8 a.m. to 3 p.m. on Main
i Street at Lakewood Ranch.

m Call 920-944-8137.

i Nov.23

FLORIDA TURKEY TROT

i Spend your Thanksgiving Day morn-
¢ ing burning pre-feast calories while
raising funds for The Big Bill Founda-
¢ tion. This 5K run/walk will be held at
i Nathan Benderson Park, 5851 Nathan
: Benderson Circle, Sarasota. Partici-
i pants will receive a race shirtand a

¢ finisher’'s medal. Registration for the

: 5K starts at $30; kids dash is $20.

File photo
: More than 100 wines are available
to taste at the Suncoast Food and
¢ Wine Fest.

m Visit RaceRoster.com.

. NOV. 24

: GOBBLE GAUNTLET

i Camp Gladiator’s Island Challenge

© Series presents its third and final

i chip-timed fitness race at Nathan

i Benderson Park, 5851 Nathan Bend-
- erson Circle, Sarasota. Participants
¢ will receive a race T-shirt and medal
¢ upon completing the race. Registra-
tion is $54.

i m Visit RaceRoster.com.



R
( arasota %@”@t
] director - |IAIN WEBB

2023 - 2024 Season

Season Subscriptions &
Single Ballet Tickets
Now Available

0 00
UU

SarasotaBallet.org

e, m
i

l_f_‘ -
-

G o ___F"‘-—‘— —

LHZITI@(ZKEE

Venice Performing Arts Center
December 8th and 9th, 2023

Sarasota Opera House
December 17th and 18th, 2023

EE——— ——
e, -
e ——
= et - =T

407123-1

[
L



style

56

Maximalism

Embrace the Excess

Why be muted when you can be extra? The “less is more” aesthetic is

a classic way to style and has commanded the fashion scene for the last
few years. While we support our minimalist friends, there are some of us
who want to live life a little ... louder. So, when it comes to styling with

a maximalist approach, there is only one rule: the limit does not exist.

BY HEATHER SABA | CONTRIBUTOR

Elysian Fields

8207 Cooper Creek Blvd.
941-893-5787
ElysianFieldsGifts.com

Crystals? Yeah, those are cool. A larger-
than-life agate butterfly? Now that's
what we call a statement piece. You can
find these stunning decor pieces at the
recently opened Elysian Fields near
Lakewood Ranch. Handcrafted with a
variety of agate slices, these butterflies
do more than style a room; agates

are a grounding stone and are said

to enhance mental function and
concentration, as well as create balance
and harmony wherever they are placed.

Agate butterfly, large (57 inches x 35 inches):
$1,650

Agate butterfly, small (22 inches x 16.5 inches):
$875

LWR LIFE




Marmalade 1A '| Total Wine & More

i L]
1561 Lakefront Drive, Suite 108, Sherlock I' N 8539 Cooper Creek Bivd.,
Lakewood Ranch, 941-358-5683 Key Co.: $14 ) \ University Park
MarmaladelLifestyle.com ' 941-351-7895

Keychains are the most obvious way
to spice up your key ring, but why
stop there when the key itself can be
the flair? These gold key necklaces
(available in multiple varieties) can
be worn as just that — or live like
a maximalist and have a locksmith
grind you the most extra house key.
Is everyone still tending to the
plants they bought in 20207 Great.
Now it's time to upgrade your plant-

TotalWine.com

Tequila that doubles as art? Yes,
please. This infamous bottle can el-
evate the style right where it belongs
— in your bar or on a bar cart. But in
true maximalist fashion, we encour-
age you to use it anywhere — even
atop a stack of books in your built-
ins. What makes the bottle even
more notable? Each one is hand-
crafted in a small village in Mexico.

ers. This woven shell planter is perfect
for housing your most prized hanging
plant. Your plants want to live an over-
the-top life, too.

Aloha Hanging
Basket: $34

Tequila
Mary Frances Life in Color Reposado by
crosshody bag: $380 Clase Azul:
$149

Federika Padula
feather butterfly

earrings: $115 )

e

Monkee’s of Lakewood Ranch

1561 Lakefront Drive, Suite 104,
Lakewood Ranch, 941-358-8868
MonkeesOfLakewoodRanch.com

“Maximalism meets classic” comes to
life at Monkee's of Lakewood Ranch,
and nothing screams “more is more”
quite like a blend of textures, rainbow
colors and gemstones. This Mary
Frances “Life in Color” crossbody in
the shape of a vintage camera will
take any outfit to the level of MAX.
Incorporate feathers into anything
fashion and you have the definition of
an aesthetic of excess. Factor in the vi-

brant emerald color emerging from the

gold butterfly stud and these earrings
elevate even the most minimalist look.

S
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HANDCRAFTED FOR A
LIFETIME OF JOY.

Dining

Bedroom
Murphy Bed
Office

Living Room
Entertainment
Outdoor Poly
Bathroom Vanity
Kitchen Cabinets
Laundry Room

COME EXPERIENCE THE LARGEST SELECTION OF IN
STOCK AMISH FURNITURE IN FL!

6100 N Lockwood Ridge Rd. 3737 Bahia Vista St.
Sarasota, FL 34243 Sarasota, FL 34232
941.960.2942 941.952.5646

* DUTCHHAUSFURNITURE.COME fin

400592-1

If you are considering making a move;, ,*
Christy May's real estate sales track ¥

CURRENT record and diverse business + 4
- J experience allows you to put your
MARKET ' trust in the agent that's committed to

you, and what YOU want.

Make Your Bést Move... Call Christy Today!
941-462-4060 Team Lead of the May Group
MayGroupRE.com We can help you!

e Residential Christy May Broker Associate REALTOR®
‘— Community CID CIM IRES GRI + Global Luxury
THE MAY GROUP Commercial Call or Text 781 258 6022 christy.may floridamoves.com

Learn More 941462 4060
ChristyMayRE.com
MayGroupRE.com

Coldwell Banker Flagship office %"

100 N Tamiami Tr., Sarasota, FL 34236
Owned by a subsidiary of Realogy Brokerage Group, LLC. COLDAWELL BAMKER

396759-1
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Empowering Students
through Faith and Service

= Rigorous College
Preparatory Curriculum

= 100% College Acceptance

= AP Capstone Diploma

= Excellence in Academics,
Athletics, and Arts

St. Martha Catholic School

Pre-School, Elementary and Middle School

DISCOVER A ST REAM oF
REASONS FOR CATHOLIC EDUCATION

St. Martha Catholic School creates an environment that encourages

problem solving, collaboration, student-led inquiry and hands-on
projects. Our Catholic faith is woven through all subjects and grade

levels, promoting a culture of innovation and ethical action.

SCHEDULE A PRIVATE TOUR
(941) 953-4181 Nirssons brector

4380 Fruitville Road Sarasota, FL 34232
www.stmarthaschool.net

m Strength in Faith ¢ Excellence in Knowledge ¢ Character in Service

LWR LIFE
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Cosmetics, Implants and Bite Reconstruction

i Actul Patients )
- Smile Makeovers and Veneers

ST

" Before Before

On-Site Laboratory with Master Technicians to Customize and Control Results

Implant Dentistry Cosmetic Dentistry Orthodontics
.

3 " N

Burr Bakke, DDS Jill Morris, DMD Cameron Johnson, DMD
« Fellow of the American Dental o Accredited Member of the American o Member of North American
Implant Association Academy of Cosmetic Dentistry Association of Facial Orthotropics
* Fellow of International Congress of (only 550 accredited dentists worldwide) o Member of the American
Oral Implantologists o Fellow of the American Academy Orthodontic Society
o Fellow of the American Academy of of Dental Facial Esthetics * Member of the International
Dental Facial Esthetics e Post Doctoral Instructor of Full Association of Orthodontics
e Member of American Academy Mouth Reconstruction o Member of American Academy of
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In Lakewood Ranch, the sky is the limit for pizza possibilities.

BY SU BYRON AND MARTY FUGATE | CONTRIBUTORS =

‘Pizza.’

Just say the word and the Pavlovian re-

Photos by Nancy Guth
Adolfo’s pizza chef Benny
Scotto prepares one of the
many hand-tossed pizzas
they will sell that day.

sponse kicks in. A slice of pizza fills your
mind’s eye and makes your mouth water.
So much power in one simple word!

Ah, but pizza’s not that simple. Because
there’s no such thing as a generic pizza.
Italy’s diverse pizza styles are shaped
by region and tradition. In the United
States, our pizza is a mix of Italian
imports (Neapolitan, Sicilian, Roman) —
and stateside inventions (Chicago-style,
New York-style, New Jersey-style). Any
way you slice it, the spectrum of pizza
is vast. Here are a few variations in

the pizzerias of Lakewood Ranch.
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Adolfo’s Italian
Market & Pizzeria, 225
Natures Way, Unit 111,
Lakewood Ranch;
941-388-8701;
AdolfosLWR.
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Adolfo’s Italian

Market & Pizzeria

Chef/owner Gary Blake founded
Adolfo’s to honor the Italian legacy of
his mother’s side of the family — the
Colantuono lineage from Naples, Italy.
The pizza here is hand-tossed with a
thin, crispy crust topped with fresh
and simple ingredients. “Naples is
the place where pizza started,” says
Blake. “Neapolitan immigrants like my
grandfather came over to America —
and brought their pizza recipes with
them. They opened pizzerias — first
in the northeast, and then the whole
country. People keep trying to ‘reinvent’
pizza. But nobody’s improved on the
original. Neapolitan pizza is light as a
feather”

Blake shared some insights with us
recently about the world of pizza.

