


Florida Living, Tailored to You.

Palm Grove offers a variety of new construction homes, from stylish townhomes and charming villas to spacious
y/ V single-family residences. Nestled near the serene Lake Manatee State Park, this community provides a tranquil setting
$ PALM GROV E inLakewood Ranch. Residents of Palm Grove will enjoy exclusive access to a community clubhouse and pool, perfect
k A for relaxation and socializing. Beyond the community, Lakewood Ranch boasts over 200 shops and restaurants, a
bustling arts and cultural scene, and a calendar brimming with year-round events.

This picturesque community is centered around a British West Indies design theme along with colonial Dutch
enhancements. Island palm trees, lush landscaping and scenic sunrises. Outdoor enthusiasts will enjoy gathering

// at either resort-style swimming pools, on pickleball or tennis courts, and walking furry friends at the dog park. The
'A A / residents-only clubhouse features additional ways to have fun, including a state-of-the-art fitness center and on-site
AT LAKEWOOD RANCH activities director. Everyone will enjoy the beach entry splash pool, playground and sports fields. Notable schools,

including the Out of Door Academy, Cardinal Mooney and Tatum Ridge Elementary are just minutes from Windward.

Where You Live Matters

NEALCOMMUNITIES 9412167936 | NEALCOMMUNITIES.COM

448056-1

© 2026, Neal Communities LLC. All rights reserved. CBC 1256375 | Photographs and renderings used are for illustrative purposes only. Final plans and elevations may vary. &



WARREN GROUP LAKEWOOD RANCH

Lekersood Rercts Resiclents anel Real Etate Enpeits for Over, 20 Yeas

* Top 1% of agents in Sarasota and Manatee Counties

* International President’s Premier Team - Top 3% of Coldwell
Banker Agents Worldwide

* Members of Coldwell Banker’s Global Luxury Division

* Certified Luxury Home Marketing Specialists

So whether you are listing or buying, we would love the
opportunity to prove our commitment to you in your next move.

66 The Best Realtors in Lakewood Ranch!

Pat and Julie are the best team! Very organized, honest,
fast moving, unbelievably talented and they know how
the market works! They get things done quickly! | would
list my home with them over and over again. I'm so
glad we hired them! Nicest people in the world! They
really know the market value in Lakewood Ranch! Very
professional! | enjoyed my experience with them!

Vicky H. 929

$3,750,000 | 7929 Staysail Court
The Lake Club - Lakewood Ranch

Lakewood Ranch Country Club

PAT & JULIE WARREN 8334 Market Street, Lakewood Ranch, FL www.WarrenGroupSarasota.com
Real Estate Advisors, REALTORS Coldwell Banker C:941.350.7044 C: 941.350.7439 Pat.Warren@CBRealty.com
Residential Real Estate 0:941.907.1033 Julie.Warren@CBRealty.com

447925-1




Renée Dedio Preininger
V5

IM' XN

Sarageiedl rust
Realty v, LLC
/o

J

041.400.4235

reneeworks4u@gmail.com

@preininger_property_group
sarasotatrustrealty.com
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Licensed Broker Associate

Passion. Integrity. Expertise. Results.

THE COUNTRY CLUB THE LAKE CLUB
7028 PORTMARNOCK PLACE 8465 PAVIA WAY
MLS #A4679496 | $4,450,000 MLS #A4686745 | $3,250,000



MLS #A4682109 7921 WATERTON LANE | THE LAKE CLUB
4,990 sq ft under air, 7,104 total sq ft, 4 bedrooms, 4 baths, 3 car garage

MLS #A4691931 12407 HIGHFIELD CIRCLE | THE COUNTRY CLUB
4,267 sq ft under air, 5,853 total sq ft, 4 bedrooms, 4.5 baths, 3 car garage

MLS #A4686729 7473 SEACROFT COVE | COUNTRY CLUB EAST
3,708 sq ft under air, 5.586 total sq ft, 4 bedrooms, 4.5 baths, 3 car garage

MLS #A4689600 12323 THORNHILL COURT | THE COUNTRY CLUB
2,512 sq ft under air, 3.768 total sq ft, 3 bedrooms, 2 baths, 2 car garage

$3,250,000

$2,499,000

$2,299,000

$1,150,000



SMILE
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Everyone deserves access to compassionate, full life care. The Tidewell Foundation supports
programs that bring comfort, dignity, and connection to patients and families served by
Tidewell Hospice and Empath Health across Sarasota, Manatee, Charlotte, and DeSoto
counties. The Tidewell Foundation is committed to supporting compassionate full life care for
everyone in our community who needs it.

Let’s brighten lives together.
To find out more about our impact areas, go to:

TidewellFoundation.org
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Whether savoring a sunset stroll down Main Street or diving
into waterfront fun at Waterside Place, the town centers at
Lakewood Ranch invite you to shop, sip, and stay awhile.
Designed to bring friends and neighbors together, each
destination delivers weekend energy seven days a week.

LWREvents.com



TINAGH CIACCIO

THE LAKE CLUB

8134 PAVIA WAY
$2,985,000

16317 DAYSAILOR TRAI T 13223 PALMERS CREEK TERRAC
$2,725,000 P! $2,195,000




IN SALES VOLUME IN 2026 THUS FAR

OF ALL SARASOTA AND
MANATEE REALTORS®

OF ALL REALTORS®
NATIONWIDE BY REALTRENDS®

INDIVIDUAL AGENT IN
ALL GREATER TAMPA BAY

INDIVIDUAL AGENT IN FLORIDA
(OUT OF 220,000+ LICENSED
AGENTS NATIONWIDE)

INDIVIDUAL AGENT IN U.S. (OUT OF 1,500,000+
LICENSED AGENTS NATIONWIDE)

TINAGD

Proud Lakewood Ranch Resident 20+ Years

LUXURY o 5~ REAL ESTATE
I PORTFOLIO /1747 COMPANIES
INTERNATIONAL 25 THE WORLD

457388-1






>

KINGFISHER
ESTATES

Oulina

Y. READY TO BUILD YOURS?

Contact us today and let's make your dream home a reality.

JOHN KINGFISHER ESTATES | 7999 SUNSET PINES DR, SARASOTA, FL 34240

C a NNON MODEL HOURS: Monday-Saturday, 1T0AM-5PM | Sunday: Noon-5PM

JohnCannonHomes.com
HOMES 6710 PROFESSIONAL PARKWAY, SUITE 100 | SARASOTA, FL 34240|941.924.5935

CGCA18551 @




HOME, WHERE YOU BELONG.

Morning light settles gently across open spaces, inviting you into a home that
moves with you. From quiet coffee moments at the kitchen island to afternoons
that unfold effortlessly from your home office to lanai, the rhythm of the day feels
natural here.

In a Homes by WestBay home in Star Farms at Lakewood Ranch, luxuriously
Florida living isn’t a feature — it's a feeling created for you. One that
surrounds you, welcomes you and reminds you that you're exactly
where you belong.

FROM THE $500s - *3M+ | homesbywestbay.com | 813-305-0125

Images are for illustrative purposes only and may not be an actual representation of a specific home being offered and/or depicts a model containing features

or designs that may not be available on all homes. Homes by WestBay reserves the right to make modifications to floorplans, materials and/or features without

notice. See a Homes by WestBay Sales Consultant for full details. © 2026 Homes by West Bay LLC. All Rights Reserved. Not an offer to purchase where
AN prohibited by law. Broker Participation Welcome. — 453195-1



The new patient tower is designed to bring more space, more
advanced technology
and the comf~=*

LET'S LOOK AHEAD
TOGETHER

We're excited to share our optimism for everything
we're looking forward to, together.

For more than two decades, Lakewood Ranch Medical Center has
dedicated itself to the delivery of high-quality, compassionate care
for every patient who walks through our doors. As our community
grows, so does our commitment to ensuring patients continue

to have access to advanced healthcare with compassion and
respect, close to home.

From cardiac, orthopedic and surgical services to maternity
and emergency care, we're here to meet your needs today —
and for years to come.

The new patient tower
Is now open

LET'S DO WELL TOGETHER.

See our comprehensive services at LAKEWOOD RANCH

lakewoodranchmedicalcenter.com MEDICAL CENTER

8330 Lakewood Ranch Boulevard
Lakewood Ranch, FL 34202

Physicians are on the medical staff of Lakewood Ranch Medical Center, but, with limited exceptions, are independent practitioners who are not employees or agents of Lakewood Ranch Medical Center. The hospital shall not be liable
for actions or treatments provided by physicians. For language assistance, disability accommodations and the nondiscrimination notice, visit our website. 264390699-4451073 4/26

457090-1




CONTENTS ...

FEATURES

WHEELS UP BORN ON THE RANCH COOLIT

A high flying spirit has led These entrepreneurial Summer’s hot. Here’s a whole
Zach Zeller to adventure, families launched their new list of activities for the coming
both in business and in life. ventures right here at home. months that don’t require SPF.
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Beaflfy Craffed

for your everyday

PATENTED COMFORT INTERIOR.