What sets Neapolitan pizza apart?

The secret is the dough. It’s semolina
dough, not white dough. Once people
taste our pizza, they absolutely fall in love
with it. But it’s not what they expected.

Where did you learn the secret of
making authentic Neapolitan pizza?
My great-grandfather, Leopoldo Col-
antuono, came from Naples and im-
migrated to America when he was 12
years old. He passed on his recipes to
our whole family.

And now you’'re serving them up for
a new generation of pizza lovers.
That must be a source of pride.
Absolutely. I was very close to my
grandpa, Alberto Colantuono — who
also came to this country. My mom,
Vicenza, was named after my great-
grandmother, who came from Italy as
well. We've always been a very close-
knit, loving family. I'd always told my
uncle that if I ever opened my own
pizzeria, I'd name it after my grandfa-
ther’s middle name, “Adolfo.” He loved
the idea, and that’s what I did.

So, Adolfo’s is a family affair. Family
is the reason this place exists?

Yes, that’s true. We’re here because I
wanted to bring our family traditions
to the Lakewood Ranch area — and

Continued on Page 64
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Continued from Page 63 Most Popular Pizza:
According to Blake,
for anything Italian, including fresh “It's a tie between the
breads, pastries, meats, cheeses, Margherita and the
wines, grocery goods and olive oils. Bianca. They're

both authentic
What makes a great pizza? Neapolitan
Pride. And the love of making it. | classics”’

Aside from your pizza, what

others stand out for you?

I'd say it’s a tie between Sally’s Apizza
and Frank Pepe’s in New Haven, Con-
necticut. Pepe’s is one of America’s old-
est pizzerias; their ovens still use coal.

.

Can you share an interesting - : e
Adolfo’s anecdote? g . 1 'I\"\.I'i;"{"ﬂ:
Sure. One night, a lady came in with : 3 Lo

her elderly father. After awhile, he : . ’ ; - L
started crying, because the ambiance 1

at Adolfo’s made him start talking = F .om Photo by Nancy Guth
about his Italian heritage. Later, she . _.,,ﬂ‘- t 5 Adolfo’s owner Gary Blake
told me, “Gary, he hadn’t talked about i 3 t . honors the Italian legacy
it for such a long time. We really =y . I ’ : , Of his mother’s side of the
missed that about our dad! We’re so i family with time-honored
happy your place brought back those : [ I. family recipes.
memories and got him talking about - ]

it.” It was such a loving moment.

ELAN | CHARLIEB | FRENCH CONNECTION | GIGI MODA | BEVY FLOG | VERONICA M

Let our expert consultants -
work with you on your
new wardrobe.

Sip on Prosecco while
shopping with the girls!

The Market at UTC | 5275 University Pkwy, #132
941.210.4686 | Bradenton, FL

(] lakewoodranch.scoutandmollys.com
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Atria Café

Lakewood Ranch residents Jim
and Weyli Angus wanted to create
aunique gathering and dining space
for Ranchers. In 2020 they did — and
Atria Café was born. By day, this in-
timate café offers house-made, arti-
sanal sourdough bread and pastries,
specialty coffees and sandwiches. In
the evenings, they’re all about pizza.
At any time of day, it’s a hub of constant
creation. “Apart from laying the eggs
and milking the cows, we make every-
thing in-house,” says Jim, who'd been a
cheffor 12 years before launching Atria
with Weyli. “Food is something
that brings people togeth-

er;” he adds. “We wanted
to create a space for
local people enjoying
local products and
connecting  with
neighbors.” What
makes Atria’s pizza

so deliciously differ-
ent? Jim was happy to
share his pizza-making
philosophy.

What'’s the advantage to using
sourdough for the pizza base?

The first big advantage is flavor. Sour-
dough yeast gives you a flavor that you
just can’t get with commercial yeast.
It’s hard to describe, but there are dif-
ferent levels and degrees. Sourdough
products taste fuller and richer — and
that definitely applies to pizza. The
second advantage is nutrition and di-
gestibility. Unlike commercial yeast,
there’s a lot of nutrient density in each
sourdough grain. It also cuts up the
long chains of gluten protein, which
makes it easy for your body to digest.
People with gluten sensitivities can eat
our bread, pastry, and pizza with very
few issues.

What'’s the secret sauce

to your toppings?

We've got the same usual suspects
you'd find in any pizza place — mush-
rooms, tomatoes, prosciutto, peppero-
ni, and greens like arugula. But all our
toppings are in their freshest, purest,
simplest form. We use Old World meth-
ods to inject flavor and texture into our
ingredients before they go on into the
pizza. So, instead of just slicing our to-
matoes, we blister their skins and then

66 LWRLIFE

IFYOU GO

Atria Café serves
artisanal pizzas, fresh
salads and wine and beer,
5-8:30 p.m., Tuesdays through
Saturdays. 4120 Lakewood
Ranch Blvd., Lakewood
Ranch; 941-751-1016;

Atria.Cafe.com.

Fun Fact:

Atria’s sourdough bread

and pizza crust are

made with fresh milled

flour, filtered water
and sea salt and
then fermented
for 24 hours.
That's all
there is
toit.

S

cook them in a mild chili oil. We take
the same approach with mushrooms.
We slowly cook our mushrooms in gar-
licky oil and then take the stems and
shallots and create a mushroom-in-
fused oil that we soak the mushrooms
in. Our “Fun Guy” pizza is perfumed
with this rich, deep mushroom flavor.

Atria’s goes the extra mile

with ingredients and culinary
wizardry. Do you need to

educate your customers so they
understand the difference?

Not really. Once they taste the differ-
ence, they get it.

Above: Jim and Weyli

Angus are passionate about
merging Old World methods
and modern vision to create
high-quality foods and bev-
erages served in awarm,
welcoming environment.

Inset: After 5 p.m., Atria
serves artisanal pizza and
natural wines and craft
beers.

Right: Atria’s pizza top-

pings are all made in-house
with top ingredients. ;
Courtesy photos



EXPLORING THE PIZZA SPECTRUM = 1'% i

131
Thel Resdurce: for 1

NEAPOLITAN. This offspring of Naples, Italy, is famed e : Adoption’

Educatiol

for its thin, soft, chewy crust. It is traditionally topped
with fresh mozzarella, San Marzano tomatoes, basil and
olive oil.

NEW YORK-STYLE. The streets of New York City fold in
on themselves. New York-style pizza does as well. (That's
handy when you're on the go. It also cuts down on dry
cleaning bills.) We're talking crisp, chewy crust and heap-
ing helpings of melted mozzarella and tomato sauce.

CHICAGO DEEP DISH. The City by the Lake does not
think small. Chicago-style pizza is a fine example of its
more-is-more philosophy. This deep-dish delight boasts
a thick, buttery crust and layers of cheese, toppings, and
chunky tomato sauce. Traditionally, this pizza's also cut
into squares and rectangles, not triangular slices. Why?
Why not? That's the Chicago way.

DETROIT-STYLE. The auto industry put this city on the
map. This motor-city marvel reflects that heritage. Back
in the 1940s, Detroit-style pizza was originally baked in
square automotive parts pans. Today, the factories are
long gone. But any square pan will do.

CALIFORNIA-STYLE. The only rule is no rule. Go with 2 542 17th Streetil | 'gdraéata
the flow. man. 941.366.2404 | wwW.catdepot.org

(-
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4 NEW MODEL HOMES - NOW OPEN!

.w.ﬂ"'ﬂ

Lakeside homesites are now available in this amenity-rich new home community.

Scan for
Community Info "
W Homes by Towne
MODEL CENTER
7915 Waterbend Trail | Sarasota, FL 34240 |941-361-2536 | www.homesbytowne.com )
Mon-Sat 10am-5:30pm | Sun 12pm-5pm e
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Nayden Todorov, co
Jan 15, 7:30 pm | Van

ARLEM QUARTET

Jan 24, 7:30 pm
Riverview Performing
Arts Center
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CELLIST ALISA WE

Jader Bignamini, conc
Feb 19, 7:30 pm | Van

ROTTERDAM
ILHARMONIC with
DANIIL TRIFONOV
av Shani, conductor
30 pm | Van Wezel |

PIANIST BRUCE

March 29, 7:30 p
Riverview Perfor
Arts Center

SPECIAL HOLIDAY EVENT

ADIAN BRASS
IDAY CONCER

onday, De
arasota O

Subscribe now and save up to 30% off single
ticket prices and get exclusive early access to
special event tickets at 10% off!

SCAsarasota.org | 941-966-6161 [N en
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Michelangelo Pizzeria Cucina

The popular  Michelangelo
Pizzeria Cucina boasts four area
locations; its Lakewood Ranch
venue opened in 2004. Owners
Jon Allen and Joe Sciulara got on
board in 2020. Its claim to fame?
When it comes to pizza, it's its
hand-tossed New York-style pies.
The name, says Allen, is a nod to
the artistry of the restaurant’s
Sicilian family founders. “They
immigrated here from Sicily to
New York and started out with
bakeries and pizzerias,” he says.
“When they moved to South
Florida, they brought their family
recipes and traditions and created

IFYOU GO
Michelangelo Pizzeria
Cucina, 11517 Palmbrush
Trail, Lakewood Ranch;
941-739-5656;
MichelangeloPizza
Restaurant.com/
Lakewood-Ranch-FL

the perfect neighborhood Italian
restaurant.” Today, Michelangelo’s
pizza masterpieces take many
forms. Allen took some moments
to share the passion that drives
this painstaking art.