Mfit men’s wedding bands and women’s wedding rings
feature a comfort fit design and smooth, rounded interior for
a difference you can see and feel.

7~ N\
BARTLETTJEWELERS

Your Neighborhood Jeweler Since 1973

N

CREEKWOOD PLAZA I-75 & S.R. 70 BRADENTON, FL
MONDAY - SATURDAY 9:30AM - 5:30PM
BARTLETTJEWELERS.COM
941-751-6600
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22 FROM THE EDITOR

29 BUZz

Health care expands in the area in
3 8 a big way, economic development

evolves and the east’s growth pulls

organizations out to meet it.

10 4 44 CLASS ACT

Jeff Toale looks to deepen — and
double — impact at the helm of
the Lakewood Ranch Community
Foundation.

48 CHARITY SNAPSHOT

Kids from all over Manatee County
learn lessons on and off the water
at the Manatee River Youth Sailing
Program.

108 52 CALENDAR

Dive into these listings of the
season’s hottest happenings, biggest

celebrations and can’t-miss summer
fun.

60 STYLE
Make your next journey a tad easier
with these travel essentials.

95 HAVEN

A showstopping model home in
Waterside marks a milestone —
modern has arrived at The Ranch.

104 ART AND ABOUT

Don't let the kids languish this
summer. Instead, let them blossom
creatively at one of these summer art
camps.

108 TABLETALK

Florence & the Spice Boys gets its
inspiration from Middle Eastern
cuisine but its passion from surprising
its customers.

114 PARTING GLANCE

18 LWRLIFE



THE GULF COAST’S LUXURY & EXOTIC

CAR RENTAL COMPANY

WE OWN THE VEHICLE, YOU OWN THE EXPERIENCE

At Sarasota Motor Club, we specialize in offering an elite fleet of luxury, exotic, and sports vehicles for
rent. Our vehicles are carefully curated to provide both excitement and comfort. Every rental is
designed to exceed your expectations, with meticulously maintained vehicles, and personalized
customer service.

Enjoy complimentary delivery and pick up at SRQ and Venice airport, as well as select, local hotels and
resorts. Delivery to private residences and additional locations is available for a nominal fee.

SCAN FOR DETAILS

)K ONLINE AT WWW.SARASOTAMOTORCLUB.COM OR CALL US TO RESERVE

60 GOODRICH AVE, SARASOTA FL 34236

CALL US AT % b
(94])'294'4587 info@sarasotamotorclub.com www.sarasotamotorclub.com

457523-1



Make Retirement Your

RENAISSANCE

READY TO EXPLORE
ALL THAT AWAITS?

941.263.0022 | GRANDLIVING.COM

Daily Chef- The Grand Spa

Signature
Prepared Meals & Fitness Center

Experiences

[
=
Chauffeured Housekeeping
Transportation Services

GRAND LIVING.

YOUR LIFE. UNIQUELY EMBRACED.

INDEPENDENT | ASSISTED | MEMORY CARE

7230 University Pkwy, Sarasota, FL 34240 | GrandLiving.com

EXE @ ASSISTED LIVING FACILITY #13373

20 LWRLIFE
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LAKEWOOD RANCH AREA’S COMMUNITY, NATURE, STYLE

President and Publisher — Emily Walsh

EDITORIAL

Executive Editor and COO — Kat Wingert
Managing Editor — Su Byron
Departments Editor — Mark Gordon
Design — Nicole Thompson
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7 locations across Sarasota & Manatee counties Same day

appointments available
Medicare & most insurances accepted

*4.9 Google Stars, 12,000+ ratings

(941) 907-0222
arsenaultdermatology.com Schedule online
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Gro east, young man

Mark Wemple

This rendering of Waterside Place from 2018 shows the vision for that area, which has been a major Ranch attraction since it opened in 2021.

eople of a certain age might be
Pfamiliar with the allusion in the

headline, the original saying
coming from Horace Greeley, circa
1865.

The saying is actually, “Go West,
young man,” which came from this
snippet of a column Greeley, a newspa-
perman, wrote in the New-York Daily

Tribune:

Washington (D.C.) is not a place
to live in. The rents are high, the
food is bad, the dust is disgusting
and the morals are deplorable. Go
West, young man, go West and
grow up with the country.

As a person who grew up in
Colorado, and who has been to
Greeley, named after ol’ Horace

himself, this saying was always more
of a punch line than a serious thought.
But now, with the benefit of a few more
decades and sense, I get it. Greeley
understood from his trip out to Colo-
rado what made it special: wide open

spaces, opportunities for something
new and a freedom that doesn’t exist
in crowded, urban environments.

This, no doubt, echoes the senti-
ments of Lakewood Ranch’s residents.
Especially the early ones who had
more cows than people as neighbors
and found themselves traipsing into
Sarasota when they wanted to go out
to dinner or see a movie or shop.

That, as Departments Editor
Mark Gordon points out in his story
“Eastbound and Up” on page 38, has
changed. The balance has shifted, and
instead of the people of Lakewood
Ranch traveling to the things they
need and want, the things they need
and want are now coming to the people
of Lakewood Ranch.

AsThave watched this over the past
22 years, I imagine it like a giant mag-
net, pulling everything toward it as the
population center grows out east.

The Mall at University Town Center
was a big shift. That tilted the center of

gravity in a big way for the Sarasota-
Manatee metro area. Then Waterside
pulled some more, along with more
development just east of Interstate 75.

And did you know the Fruitville
Library is Sarasota County’s busiest
in terms of items returned? It, too, is
expanding, along with the centers of
Sarasota and Manatee County govern-
ments, which both are relocating out
east from their respective downtowns.

With more expansion planned for
Lakewood Ranch eastward, the pull
will be even stronger. Soon, Ranchers
will find themselves at the center of
just about everything.

Just like Greeley knew, people are
attracted to where the opportunities
are, where the value is, where there’s
a chance to “grow up with the country.”

In our case, it’s just in the opposite
direction. They are definitely headed
out east.

Kat Wingert
Executive Editor



The most important
goal for both of us was
returning to an active
retirement. We've
been able to continue
enjoying a wonderful
lifestyle, cruising and
playing golf. As a
retired physician, I can
confidently say that the
orthopedic care we’ve
received is on par with
the finest institutions
in the world.

CHRISTOPHER SFORZO, M.D.
HAND TO SHOULDER

CHRISTOPHER DILLINGHAM, M.D.
HAND TO SHOULDER, FOOT, ANKLE

DILLINGHAM - STEWART
ORTHOPEDICS + SPORTS MEDICINE

CHARLES STEWART, M.D. RAVIKUMAR PONNAPPAN, M.D.

HIP AND KNEE

5831 BEE RIDGE ROAD
SUITE 300 - SARASOTA, FL 34233
941.378.5100 « sforzodillingham.com

SPINE

455018-1
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Kirkplan

Kitchen & Bath

Licensed General Contractor with
25+ Years Experience
Remodeling Homes

CGC1524705

Visit one of our showrooms or

make an appointment today.

2015 Cattlemen Rd, Sarasota, FL 34232

941.340.0010

KirkplanKitchens.com



MEET THE ARCHITECT OF FACES

CHRISTINE BOKMAN,
MD, FACS—
REDEFINING
THE ART OF
FACIAL SURGERY

* BOARD-CERTIFIED

* FELLOWSHIP-TRAINED
* ASOPRS-CERTIFIED

* 30+ PEER-REVIEWED PUBLICATIONS

|
< ™ D (]

Oculofacial Society”

/:) ﬁ,‘ //

Faces tell stories. DR. BOKMAN refines them with exacting expertise—

guided by a deep understanding of form, proportion, and the subtleties of facial expression.

Her results are quietly confident, deliberately refined, and grounded in years of specialized training.

NOW WELCOMING CONSULTATIONS IN LAKEWOOD RANCH
CALL 941 390 0185 OR VISIT AZULBEAUTY.COM

6600 UNIVERSITY PARKWAY, SUITE 202, SARASOTA, FLORIDA 34240

ZM@
COSMETIC SURGERY & MEDICAL SPA

450076-1



Style and service for every budget.®

#1 Provider of Custom Window Coverings Nationwide!

Available as Open Roll or With Side Tracks, Track Screens that Withstand
Strong Winds, Hurricane Tracks Available, Solar Powered or Direct Wire!

Professional measuring, design and installation services!

Shutters ¢ Blinds « Window Treatments Draperies
Motorized Shades ¢ Exterior Retractable Screens ¢ and More

Offering FREE Motorization On Roller Shades!

Collections & Co.”