Everyone we spoke to
described your pizza

as “amazing.”

(Laughs) Who am I to argue?

What makes it so amazing?

Because of our old-school methods.
Alot of pizzerias try to modernize
and automate the whole process —
the national chains especially. At
Michelangelo, we still make our
pizza the traditional way — with
our hands. That means more than
making a big show about tossing
the dough. It demands high stan-

Continued on Page 70

Photo by Nancy Guth

Chef Jay Nicolosi puts finishing touches on Michelangelo’s artistic creations.
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Experience
Close gncounters!

Come
see what
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Get friendly with some flamingos. Take
your picture with a parrot. Touch a tortoise.
Play with our fun-loving lemurs. Our animal

interactions and private experiences let

you get up close and personal with an
assortment of new friends.

Make some lasting memories today!

0 Sarasota's Favorite Family Attraction® @ @

SarasotalungleGardens.com - 941.355.5305:
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Continued from Page 68

dards, zero compromise, and a la-
ser-focused attention to detail ev-
ery step of the way. That includes
what we put into our pies and
we're very picky about selection.
We use the best ingredients we can
find and handpick the tomatoes
and cheeses to find the right salt
content, the right melt, the right
color. We make all our own dough.
Then we hand-stretch the dough,
sauce it and cheese it. In the next-
to-the-last step, we bake all our
pies in a brick oven.

What's the last step?
Enjoying a great pizza pie!

What'’s your signature pizza?
Our artisanal Grandma’s Sicilian
pizza is probably our signature
pizza. It’'s one of my personal
favorites. It goes back to one of
the recipes our original owner
brought to this country.

Who was this “Grandma”?

This “Grandma” is like everybody’s
grandma. See, the concept of
“Grandma’s Pizza” started in
Europe. It's the kind of pizza

Extra Slices

There’s no pizza shortage in
Lakewood Ranch. In case you’re
still famished, here are a few
extra slices.

Rico’s Pizzeria

Thick-crust Sicilian pizza is Rico’s
crowd-pleaser. They load it up
with peppers, onions, anchovies,
tomatoes, herbs, strong Sicilian
cheeses, or whatever your heart
desires. Just ask and you'll receive.
Feel like thin-crust pizza? You can
ask for that, too. 14435 E. S.R. 70,
Lakewood Ranch; 941-758-9999.

Jersey Brothers Pizza

When you’re looking for a slice of
New Jersey in Bradenton, this is
the place to be. This pizzeria is the
creation of brothers Bob and Bill
Nehila, who are from New Jersey.
What makes a Jersey-style pizza

Photo by Nancy Guth
Matt Mullen serves up a “Grandma'’s
Sicilian” pizza.

your grandma would make for
you at home from leftovers she
had on hand. It’s rustic, hearty,
not curated. We use focaccia-
style bread dough, which gives it
kind of a leopard pattern. We put
the sauce on top of the cheese,
not underneath like a typical
American pizza. It's the pizza you'd
expect your Sicilian grandmother
to make you.

stand out? Like a New York-style
pie, its thin crust is made to be
folded and eaten on the run. But
since most Jersey-style pies are
cooked in a stone, brick or coal-
fired oven, you get a charred
and more crispy crust. 8744 E.
S.R. 70, Bradenton; 941-782-8820;
JerseyBrothersPizzaandPasta.
com.

Main Street Trattoria

Chef/owner Sergio Di Sarro’s
signature flatbread pizza is
perfect for a light treat; the
shrimp flatbread with mozzarella
and vodka sauce is delicious. For
those who prefer a classic pizza,
Main Street Trattoria offers
them every which way, including
the Buffalo Chicken, with the
restaurant’s signature buffalo
sauce. 8131 Lakewood Main St.,
Lakewood Ranch, Suite 101; 941-
210-4101; MainStreetTrattoria.com.
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Jukebox Heroes

When a jukebox in a store window caught Vickie Compton’s eye, she had to have it.
That led to four decades of collecting and restoring them with her husband, Rodger.

BY ERIC SNIDER

he first house on the left
inside the leafy Braden
Pines neighborhood
is a multilevel ranch,
earthy brown in color, sitting on a
meticulously landscaped acre of

land. A long driveway arcs around

COUNTRY and WESTERN

the front. The placid exterior gives HIT TUNES

no hint to the delights within. The Comptons’ 1955 Select-O-Matic by Seeburg was the industry’s first 200-selection jukebox.

Vickie Compton opens the front
door with a shy smile. She’s tall and
thin, wears her dark hair long, with
bangs. Her faded bell-bottom jeans,
embroidered on the bottom, are
topped by a white, off-the-shoulder
peasant blouse.

The melancholy strains of Roy
Orbison’s “Only the Lonely” fill the
foyer. We walk a few steps into a sunken
living room — a living room like you’ve
never seen. Antique jukeboxes occupy
virtually every inch of wall space.
Some shimmer with multicolored
lights, with bubbles oozing through
tubes. Some are made with rich wood
and lots of chrome. Some are just ...
really, really old.

The only reasonable response to this
cornucopia is: Wow! If you could some-
how airlift the home to a location on a
main drag — presto! — a museum. All

LWR LIFE

you'd need is a sign and a parking lot.

And it’s not just jukeboxes. The
high walls are festooned with framed
posters evoking vintage Americana,
two Stratocaster guitars, a big Sears,
Roebuck and Co. sign, and lots more.

Vickie’s husband, Rodger, greets
us. He’s 72, with a full head of white
hair pulled back into a tight ponytail.
A matching Fu Manchu mustache
frames his mouth. If Vickie, 70, and
Rodger are proud to show off their
remarkable menagerie, they don’t
let on. The couple is soft-spoken and
matter of fact.

A short time later, as they sit in
barber chairs while I interview them,
I ask: “So, what is it, exactly, about
jukeboxes?”

Vickie, after a pause: “The music.”

“And the design,” Rodger chimes
in. “They don’t make ’em like that

anymore. The wooden cabinets — it’s
a lotta work, craftsmanship.”
Sometimes words don’t do justice.
The living room is just the introduc-
tion to an emporium that encompasses
two buildings — roughly 5,000 square
feet fit to burst with 97 jukeboxes and
all manner of artifacts, knick-knacks,
bric-a-brac and memorabilia, includ-
ing barber’s poles, cigarette machines,
sheet music, a dummy dressed in a Su-
perman costume standing in a phone
booth, a mannequin wearing Rodger’s
Army uniform from Vietnam, and a
pinball machine that plays black-and-
white footage of The Beatles. Some
5,000 records — 45s, plus a wall of LPs.
Ifyou’re beginning to think hoarder,
stop. The massive collection has been
thoughtfully curated and organized.

Continued on Page 4
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When Chicago Coin Band Boxes first came on
the market in the 1950s (like this one, mounted
above a 1942 Wurlitzer 950), they functioned
£ as extra speakers and helped boost revenue for:
. jukebox operators at bars and restaurants.




Continued from Page 72

Y’know, like a museum — with the
jukeboxes as the main attraction.
Vickie reckons that 80% of them are
in working order. Most don’t require
coins. The oldest is from 1928, a
Holcomb & Hoke Electramuse, which
plays 78 RPM records but doesn’t
allow you to make selections. A Mills
Panoram from the early 1940s shows
a flickering 16-mm film of a woman
dressed in an old-timey waitress outfit
singing a vintage tune while dancing.
Four decades before MTV.

For my money, the wackiest is the
AMI Automatic Hostess. Back in the
’40s, these behemoths were placed
in taverns. The user inserted a coin,
then spoke into a microphone, which
connected them to an operator, who
would locate the patron’s music
selection and play it. It hardly needs
saying that this Automatic Hostess is
purely decorative.

Most of the rest are not as exotic.
We stop by the Comptons’ most prized

Continued on Page 76
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A Seeburg W from 1953 (left) and a Seeburg KD200 from 1957 (right). Seeburg was the first manufacturer to introduce a jukebox
that could play 45 RPM records.
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Continued from Page 74

item, a Wurlitzer 850 from 1941. It’s
rare. And magnificent. I peruse the
24 song options, arrayed on strips of
paper behind glass, press a button and
watch the jukebox machinations cue
up “He’s So Fine,” a 1963 “girl-group”
classic by The Chiffons. It’s not just
music that envelopes the room, but a
warm wave of nostalgia.

Vickie drives the couple’s jukebox
infatuation. She peruses internet
sites over her morning cereal, looking
for finds and deals, nevermind that
their space is just about used up. “I'm
always thinking there’s got to be room
for one more, that somehow we can
move things around to make room,”
Vickie says, then adds with a touch
of rue, “until we get past that point.
We're close.”

Before jukeboxes, there was the
music. Vickie vividly recalls when
her world changed from black and
white to Technicolor. It was Feb. 9,
1964, and she was playing with Barbie
dolls in her bedroom in Lawrenceville,
Illinois. Vickie’s mother beckoned her
to the living room, where the TV was
showing four fresh-faced British lads
performing “All My Loving” over
the shrieks of teenage girls. It was,
of course, The Beatles, who were
making their landmark debut on
“The Ed Sullivan Show.” Like so many
boys and girls of the era, Vickie was
gobsmacked. “I never played with
Barbies again,” she says. “After that,
I spent all my allowance on records.”