BY BUDGET BLINDS FREE In-Home Consultation

Any window treatment
order of $3995 or more OR
FAMILY OWNED AND OPERATED SINCE 1994 | = s1200rrany window SHOWROOMUTC Sq.
treatment order of $995 or Home Depot Shopping, 5405 University Parkway, Sarasota

more May not be combined

HunterDouglas @& NORMAN" [RESssbsmbi g o hon. Fri. -5
g . SHUTTERS. BLINDS. SHADES. Oﬁer%ﬁg;g]gf/;fmma/ S:t 10-3 941 -342-0900

Signature Each franchise individually
s<LUTRON.

e MSISLEENM L OCAL NEIGHBORS OF THE COMMUNITY! :




LAKEWOOD RANCH | SARASOTA UTC | SIESTA KEY | ST. ARMANDS CIRCLE | TOMMYBAHAMA.COM

459603-1



NEWS, HAPPENINGS AND PEOPLE

Want to be where the people are?
You have to go east. PAGE 38



BayCare Hospital Manatee is a $563 million project.

Healthy Outlook

Health care systems are expanding

in and around Lakewood Ranch —

for both the short- and long-term.

BY LOUIS LLOVIO
CONTRIBUTOR

30
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he medical services field in

and surrounding Lakewood

Ranch is growing so fast you

can almost smell the disinfec-
tant in the air.

Across the community and into
Manatee County, some of Florida’s
largest health care providers are in
the process of building out a network
of facilities to serve the growing popu-
lation.

These groups say their research has
found a need for services ranging from
ambulatory to prenatal to cancer care.
To meet this need they have added, or
will add, tens of thousands of square

feet, hundreds of beds and dozens of
specialities dedicated to treating pa-
tients. That growth includes hiring
physicians, nurses, staff and more
personnel.

Just how big is this building boom?

B Clearwater-based BayCare plans
to develop a pair of medical of-
fice buildings in support of its
BayCare Hospital Manatee, a
$563 million project under con-
struction along with a BayCare
HealthHub on Moccasin Wallow
Road. It will include 154 beds in
private rooms and is expected to
open in early 2028.

B Sarasota Memorial Health Care
System opened an emergency
room last year at 7250 University
Parkway, at the corner of Lorraine
Road, which is expected to serve

Courtesy image

as many as 150 patients a day.

B Orlando Health, with nearly $10

billion in revenue in 2025, is build-
ing a medical complex on 32 acres
off State Road 70 at Crossland
Trail in Lakewood Ranch. It paid
$12 million for the site in April
2022, Manatee County property
records show. Orlando Health has
declined to comment on its plans
but both a developer backing a
Lakewood Ranch medical office
building and a commercial real
estate listing have said it will be
a hospital.

B A new, five-story patient tower

opened at the Lakewood Ranch
Medical Center March 24. The
new tower, says interim CEO

Continued on Page 32
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Continued from Page 30

Philip Reber, “is a continued com-
mitment to patient care and ac-
commodations, which is what this
community needs ... It’s about lev-
eling up ... to a higher level of care.”
The $120 million project adds 60
beds to the hospital campus.

“There are lots of options in the
Sarasota-Manatee market for health
care. But as far as having those spe-
cialties or those facilities a short drive
away, I think it’s important,” Lakewood
Ranch Business Alliance President
and CEO Brittany Lamont says.

LONG LINES

As you can imagine, these major
medical organizations aren’t mak-
ing decisions on where to grow on a
hunch. Far from it. Several of them
came together in 2024 and into 2025
to conduct a Community Needs Health
Assessment for Manatee County and
Lakewood Ranch.

The survey was done by The All-
4HealthFL Collaborative, a coalition
of agencies and health care systems.
Among them were OrlandoHealth,
BayCare Health Systems, Tampa
General Hospital and Moffitt Cancer
Center.

In doing its research, the collabora-
tive spoke to residents and collected
data from the U.S. Census Bureau’s
American Community Survey, U.S.
Centers for Disease Control and Pre-
vention and FLHealthCharts. The col-
laborative also put out a survey ask-
ing residents questions about health
care, housing and employment, as well
as other needs, gaps and resources in
the community.

Courtesy image
Dr. Christopher Bucciarelli with BayCare says
expansion decisions have a lot factors, chief
among them population growth.

32 LWRLIFE

On March 31, 2025, 42 community
organizations working in Manatee and
members of The All4dHealthFL Collab-
orative held a three-hour meeting that
looked at the findings and discussed
community needs as well as potential
strategies.

What did this group discover about
the area?

“The next three years will harbor
a lot of unknowns, but what is known
about Manatee County is that it is a
growing community,” the report said.
“With growth comes the need for more
services, providers and infrastructure
to accommodate the projected popula-
tion growth and changes.”