When Vickie landed her first job, an
after-school gig cashiering at a local
drug store, she bought an Admiral
console record player. Her grandfather
built a cabinet to house it. Vickie’s first
concert was The Byrds at Mesker
Amphitheatre in Evansville, Indiana,
in the late ’60s. Her grandparents
took her. On Saturdays, Vickie and
her sister would head over to their
grandparents’ house, watch “American
Bandstand” and cue up some rock
albums they’d bought. “I don’t know if
they liked them,” Vickie recalls, “but
they listened.”

By age 19, Vickie had grown weary
of the bleak Lawrenceville winters.
She visited a cousin in Sarasota a few
times and, in 1974, packed up her re-
cords and headed for warmer climes.

Continued on Page 78
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This rare 1941 “Peacock” Wurlitzer 850 was once considered the
biggest, showiest and most “jukeboxy” of all the machines on

The iconic American-made Rock-Ola — one of a handful of
manufacturers hailing from the “Golden Age of Jukeboxes” — is

a favorite among collectors. The company, which was founded the market.
in 1927, is still in business today.
——
7]
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The Wurlitzer 750 was the first jukebox to feature the com-
pany’s signature domed cathedral top, setting a standard for
the industry that continued throughout the 1940s.

Seeburg’s 1951 Model B was among the first jukeboxes that
could play 45 RPM records.
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A year later, she landed a job at Da-
vidson Drugs in Midtown Plaza, and
rose to store manager, a job she held
for about 30 years. (She stepped down
in 2013, but still works at the Siesta
Key locations a couple days a week.)

Vickie met Rodger at The Playground
nightclub on Feb. 6,1981. They became
an instant item and married on Dec.
29,1984. A few months later, she and a
girlfriend were strolling around a now-
defunct shopping center on Fruitville
Road when they passed a locally owned
video store. Something in the window
caught Vickie’s eye: a sleek jukebox
with a brightly colored arch top and
bubbles running through tubes. A 1946
Waurlitzer 1015. The owner was asking
$4,000.

Vickie returned home and ran
the purchase by Rodger. He gave a
thumbs down; they couldn’t afford it.
A few weeks later, unable to shake the
jukebox out of her head, “I actually
went to alocal bank and took out aloan
forit,” Vickie says. “I paid it off quickly.
Rodger decided he liked it.”

A flame was lit. The Comptons
steadily bought jukeboxes, most of
them in working order but in rough
shape, and refurbished their shells
on weekends, leaving the tech work,
when necessary, to specialists. They
spent vacations hunting jukeboxes.
They went to auctions seeking juke-
boxes. They bought a trailer so they
could haul the jukeboxes home. Over
the years, the Comptons have never
been in a rush. That could’ve sapped
the fun out of it. They worked on one
box at a time, enjoying the process as
well as the result. The couple does not
sell or trade. They collect. Vickie has
no real idea what the monetary value
of their menagerie might be. And she
doesn’t care.

By the early 2000s, the house
had run out of space, so they built a
4,000-square-foot structure in the
back. It helped that Rodger co-owned
Manatee Lumber. (He sold his stake in
the mid-2010s, and now designs roof
trusses for contractors, part-time.)
The finished room is tricked out with a
bar and pool table, not to mention row
after row of jukeboxes and walls coat-
ed with memorabilia. It's where Vickie
and Rodger adjourn on Friday nights
after eating out. They pour a libation,
fire up various jukeboxes and play tune
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Last year, the Comptons hosted a Christmas party for Rodger’s lumber company inside their home. “You wouldn't believe how

many of the guests told us our house should be in a magazine,” Vickie says. “l| know we have a lot of jukeboxes, but | never thought

the collection was magazine worthy.”

THE EVOLUTION OF THE JUKEBOX

Inventor Louis Glass's “nickel-in-the-slot
phonograph” debuted at San Francisco’s Palais

Royale Saloon on Nov. 23, 1889. Since amplification

had not yet been developed, users had to listen
to the music through one of four tubes, which
resembled stethoscopes. The machine could only
play one wax-cylinder recording at a time.

Such were the crude beginnings of the

jukebox, that gleaming totem of Americana. Over

the decades, the machines have mirrored the
technological breakthroughs and design trends
of the times, and in turn had a palpable impact
on American culture.

In fact, it wasn’t until the early 1940s that the
term “jukebox” came into wide use. The catchy
moniker was likely taken from “juke joint,” the
name for nightlife gathering spots in African
American communities in the Southeast. Many
manufacturers and sellers, especially in the
South, resisted the term, not wanting their
machines to be associated with the Black com-
munity.

Nevertheless, “jukebox” would not be denied
— perhaps because it had a better ring to it than
“coin-operated phonograph.”

Let's hit pause for a brief timeline:

B |n 1918, a jukebox that could automatically

change records was introduced.

B Starting in the mid-1920s, 78 RPM records
became the common source materials in
jukeboxes.

m With the end of Prohibition in 1933, legal
bars, roadhouses and juke joints sprang
up throughout America, with jukeboxes

becoming an all but mandatory amenity.

H By the mid-'40s, three quarters of the
records produced in America went into
jukeboxes.

B The advent of the more portable 7-inch 45
RPM record in 1949 caused another surge in
jukebox popularity. The Seeburg “Select-O-
Matic” offered 100 song choices.

The jukebox’s peak decade was the 1950s,
with an estimated 750,000 in circulation. The
machines spread into the malt shops and
bowling alleys of white America, exposing
teenagers to the music of Black artists like
Chuck Berry, Little Richard and Bo Diddley. As
such, the jukebox played a significant role in the
integration of Black and white music styles —
which propelled the rise of rock ‘n’ roll — as well
as the mainstreaming of Black music in general.

In the '60s, the proliferation of affordable ste-
reo sound systems caused young people to move
most of their music listening into homes. The
jukebox's popularity waned, but slowly. In 1989,
Wurlitzer introduced the compact-disc jukebox.
But such units had little chance when compared
to the convenience, privacy and portability of the
Sony Discman.

These days, used jukeboxes are popular
collector’s items, as evidenced by the Comptons’
emporium. One U.S. company, Rock-Ola, which
has been manufacturing jukeboxes since 1927,
still makes new ones that play vinyl records
(along with digital connectivity). Their new
jukeboxes look like old jukeboxes.



after tune. Sometimes another couple
will join them, and sometimes a daugh-
ter or two. (They found time to have
twins, Cheyenne and Chanel, now 28.)
Lately, an end game of sorts has
emerged. In the spring, Vickie won an
online auction and paid $19,000 for a
dazzling 1942 Rock-Ola Commando,
which was due to arrive in August. No
refurbishing necessary. She has two
more jukeboxes on her gotta-have
list, both from the 1940s: a Seeburg
Concertmaster and a Filben Maestro.
They’re rare, and as of our interview in
June she had no tangible leads.
Vickie doesn’t expect either one
to pop up for sale online. She’ll have
to find them through her contacts of
jukebox lovers. When she does land
them, that’ll make 100 jukeboxes,
although Vickie says the number is
coincidental. Still, an epic figure to
round out an epic collection. Or not.
“I get so bored when I'm not working
on a box,” Vickie muses. She balks
when asked if No. 100 will be the
final acquisition. One suspects she’ll
uncover some nooks and crannies to : 1

fit a few more. 11
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Photo by Lori Sax
Tara Poulton has the perfect
pairing of personality and
work ethic for her job.
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The
Go-To
Person

With a cool-under-pressure
personality mixed with a get-
stuff-done work ethic, Tara
Poulton is the right fit as the new
district director for Lakewood

Ranch’s only U.S. Congressman.

BY MARK GORDON | CONTRIBUTOR

here wasatime when Tara Poul-
ton’s nearly hour-long, 41-mile
commute home to Lakewood
Ranch from work was an oasis
of sorts. She would listen to
the occasional audiobook, and
then, with a Sirius-XM sub-
scription, she happily drove
along listening to the “Today Show.”

COVID-19, among all the other pieces of de-
struction it left in its wake, crushed that comfort
zone for Poulton. A senior-level division direc-
tor for DeSoto County when the pandemic hit,
Poulton shifted from Savannah Guthrie to field-
ing and returning phone calls as she cruised west
on State Road 70. She was on her way home to
the Greenbrook neighborhood, coming from the
county administrative offices in Arcadia.

The strain of the day, in her role heading up
community services and economic develop-

Continued on Page 84
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ment for DeSoto County, would then
give way to more stress during those
calls, talking to people about the vac-
cine rollout.

“People were really mad, angry and
scared,” Poulton says. “They really
thought their loved ones were going
to die if they didn’t get the vaccine.”

Even for someone with both personal
and work experience in community
and civic service — the daughter of
a police lieutenant, Poulton was on
an HOA board in her 20s — those
post-work, lump-in-the-throat calls
turned into a teachable moment.
Under difficult conditions, Poulton, 45,
learned, or relearned, everything from
navigating a bureaucracy to getting-
to-yes customer service. “You have to
really be a good listener and you also
have to really want to help people,” she
says.