It also found concerns about long
wait times, difficulty finding provid-
ers, affordability concerns and limited
convenient locations for care.

INTO THE FUTURE

The type of information generated
in the survey is what drives the deci-
sion making and strategy for medical
groups, say officials with BayCare,
which is expanding its ambulatory
care services in the area as a direct
result of what residents shared in the
survey. (Ambulatory care includes
medical services such as primary
care, specialty care, imaging, labora-
tory services and other outpatient
services.)

BayCare is already one of the biggest
health care nonprofits in Florida, with
16 hospitals throughout Hillsborough,
Pinellas, Pasco and Polk counties and
some $7 billion in operating revenue.

Dr. Christopher Bucciarelli, Bay-
Care’s vice president for ambulatory
services as well as its chief medical
officer, says the information garnered
from talking to the public allows the
health care system to improve overall
care and bring specific service to an
area that may lack them.

He points to a need for women’s
health services.

“For us, making sure there’s a loca-
tion for women to have their children
and have their deliveries and feel safe
in that environment are the things that
we want to make sure to have,” he says.

“Ifthere’s aneed in a community, we
want to bring that to the community
because it’s so important to the life
cycle of a family, right? That can be
a key part of that. So, we also want to
make sure that the additional services
are being complementary as well.”

While guided by community needs,
expanding is not simple.

Health care organizations have to be
smart about how they grow, balancing
immediate needs with long-term plan-
ning to ensure high-quality and com-
passionate care, Bucciarelli says.

That means BayCare is often look-
ing 10 years down the line while simul-
taneously looking at what can be done
in five years or less to make sure it is
being fiscally responsible while ad-
dressing pressing needs.

“You can’t build everything all at
once in one place,” he says. “And so
(we look at), where is the biggest need
that we’re able to provide that access?”

Luckily for Lakewood Ranch, that
need is right around the corner.

Photo by Jay Heater
Lakewood Ranch Medical Center interim CEO Philip Reber is replacing the cardboard
cutout placeholder now that the 60-bed tower is open.



[UXURY
VILLAS

Incentives

Available

Discover luxury villas with serious style and modern layouts with extra deep
garages, impact windows, and well-appointed interiors. Shellstone is a
lifestyle-driven community with two amenity centers offering spaces to get
active, socialize or recharge, while an on-site lifestyle director coordinates

community happenings year-round.

This is modern living in Lakewood Ranch...and it's yours for under $500k!

Sales Office/Model: 792 Blue Shell Loop, Sarasota, FL 34240
Contact Info: Shellstone@homesbytowne.com | 941-361-2536

451574-1



Parrish Power

An organization dedicated to boosting the local economy was in a pickle late last year.
Its CEO had retired. It was in a budget standstill with Manatee County. LLakewood Ranch
executive Amanda Parrish was the right person, at the right time, to make things right.

BY MARK GORDON
DEPARTMENTS EDITOR

hen a few people on the

board of the Bradenton

Area Economic Develop-

ment Corp. approached
Amanda Parrish about the possibility
of being interim CEOQ, her initial re-
sponse was a hard no. “Absolutely not,”
she thought at the time, late last year.
“Ididn’t know the first thing about eco-
nomic development.”

But the more she looked into it,
and the more she heard from board
members about what they were look-
ing for, the more she thought maybe
this could work. The board has three
goals, she was informed in the wake
of the December retirement of Sha-
ron Hillstrom, who had helmed the
organization for 14 years. It sought an
experienced leader to work alongside
the three-person EDC team and poten-
tially add to it if necessary; someone
to spend time with longtime partners
and supporters while also guiding
the organization in potentially chal-
lenging contract talks with Manatee
County officials and commissioners;
and someone to lead a reinvestment of
time and resources in internal systems
and processes.

They weren’t seeking an economic
development guru.

Parrish, 38, a Lakewood Ranch area
resident for 12 years with her husband
and their two daughters, checks those
boxes. She’s been the chief operating
officer of Fawley Bryant Architecture,
based in the Lakewood Ranch corpo-
rate park, since 2020 and a leader at

the firm since 2016. Now a partner as Photos by Mark Wemple

well, Parrish essentially oversees all Amanda Parrish was named

non-architecture functions at FBA, interim CEO of the Bradenton
which has 24 employees. She’s hired Area Economic Development

Corp. in January.
Continued on Page 36
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LAKEWOOD RANCH VENICE

— Scan the QR code with
LR CTTTH [ S PHELAN PIER EE DINE {@} EARN REDEEM  Your phone’s camera
POINTS —

to sign up today!