She didn’t know it in early 2021 but
those calls also put Poulton in a posi-
tion to capitalize on her next career
milestone, which she began to ponder
as this past spring turned to summer:
being named district director for the
office of U.S. Rep. Vern Buchanan, R-
Longboat Key. Poulton was appointed
to the position in mid-June and was
expected to start in mid-July. She re-
places Buchanan’s long-time district
director, Sally Shely, who is retiring.
Shely is one of the first congressional
hires Buchanan made when the now
nine-term Congressman won his first
election to the House, in 2006.

“(Tara’s) communications skills,
combined with her passion for pub-
lic policy and heart for constituent
services make her the ideal person
for this position,” Buchanan says in
a statement announcing the hire. “I
look forward to working with her in
the years ahead to seize the incred-
ible opportunities we have to improve
our quality of life and tackle the many
challenges facing our district.”

CHASING DOWN ANSWERS

Born in New York, Poulton moved
with her family to Sarasota when she
was 4. A graduate of Riverview High
School in Sarasota and USF in Tampa,
Poulton has lived in Greenbrook for
12 years. She lives with her husband,
Bill Poulton, a PepsiCo executive
who oversees global procurement for

Photo by Lori Sax
Tara and her
husband, Bill, have
lived in Greenbrook
for 12 years.



Tropicana in Bradenton and is a past
chairman of the Manatee Chamber
of Commerce. They have a daughter,
who is in fourth grade, and Tara is a
stepmom to Bill’s three children, two
teenagers and a 20-year-old, from a
previous marriage.

One of the biggest questions Poulton
gets a lot is simple: what does a U.S.
Congressional district director do?

The answer is both simple and com-
plicated.

The simple answer is to get the
people who live in the areas Buchanan
represents, which stretches from all of
Manatee County and Lakewood Ranch
north to Brandon, Hillsborough Coun-
ty, answers. Getting those answers is
where the complication lies.

That’s because in a district of more
than 500,000 people, the questions,
not to mention complaints, vents
and rants, come in a wide variety of
forms. (There are some compliments,
too.) Sometimes the problems are not
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something the federal government has
jurisdiction over. Other times the gov-
ernment’s reach is more open-ended.

Shely, in some specific examples,
has helped put on more than 70 town
hall events so constituents can speak
directly to Buchanan, including es-
tablished awards programs honoring
district law enforcement officers, fire-
fighters, teachers and veterans. She
also helped lead the congressman’s
response to important issues, includ-
ing Piney Point and red tide.

“You have to be there and be out in
the community,” Shely says. “And if
we're not the place they need to be we
will help get them to where they need
to be.”

In addition to the constituent work,
alarge swath of the job is representing
Buchanan at public and community
events in the district. That’s where
Shely, who, like Poulton, started her
career in TV news, met two women
whose teenage children died from a

HOME SWEET RANCH

Tara Poulton, after a dozen years of living
here, says, “We love living in Lakewood
Ranch. What's not to love?” She cites a
few favorites: checking out new places in
Waterside, walking the trails in Adventure
Park, which is near their house, and having
a glass of wine with friends at one of the
many restaurants.

fentanyl overdose. After learning their
stories, Shely briefed Buchanan, who
then worked with his policy team to
craft legislation designed to “help keep
deadly synthetic drugs off the streets,”
according to a statement.

Buchanan introduced the Federal
Initiative to Guarantee Health by Tar-
geting (FIGHT) Fentanyl Act in May
2021.

The bill, co-sponsored by Congress-

Continued on Page 86
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man Chris Pappas, D-Manchester, New
Hampshire, turned a temporary classi-
fication of fentanyl-related substances
as Schedule I drugs into a permanent
classification. That classification, in
turn, allowed federal law enforcement
authorities to bring criminal actions
against individuals who manufacture,
distribute, or handle fentanyl-related
substances.

That the FIGHT bill was born from a
conversation Shely had with two griev-
ing moms is something she takes great
pride in. “It was some of the most re-
warding work I've ever done,” she says.

A question that comes up about
what a district director does is how
someone in that position handles the
political side of the gig. The job is de-
signed to be apolitical, not a campaign
operative. But in the current hyper-
partisan political times, it’s hard not
to be aware that your boss could lose
his or her job every other November.

Shely says what she has done, and
what she advises Poulton to do, is to
maintain a focus on customer/constit-
uent service while manifesting a thick
skin. “We have to remember that he
was elected to serve everybody,” Shely
says. “It doesn’t matter who you vot-
ed for, whether they are Republicans,
Democrats or Independents.”

Poulton, speaking in late June, says
she was relieved to be starting while
Shely was still there, learning from her.
Prior to Buchanan, Shely held similar
director positions with U.S. Rep. Kath-
erine Harris, R-Sarasota and U.S. Sen.
Mel Martinez, R-Orlando. “I'm excited
to learn so much from Sally,” Poulton
says. “It’s really big shoes to fill. I'm
just going to be a sponge.”

NEW FOCUS AND NEXT STEPS

Poulton’s most recent job before this
opportunity was with the Manatee
Chamber, where she was vice presi-
dent of public policy and workforce
partnerships. She took that job after
four years at DeSoto County. Poulton
wasn’t in the market for something
new, but she knew Shely for years,
and when the longtime Buchanan
aide reached out to meet for coffee,
she agreed.

Shely hadn’t mentioned that the cof-
fee chat was going to be a soft recruit-
ment and interest-gauging session.

LWR LIFE

But Shely says she knew they had the
one. “I texted the Congressman right
after and said she is who we have to
hire,” Shely says.

That not only speaks to Poulton’s
resume and penchant for service, but
her ability to handle multiple tasks
while maintaining her composure and
thinking quickly and creatively during
trying times. (Read: the pandemic.)

Another skill? Work ethic. Poulton
has been taking online classes to earn
a master’s in public administration
from Florida State while working at
the chamber full time. Many nights,
Poulton says, she would be tapping
away at her computer from 9 p.m. to
11:59 p.m. doing work after bedtime for
their daughter and right up until the
midnight homework deadline. Poulton
is scheduled to earn her master’s in
August.

Poulton, while not looking for a new
job, says what Shely dangled in front
of her represented many of the things
she has sought to do at other career
spots — and at a larger scale. “Every
job I've ever had I've been recruited
to — it’s an unbelievable compliment,”
Poulton says. “When I think about this
job, it’s everything I've loved in my ca-
reer.”

That includes a start in TV news,
going as far back as college, when she
cleaned floors and changed light bulbs
at USF’s public TV station. After that
she got a job as a producer for ABC7
in Sarasota. “I grew up watching Heidi
Godman and Scott Dennis, and that’s
what I always wanted to do,” she says.
“And then I got there.”

Next came an on-air reporter position
for WB38 in Tampa. Poulton loved that
job, too, and could have chased a career
in the business. But the grind grew
tiresome. “I loved being in the news
business, but it was a 24/7 job.”

Seeking something more stable,
Poulton next took positions with
the United Way in Bradenton, the
Bradenton Area Convention and
Visitors Bureau and the Southwest
Florida Water Management District.
Then came DeSoto County, where she
supervised a team for one of the first
times and, she says, “was able to wear
alot of hats.”

With the new role coming into fo-
cus, Poulton is ready for those hats,
and whatever else comes with the job.

What are her next steps?

“I'm really excited to get out and
start talking with constituents,” she
says.

Photo by Lori Sax
Getting answers is
a big part of Tara
Poulton’s role as
district director
for U.S. Rep. Vern
Buchanan.
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SPOTLIGHTING LIFE ON THE RANCH
Glitz and glamour dazzle in a

Country Club
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WOW

. FACTOR

‘l A home in the Country Club
is designed to impress —

and boy, does it.

BY ROBERT PLUNKET | CONTRIBUTOR
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Afireplace surround
crafted of Venetian plas-
ter and designed by Nick
Berente sets the tone for
the home — dramatic

yet simple and refined.
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The home's spacious informal living area offers many choices for both
entertaining and family life. The high-end kitchen is to the right.

S someone who writes
about beautiful homes, I
am careful not to say the
word “wow” when I enter
room. That’s strictly
for amateurs. My insights must be on a
slightly higher, more articulate level. But
I found the wows coming out loud and
clear as I toured this home in the Country
Club. Every room contained at least one
gorgeous surprise, one glamorous touch. I
finally gave up and let the wows flow forth

naturally. Even the laundry room got a wow.

94 LWRLIFE

Photo by Nancy Guth
Nick and Nora Berente with
their canine companions,
Bruno and Bindi.




Left: The formal dining room opens to a private
garden complete with koi pond. The twig-like
chandelier adds a whimsical touch.

The home is the creation of Nick and
Nora Berente who, like the fictional
Nick and Nora of movie fame, are mas-
ters of their craft. This time, though,
it’s not crime solving but house flipping
at which they excel. “Most people run
away from ugly houses,” says Nick.
“We run toward them.”

The house in question is a large
(6,600 square feet) model by the pres-
tigious builder Arthur Rutenberg. It
was a rambling well-built home with
a good layout and a particularly nice
setting — almost half an acre overlook-
ing a pond and the Legacy Golf Course.
But the home was constructed in 2003
and was starting to show its age. The
study, for instance, was painted a dark
red and full of heavy wood trim and
paneling. Quite the rage back then but
now hopelessly dated. The Berentes

Continued on Page 96
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Continued from Page 95

stripped it down to its bones, painted
it white, installed lighted shelves all
around and turned it into the perfect
workspace to plan their next flip.

The first wow comes upon entering.
You see before you a vast amount of
space, with one area flowing into the
next. There is a formal living area with
a dramatic fireplace of Venetian plas-
ter. There are transom windows ev-
erywhere, letting in a light that makes
the whole place glow. In the distance
something catches your eye — a large
round crystal chandelier, maybe eight
feet across. It beckons you to come and
see what’s going on.

So, you walk through an informal
dining area, past the spectacular
kitchen (all high-end Miele appliances
and a cleverly hidden pantry) and
arrive at an informal seating area
set around a fireplace feature and an
enormous flatscreen T'V. The house has
eight T'Vs and plenty of places to watch
them, including at an outdoor bar. But

Continued on Page 98

The outdoor living area offers plenty of amenities — a pool, spa, sun shelf, and outdoor kitchen — plus a view of the Legacy Golf Course.
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Continued from Page 96

this TV (100 inches across and custom-
made) is the preferred place to watch.

The Berentes describe the home’s
style as “luxurious glamor.” Gone is the
original Tuscan look, replaced with a
glittering contemporary design that
suggests a celebrity home you might
see on a reality TV show. The palette
is simple — white walls and ceilings,
with engineered wood floors, not too
dark. Most of the furniture is done in
contrasting shades of charcoal and
dark grey with gold tone accents here
and there, particularly the lighting
fixtures. Most of them — plus many
of the furnishings — come from
Restoration Hardware, the high-end
design company known for its refined,
subtle look.

While planning the home, much
thought was given to entertaining.
The Berentes recently hosted 70
guests, and the place accommodated
them beautifully, with friends moving
though the living area and out to the
pool, where there were even more
seating areas — I counted six — and
a sun shelf and spa. There’s also an
outdoor kitchen. The couple says
Nick is the real cook in the family,
though Nora still prepares many of her
mother’s Hungarian specialties.

The wow factor intensifies as you
enter the primary suite. Here, an aura
of Hollywood glamor takes over. The
ceiling is 14 feet high and the beautiful-
ly precise lighting, some of it recessed
and half hidden, gives the room a mul-
tidimensional feeling. A wooden accent
piece above the bed warms the space
up and the bed faces another 100-inch
TV and a high-tech fireplace, which
adds another lighting source. At the
far end of the bedroom, you’ll discover
an intimate multi-sided seating area.
It’s so unexpected that it gets a wow
of its own.

Another wow was the primary bath.
It was also unexpected, with white
used as an accent color this time. It’s
a masculine space, grey and natural
wood, with stacked stone inset walls,
a large walk-in shower and a black

soaking tub.
The Berentes say their love of
creating beauty — and expensive

beauty at that — comes from their
childhoods in Hungary. Both grew up
under communism and there wasn’t
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much beauty around. When the Iron
Curtain collapsed in 1989, they took
the chance to leave Hungary and
chase their dream. First it was 10
years in New Zealand, where they
began honing their skills and started a
successful paint company. Along came
two daughters, now grown. One just
got married and the other is studying
to be a vet.

Nick says the most important thing
tolook for in a potential home is a good
layout. Here they had an excellent
plan to begin with and the removal
of a counter near the informal dining

H\

O
e

area made it even better. “We tried
to bury the Tuscan,” he states. “Our
aim is to always compete with new
construction.”

Exactly who does what in the
Berente enterprise is a little hard to
define because the couple works as a
team. Nora oversees the interior look.
She aims for simplicity and quality,
with nature as her inspiration. Much
of the art reflects shapes and forms
found in nature; look for a faux-
twig chandelier in the formal dining

Continued on Page 100

Top: The secluded primary
bedroomis a luxurious retreat
complete with custom TV and
fireplace. At the far end a seat-
ing area overlooks the pool.

Bottom: The primary bathroom
has a Zen-like atmosphere,
where carefully chosen wood
and stone accents create a feel-
ing of calm and refreshment.
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Continued from Page 98

room, where French doors open to
a courtyard with a fountain and koi
pond.

Nick takes care of the business.
They have a team of 70 contractors
and craftsmen, and quality is the
Berentes’ most important concern.

“We overspent wildly,” Nick admits,
but he and Nora have no regrets. The
house is their masterpiece, and they
wanted every extra luxury, including
a huge wine cellar, with space for hun-
dreds of bottles and a center high-top
table for tastings. There’s also a full-
size, state-of-the-art gym, converted
from one of the two garages, with ev-
ery possible workout machine. And, in
the other garage, perhaps the biggest
wow of all — a brand new, gleaming
white electric Bentley.

With their daughters no longer at
home, the Berentes are putting their
showplace on the market. “We don’t
want to move,” Nick says, “but it’s time
for something smaller.” They haven't Among the home's unexpected perks — a full-size gym and an elaborate wine cellar, above, with room for hundreds of bottles and the
found their next project yet, but one perfect atmosphere for tasting parties.
thing is certain — it’s going to be a wow.

Window fashions to match Hunter Douglas offers a wide variety of window fashions in
YR ST al e e AL LT E SRl an array of fabrics, textures and colors. Contact us today.
We're the Hunter Douglas experts, guiding you in the
selections that'll make your home even more beautiful -
whatever your style.

Interior Design » Wallpaper « Rugs
Custom Bedding, Furniture &
Window Treatments
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art and about

A New Home
for the Music

Sarasota Orchestra is building a state-of-the-art campus on 32 acres

near Lakewood Ranch. CEO Joseph McKenna couldn’t be happier.

102

BY SU BYRON AND MARTY FUGATE
CONTRIBUTORS

Founded in 1948, Sarasota Orchestra
has the longest unbroken run of
any orchestra in Florida. Its stellar
programming has led to a fierce fan
base and a constantly expanding
audience. Over the last two decades,
SO experienced profound growth —
and growing pains. By the dawn of
the 21st century, the orchestra had
long outgrown its original home at the
Beatrice Friedman Symphony Center
in downtown Sarasota. To perform
its ambitious Masterworks and Pops
concert series, it makes do by renting
space at the Van Wezel, Sarasota
Opera House and other large-capacity
auditoriums. In 2018, SO’s new site
search began in earnest. It finally ended
in May, when the orchestra purchased a
32-acre lot at 5701 Fruitville Road west
of Lakewood Ranch with plans to have
the campus completed by 2028. After
nearly a decade, the orchestra’s new
home is on the horizon. CEO Joseph
McKenna couldn’t be happier, and he
was happy to tell us why.

Sarasota Orchestra’s quest for a new loca-
tion has dragged on for almost a decade.
Now your destination is finally in sight.
How does it feel?

It feels great. In 15 or 25 years, Sarasota
Orchestra’s new home will be the

LWR LIFE

Courtesy photo
Sarasota Orchestra President & CEO Joseph McKenna at the Orchestra's
new site off Fruitville Road.

crossroads of this region. It’s exciting
to own a piece of land where our vision
can unfold in the 21st century.

What was your original wish list for the
orchestra’s new home?

We'd envisioned a music center
that supported every aspect of
the orchestra’s mission, including
education, rehearsal space and offices.
But a concert hall was always the heart
of our vision. We’ve been privileged to
perform at wonderful venues across the
region. But they were all in theatrical
auditoriums and not true concert halls
designed for musical performance.

What’s the key difference between a the-
ater auditorium and a concert hall?

A theater has a proscenium arch with
an implied invisible “fourth” wall defin-
ing the edge of the stage. The perform-
ers are tucked up in a box on one side
of the wall; the audience is on the other.
So, in a theater, the audience and per-
formers are separated in two different
rooms. With a concert hall, the idea is
that the audience and musicians sit in
the same room together.

Now that you have the site, how will you
plan out this structure?

For a concert hall, the design process is
a three-legged stool. We've already got
two of the legs — an acoustician and a
theater planner. The right architect is
the only missing element. We’ll be con-
ducting a national search by year’s end.

What are the key features of any great
concert hall?

Great acoustics are obviously vital.
That hinges on the cubic volume of
space in the auditorium. Our acousti-
cian determined that a height of 110
feet would be the sweet spot. The re-
sulting volume would allow us to do
both intimate chamber music as well
as big works by Beethoven, Mozart and
Strauss. The full spectrum of musical
possibilities will become available.

Ah. We take it that ownership is a key fea-
ture of your new concert hall.

Definitely. Renting other facilities was
always a temporary solution. There’s
really no substitute for owning your
own land — especially when the zon-
ing allows you to realize your vision on
that site.



you agree?

anticipation.

site will be set aside for natural spaces?

Yes. We'll be reserving 12 acres out of
our 32-acre property. Sarasota Orches- :
tra’s new music center and nature will :
. m Secure, weather-proof li-

i brary for sheet music storage.
How will nature add to concertgoers’ ex-
: areas where musicians can

be in perfect harmony.

perience?

The outdoor areas will help define the :
music center as an oasis, a refuge, and :
avery special place. We believe that na-
ture’s beauty will be as important as the :
facility itself. We’ll be hiring a landscape

architect to make sure we do it right.

tance?

We'll be expanding our audience by :
being located in the future center of :
Sarasota County. Because it’s a short :
distance to travel for a world-class con-
cert experience in a fantastic acoustic :
space, we are confident our existing :
downtown audience won’t think twice

about making the drive.

Sarasota Orchestra is known for its joint
efforts with other area arts groups. Will :
you continue those collaborations on the

new campus?