455402-1



Continued from Page 34

people; revamped, reworked and re-
thought company culture; and has con-
sistently worked on internal systems.

EDC Board Chair Chris Cianfa-
glione is a big Parrish supporter. A
vice president with engineering, plan-
ning and design firm Kimley Horn,
Cianfaglione has known Parrish since
she started at FBA. He says it was a
“no-brainer” for the board to reach
out to her about the interim CEO role,
given her make-it-look-easy skillset in
problem solving and multitasking.

“Being totally honest,” Cianfaglione
says, “the (interim CEO) role descrip-
tion was written around Amanda
because she’s exactly the leader we
needed right now. She’s someone who
gets it done, and who does it in a way
that is collaborative and community-
minded.”

Parrish decided to take on the in-
terim EDC role — notably while keep-
ing her other job at FBA. “We want
to make this where the next CEO
doesn’t have to come here and be in
fix-it mode,” she says. “They can be in
‘let’s go and evolve’ mode.”

That strategy will soon be put to
the test. That’s because the EDC an-
nounced April 30 it has named a new
president and CEO. That new leader,
Shirar O’Connor, comes to the role
after 30 years in marketing, public
relations and economic development
positions, both in the U.S. and abroad.
O’Connor is scheduled to begin her
new role with the EDC June 1.

HIGH LEVEL

Parrish has spent her five months in
the interim role fulfilling her commit-
ment to get it ready for the next leader.

A big part of that was answering
a top-of-mind question many have for
Parrish (usually right after when does
she sleep?) The question is, simply,
what does the EDC do?

The answer to that query, in part,
came at an April 7 Manatee County
commissioners meeting. Parrish,
Cianfaglione and some EDC supporters
went before the commissioners seeking
approval of a new contract. The meet-
ing came more than six months after
commissioners, citing concerns over
transparency and return on invest-
ment, opted not to renew a $337,000
annual contract. Those funds repre-
sent about 30% of the organization’s
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$1.13 million budget for the fiscal year.

Parrish contends the ROI the com-
missioners seek comes in the EDC
“recruiting and retaining target-sec-
tor industries that will create high-
wage, high-skill jobs for our county
residents.”

Commissioners liked what they
heard from Parrish and the EDC, and
support from people like Stephanie
Garrison, the county’s director of gov-
ernment relations. Garrison says Par-
rish, in three-plus months as interim
CEQ, “was exactly what we needed”
in terms of moving projects forward,
transparency and collaboration. “She
always follows up and asks for feed-
back,” Garrison says, “and that kind
of humility is rare.”

Commissioners unanimously ap-
proved a new contract with the EDC
at the April 7 meeting, at $292,450 on
annual basis, a 13% reduction from the
previous one. Payment will be made
quarterly and is tied to reporting on
performance metrics. That includes
receiving 10 qualified leads per quar-
ter and converting them into five active
projects. Its focus is on five target sec-
tors: advanced manufacturing, aviation
and aerospace, corporate operations,
sports performance and technology.

COMMUNITY SUPPORT

Parrish is familiar with community
involvement and working long hours
to accomplish goals and tasks.

On the latter, Parrish’s mom was

a nurse who worked midnight shifts;
her dad sold Snap-on tools and later
founded a real estate brokerage. “They
made a beautiful life together, and
I saw that it was a result of all their
hard work,” she says. “I just saw them
hustle, hustle, hustle.”

On the community side, Parrish was
president of the board of the Lake-
wood Ranch Business Alliance in 2021
— a term that saw the organization
grapple with both Covid and hiring a
new CEO, Brittany Lamont. Parrish
has also been on the advisory board
of the Lakewood Ranch YMCA.

In the first six weeks of performing
both roles — Fawley Bryant and the
EDC — Parrish learned a key life, and
business, lesson: Don’t let decisions
linger. “I don’t have time to be in my
own head,” Parrish says. “I don’t have
time to overthink every decision. You
make a decision and you move on.”

Parrish was also impressed with the
community support she received in the
role. Bishop-Parker Foundation CEO
Wendy Deming and Manatee School
Superintendent Laurie Breslin were
among the leaders who reached out to
Parrish with a call or text in January,
pledging to help in any way they can.

“I feel so supported by the commu-
nity,” Parrish says.

Of course, the flip side of being so
supported, she adds, is it has been “re-
ally humbling and makes you really
want to do a good job so you don’t let
anyone down.”