Absolutely! We'll not only maintain
them, we will also expand them. That :
was our goal from the beginning. Dur-
ing our planning process, we inter- | FOOTPRINT
viewed some 30 different music orga- :
nizations seeking performance and :
rehearsal space. Their input was im- :
portant to us. We see the music center
as a cultural asset that will benefit the
whole region for decades to come. It'll :
be Sarasota Orchestra’s new home. But :
it will also be a resource for the entire :
: natural parks and trails.

arts community.

- THE NEW CAMPUS

According to some architects, every con-
cert hall has its own sonic personality. Do
i ®1,800-seat main perfor-
Completely. In a sense, it’s the “instru- :
ment” that orchestra musicians col-
lectively play. Sarasota Orchestra is :
now approaching its 75th anniversary.
During all that time, we haven’t had
our own instrument to play. In just a :
few years, we will. We're all filled with :
i ensembles of all sizes serving
the orchestra’s education and
Is it true that a big chunk of the facility’s
{ munity arts organizations.

WILL FEATURE:

mance venue.
W 700-seat flexible space
with removable seats for
chamber music, cabaret, ban-
queting and other activities.
B Multiple rehearsal and
practice rooms suitable for

festival programs and com-

B Reception areas for donor
functions and community
events.

B Dedicated backstage

comfortably store instrument
accessories and prepare for
performances.

B Administrative offices and
related storage.

- KEY MILESTONES

Your new facility will be six miles away
from Sarasota Orchestra’s current head-
quarters. Lakewood Ranch and East :
County residents will expand your audi-
ence. But will your existing Sarasota-
based audience be willing to go that dis- :
: W 2018: Site search begins.

W 2014: Needs assessment
and market analysis projects
commence.

W 2017: Space program
determined.

W 2021: Due diligence
completed for 5701 Fruitville
Road.
W 2022: Intent to purchase
announced; zoning approval
process begins.
m 2023:
m Sarasota County ap-
proves zoning amend-
ments.
® Land purchase com-
pleted.
® Fundraising feasibility
study (anticipated).

Approximately 20 of the site’s
32 acres will be dedicated

to the music center, and ad-
ditional building for possible
future expansion and related
parking facilities. The remain-
ing 12 acres will be dedicated
to wetlands, water features,
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table talk

Carrie Leitzman of
Truman's Tap & Grill

At Truman’s, the spirit of

giving is what sets this

family business apart.

BY MARTY FUGATE | CONTRIBUTOR

104

arrie and Jason Leitzman are
the proud proprietors of Tru-
man’s Tap & Grill in Lakewood
Ranch. Their three adult chil-
dren are also co-owners. Truman’s is
considered a sports bar — but that’s
like saying the Missouri Tigers is a
college football team. Both statements
are true but fall short of the whole
truth. For the Leitzmans, Truman’s is
an extension of their home, a bridge to
their community, and an expression of
family values passed down across the
generations. Those values mean a lot
to their whole family. Carrie’s father
was a small town newspaper publish-
er; her grandfather was Red Wade,
the All-American collegiate football
player and legendary football coach at
Northeastern Missouri Teacher’s Col-
lege (now renamed Truman State Uni-
versity). Both stressed the importance
of teamwork and giving. Carrie was
happy to share how much these values
mean to her — and how she puts them
into action at Truman’s every day.

Your capsule description

of Truman’s is ...

It’s a place where you can go and al-
ways feel welcome.

Did you name the pub Truman’s as
a nod to President Harry Truman?

LWR LIFE

No. The original owners named it after
“Truman the Tiger,” the University of
Missouri football team’s mascot. When
our family bought the pub, we knew we
had to keep the name. Truman State
University is such an important part
of our family’s history.

Got it. And | love the fact that

you nhamed your restaurant after

a tiger! They’re such an iconic
symbol of power — and not just

on the football field. What power
would your tiger symbolize?

I'd say Truman stands for the power
of teamwork, community and family.
Those shared values hold us all togeth-
er. They’re what our tiger means to us.

I'd like to explore your shared values.
Let’s start with teamwork. What

can you tell us about your staff?

They’re a great team of people who
work together to give guests an en-
joyable experience. We’re in a service
industry after all. Their job is literally
making other people happy. We don’t
take their devotion for granted — and
we support their family life outside of
Truman’s. For example, our staff used
to work through the weekends. They’re
all on the young side. And in the sum-
mer, that cut into their family time
because their kids were out of school.
Once we realized that, we closed Tru-
man’s on Sundays in the summer.

Continued on Page 106
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Photo by Lori Sax
For Carrie
Leitzman,
co-proprietor,
Truman'sisan
extension of her
home, a bridge to
her community,
and an expression
of family values
passed down
across the
generations.



> =
O o) =
W C [ )
m m LL]
o e O
= o
Z
— © =
n
v B @
o
O = (¥p)
e =
o o Ll 3
z 2 :
5 3
S @ m
O -
. s
| o
> b <38
= E O~ &
f = s
< M ™ >
2 — <>
< <
¥ = w33
(a0 K
o — m
" W S
2 Y, o
2 O :
O <
= o
o LL]
Ll T
N | |
; Z
P i P ||
o £ AL TS
= AAAMAA AR 2
= e A e &
y .\Q\ 4 \\ \.\\%\.‘xa \..“\ %\ —
|.L|>l. mx\a L L\L|h‘..~.|%| iy g RSN N el W BRRY AN S AW BleeSS88Z % oovor
\ ,,_,,, : //, . ;
h S . T

ot — - ! B 1.,
- AN ARy Aty ey ESF OB v



Continued from Page 104

Giving back to the community has
always been Truman’s style. Why?
It’s the way Gary and I were raised. In
my own family, my father ran the local
newspaper. It was a very demanding
responsibility, but it never stopped him
from giving back. He was a volunteer
firefighter for 53 years and rode a Har-
ley for the annual Salvation Army Toy
Drive. He was also a Rotary member
to the core and deeply committed to
their good works. My dad drilled a phi-
losophy of giving into our heads. I don’t
know any other way to be.

So community and family aren’t
really separate for you.

No, they’re not. I don’t know how they
could be.

Please tell us about the two “Word
Walls” at Truman’s. You’ve got two
walls packed with inspirational
words. What ties them all together?
They’re the words that our family lives
by. One day, we all got together and
wrote down a list of what’s important

tous. It goes back to our shared values
— and shared history.

Don’t leave Truman’s

without trying ....

The bourbon chicken stir-fry is abso-
lutely my personal favorite. You can
have it grilled; you can have it fried;
and if you're feeling a little bit self-
indulgent, we can serve it with shrimp.

My favorite type of customer is ....
... everyone who walks in the door!

When I’'m not working I'm ...

... probably needlepointing and spend-
ing time with my family. Either that, or
I'm on the phone catching up with one
of my friends. The restaurant business
is very busy, but I make time. I value
those connections.

What do you want people to

know about Truman’s?

We value our guests. Truman’s is not
a chain; we're a family business. Ev-
erything we do is highly personal. And
every person we're privileged to serve
is important to us.

Photo by Lori Sax
Truman'’s bar manager Maggie Levanduski welcomes guests with a warm smile.
The agave margarita at Truman’s refreshes mind, body and spirit.

CHECK OUR REVIEWS ONLINE

drmisch.com
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TRUST YOUR SMILE
TO A SPECIALIST

Dr. Harry F. Haring lll

Specialist in Prosthodontics
American College of Dentists Award Recipient

SPECIALIST IN ADVANCED DENTAL
TECHNOLOGIES AND DIGITAL DENTISTRY

Natural tooth veneers, crowns, bridges,
and implant supported crowns, bridges and dentures.

120 South Tuttle Ave., Sarasota, FL 34237

941.957.6444 | tomiboi

Implant Dentistry

405290-1



RINGLING COLLEGE LIBRARY ASSOCIATION

< TOWN HALL

e SARASOTA’S PREMIER LECTURE SERIES™

Bringing influencers from the world stage to our stage in Sarasota
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For subscription information
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We have all of your luxury flooring needs
carpet | hardwood | tile | stone | pavers | and more

Manasola
OUR SHOWROOMS 1734 South Tamiami Trail 4551 N. Washington Blvd. [ 2510 1st Street West i H i.j_,' ' i _-
ARE OPEN Venice, FL 34293 Sarasota, FL 34234 Bradenton, FL 34208 KITCHEN | CABINETRY
manasotaonline.com 941.493.7441 941.355.8437 941.748.4679 OUTDOOR PAVERS

406315-1

Trusted Care In Your Neighborhood

Serving Patients with Chronic Pain for 23 Years

NOW OPEN
Lakewood Ranch w6600 University Pkwy

® Interventional Treatments & Procedures
® Medical Management of Chronic Pain
® Pain & Addiction Medicine

m Pain & Balance Physical Therapy

m Behavioral Health

u Clinical Hypnotherapy

*program availability varies by location

@ BRADENTON M SARASOTA
RamOS PIN CEHtel‘ ARCADIA B ENGLEWOOD M PORT CHARLOTTE

INTERVENTIONAL & FUNCTIONAL PAIN MEDICINE ST. PETERSBURG H VENICE B CLEARWATER

an A|gOSﬁ2‘t“workcompany 241-708-9555 m RamosCenter.com

400353-1

MEDICARE, MOST COMMERCIAL INSURANCES, VA, PERSONAL INJURY & WORKERS" COMPENSATION ACCEPTED
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Block the heat, not your view!
3M™ Solar, Safety & Decorative Window Films

GET 3M PROTECTED 5100 OFF

by your of 150 sq. ft. or more
Local Certified Dealer szou 0':':
3M FREE with installation
Authorized Window Film Dealer of 550 sq. ft. or more
Prestige Dealer Network ESTI M ATES LWR Life Offer

SUNCONTROL

Call Now! 941-360-8500




Your News. Your New Way.

Read Print
DIGITALLY!

Get our e-Newspaper on your laptop,
smartphone or tablet all in our new, easy-to-use
app. Scroll through the pages of the paper on any
device, and take us with you, wherever you go.

SPECIAL OFFER FOR OUR
LWR LIFE READERS

Subscribe Now! ON LY 99¢ FIRST

YourObserver.com/subscribe MONTH

Cancel Anytime

Have questions? Observer

Call 941 -366-3468, ext. 320 You. Your Neighbors. Your Neighborhood.
or email: customersupport@yourobserver.com YourObserver.com
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ACE T NICERY

396793-1

3NATIVES

3Natives - Acai & Juicery takes a healthy twist

on the “fast food” mindset by serving healthy
and convenient food at an affordable price. This
healthy lifestyle cafe is well-known for its fresh
and flavorful acai bowls, smoothies, salads,
wraps, cold-pressed juices, and more! With 25+
locations across Florida, the Lakewood Ranch
location was the first and now the UTC location is
the second on the west coast of Florida. If you are
looking for a healthy, easy, and fast meal, this is
the restaurant for you!

Open Daily

11577 E State Rd 70, Lakewood Ranch
309 N Cattlemen Rd Unit 6, Sarasota-UTC
941.751.1119 | www.3Natives.com

fle]J . Q @ FORKEDEATS

390867-1

ED’S TAVERN

A Jersey Joint in Lakewood Ranch, Ed’'sTavern is
the perfect blend of local neighborhood sports bar
and family friendly restaurant right in the heart

of Main Street (next to the movie theater). We're
the only lakefront dining in Lakewood Ranch!The
menu has something for everyone, from Southern
favorites like pulled pork and fried pickles to our
authentic New Jersey classics like open-faced
sandwiches and disco fries. Our newly remodeled
full-service bar now includes 26 ice cold draft
selections plus over 31 flat screenTVs.

Daily Specials, Trivia every Wednesday and
Thursday. Live Music every Friday

& Saturday night. Mon -Thur 11am - 12am,

Fri - Sat11am - 2am, Sun 11am - 11pm.

10719 Rodeo Dr, Lakewood Ranch
941.907.0400 | facebook.com/edstavernlwr

FORKED AT WATERSIDE

Discover the taste of Forked at Waterside in Lakewood
Ranch where every bite is a forkful of flavor. Conveniently
located in Waterside Place, at Forked, we have a fun
neighborhood feel with an urban, upscale vibe. All of

our food is prepared with the freshest and highest quality
ingredients. We offer a generous menu selection consisting
of traditional American, Hispanic and a French flare. Some
tasty menu options include omelets, skillets, tamales, fluffy
pancakes, stuffed French toast, sweet and savory crepes,
burgers, salads and of course our famous chicken and
waffles. Indulge in our innovative cocktails as we have an
amazing full bar selection to offer as well!

Mon-Thurs 8am-2pm & Fri-Sun 8am-3pm
*hours are subject to change

7600 Island Cove Terrace #100
Sarasota, Florida 34240

(941) 355-3672 | ForkedEats.com




GROVE - RESTAURANT,
PATIO & BALLROOM

Discover exceptional Contemporary American
cuisine at GROVE. With a personal and authentic
approach, GROVE showcases a diverse selection
of house-made dishes using fresh seasonal
ingredients. Experience the perfect harmony of
refined flavors and approachability, complemented
by carefully crafted cocktails. With inviting
gathering spaces including a casual patio, spacious
dining room, a lively, modern bar and intimate
private rooms, GROVE provides the perfect fusion
of sophistication and hospitality.

I ~ 10670 Boardwalk Loop, Lakewood Ranch
Lakewood Ranch at Main Street 941.893.4321 | www.GroveLWR.com

‘ ( 9 KELLY'S
K E L L s For more than 70 years, Kelly’s Roast Beef has

BOSTOM'S LEGENDARY ROAST BECF & SEAFOIOD been the staple of the North Shore of Boston,
R renowned for its thinly sliced “melt-in-your-

mouth” roast-beef sandwiches and generous
platters of New England seafood. Enjoy fried
whole- bellied clams, lobster rolls, scallops,
homemade clam chowder along with our
traditional customer favorites. 100% of our menu
can be made gluten free!

Open Every Day 11am-9pm

5407 University Pkwy, Sarasota, FL 34201
East of CVS Pharmacy

., 941.263.1911 | www .kellysroastbeef.com

@Kellysroastbeef_FL
KellysRoastBeef.com

MCGRATH'S IRISH ALE HOUSE

Experience a taste of Ireland in Lakewood Ranch;
where our community is family. Enjoy a mix of family
inspired Irish offerings, as well as everyone's favorites
like a Chopped Salad, a Pub style BLT, Traditional
Shepherd’s Pie, and Fish & Chips. Alongside dinner,
enjoy a Kilkenny, Guiness, or choose from our wide
range of whiskeys and cocktails that will transport
you to the heart of Ireland, all from Lakewood Ranch
Main Street. At McGrath's, we believe that no dish
can be better than its ingredients. Nightly live music
and entertainment.

Mon thruThurs 11am to 10pm e Friday 11am to 11pm
Sat 10am to 11pm e Sun 10am to 10pm
Brunch served every Sat and Sun from 10 to 3

- 8110 Lakewood Main St, Lakewood Ranch
941.210.4398 | www.mcgrathsirish.com
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e Established 2021 _

STATION 400

Station 400 is your local family owned & operated
breakfast & lunch restaurant. Offering chef inspired
twists on your favorite brunch items. With the best
local ingredients and always above & beyond service.

Specialty Mimosas, Seasonal Menu, GF & Vegan
options.

Voted 2023 Best Local Breakfast Spot

LWR Ranch
8215 Lakewood Main St.

Downtown Sarasota

400 N. Lemon Ave

396926-1

403891-1

www.Station400.com

TAKOS CANTINA

Are you ready for some serious flavor?

Takos Cantina is now open and serving up the

best authentic Mexican cuisine you've ever tasted!
From our famous street-style tacos to our signature
margaritas, we've got everything you need to satisfy
your cravings. Join us for a fun and casual dining
experience, and let us take you on a culinary journey
to Mexico.

Don’t miss out - see you at Takos Cantina!

Open 7 Days a Week: 11am until 10pm
5770 Ranch Lake Blvd, Unit 116, Bradenton FL 34202

(941) 201-6594
takoscantina.com

TRUMAN'S TAP & GRILL

An evolving gastro pub offering hand crafted food
and beverages with a modern twist. We have a
community vibe and strive for an excellent dining
experience from our happy hour appetizers to our
dinner entrees.

Come and join us for one of our many events from
Tuesday trivia, Thursday bingo and live music on
Wednesdays, Fridays and Saturdays.

Join us for our Making a Difference Mondays when
we give back a percent to local clubs & organizations.

Happy Hour 2pm-7pm Mon-Fri and all day Sat & Sun

11161 SR70 East, Lakewood Ranch, FL 34202
941-755-1800 | www.trumanstap.com
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INTEGRHW’-j&WWO%?:°EXPERJENCE

It’s an honor to be ranked among the top 1.5% of all Realtors®
nationwide, Stacy’s work ethic and reputation have earned her this
designation along with your support and referrals.

Specializing in luxury properties
in both Sarasota and Manatee
counties, Stacy’s award-winning
service gives you the results you
require and the experience
you expect.

Connect with Stacy Haas today
to discuss your goals. Her
professionalism and commitment
remain unmatched.

e #1 Michael Saunders Agent in Lakewood Ranch 2022
* Five Star “Best in Client” Award 2007-2023

¢ Certified Luxury Home Marketing Specialist

¢ Master Certified Negotiation Expert

¢ Million Dollar Guild Elite (GUILD) Recognition by
the Institute of Luxury Home Marketing’

e Over 30 Years’ Real Estate & Interior
Design Experience

StacvA/aas

REALTOR®,
CLHMS, MCNE,
GUILD ELITE

941.587.4359

StacyHaas@michaelsaunders.com
StacyHaas.com

Sold Over $625 Million
in Career Sales Volume 2007-2023

II|-_ J .l"|.l'II .
Michael Saunde

LICENSED REAL ESTATE BROKER



.

Pascarella  Shanahan

| LUXLURY GROUP

i il

PASSIONATE ) i e KNOWLEDGEABLE 0o

Real Estate Experience

TRUSTED Lakewood Ranch Residents S A\/\/Y Over $700 Million

and Neighborhood Experts in Lifetime Sales

HOLLY PASCARELLA, PA KENNETH SHANAHAN, PLLC KATINA SHANAHAN, PLIC
941.225.3218 941.702.0443 941.702.0437
Holly.Pascarella@CBRealty.com Kenneth.Shanahan@CBRealty.com Katina.Shanahan@CBRealty.com

COLDWELL BANKER

396722-1
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