AT A GLANCE:
AMANDA
PARRISH

Born:

Mount Clemens,
Michigan
Family:
Husband, Scott,
is an assistant
principal at Tatum
Ridge Elementary
School in
Sarasota. The
couple has two
daughters.
Education:
Bachelor’s from
Spring Arbor
University

in southern
Michigan;
Master’s in
Organizational
Leadership from
Jacksonville
University

Fun fact:
Self-published

a children’s
book in 2018,
“Meet Mutzie.”
Fun Fact II:
Played college
basketball

Fun Fact lll:
Has a twin brother
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Fastbound and Up

The out-east story keeps
adding new chapters,
from county office
buildings to a globally

known furniture store.

BY MARK GORDON
DEPARTMENTS EDITOR

ven after a decade, the march
out east from downtown Sara-
sota (and in one case, down-
town Bradenton) still has legs
— with little signs of taking a break.

This shift in cultural assets, busi-
nesses and government entities — in
addition to mindset — stems mostly
from available, and often relatively
cheaper land, with a few other fac-
tors at play. One of those factors, of
course, is population growth. In four
interviews with leaders of these orga-
nizations, they all mentioned chasing
people as a key reason to move, or ex-
pand, out east.

The list of stuff that’s moved, or an-
nounced plans to move, down Fruit-
ville Road to the Lakewood Ranch area
around Interstate 75 or in other cases
around north Sarasota and the UTC
area, is as diverse as it is distinguished
and dynamic.

It includes an orchestra, an aquar-
ium and two separate county govern-
ment administration buildings. Going
back to 2014, the list expands to include
the Mall at University Town Center
that drew a Saks Fifth Avenue store
away from Sarasota and landed the
region its first Apple, and later, Tesla
store. And in April, furniture retailer
IKEA announced it planned to open a
store across the parking lot from the
mall, another big win for “out east.”

But wait, there’s more.

Sarasota County, in addition to
readying its new $74 million, four-
story, 124,000-square-foot admin

Continued on Page 40
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The Sarasota County Planning and Development Services “one stop” building opened April 14.

The Sarasota Orchestra bought a site on Fruitville Road for its Music Center in 2023.

Renovation work began at the Fruitville Library in late 2025.

Courtesy images
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Continued from Page 38

building, on 1 Apex Road, just off Fruit-
ville, has three active projects out
east. That includes an expansion of
the Fruitville Road library, which will
add an additional 8,500 square feet;
a new 30,000-square-foot historical
center on former green space behind
the library; and a new county plan-
ning and development services “one
stop” building, which officials say will
incorporate all five divisions of that
department. Those three projects,
according to county documents, will
cost just over $60 million in construc-
tion and design.

From the perspective of Sarasota
County  Commis-
sioner Teresa Mast,
the out-east story
is akin to the un-
certainty of adoles-
cence. “Remember
your teenage years,”
asks Mast, “those
awkward years of TeresaMast
when you grew up
and had acne and weren’t sure of
yourself? When you talk about growth
and ‘out east,’ we're trying to figure out
who we want to be when we grow up.”

While uncertainty can breed anxiety
— conversations and often complaints
on roads, parking, growth, flooding
and more suck up a lot of social media
oxygen — Mast is also of the mindset
that growth is coming, and the key is
to handle it responsibly.

Mast was born in Michigan but
moved to east Sarasota with her fam-
ily as a young girl and has lived the
past 50 years in the same general area,
which is the district she represents on
the commission. She recalls growing
up riding a horse near a pond that’s
now University Parkway, so the growth
conversation is personal, and political.

With that in mind, Mast, a Republi-
can elected to the commission in 2024,
says infrastructure is her No. 1 focus,
including expanding Fruitville Road
to four lanes out east through Verna
Road. That and being careful about
which projects are approved and which
ones are rejected. She cites master-
planned communities like Lakewood
Ranch and Wellen Park in south Sara-
sota County as a yes, most others a no.
“It has to be a premier project,” she
says, “for me to vote for it.”
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GOING AND GOING

Work on the Sarasota County Administration Center began in late 2023.

Some of the key projects that have shaped, and will
continue to shape, the out-east story include:

B Manatee County bought
a two-story, 101,312-square-
foot building at 9000

Town Center Parkway

in Lakewood Ranch in
September 2025 for $23.5
million. The building, near
University Parkway and
Interstate 75, is in addition
to the county’s downtown
Bradenton administration
office but also a signal the
power structure is shift-
ing east. The building can
house 600 employees, and
the county began moving
personnel into it late last
year. Manatee officials have
said having a large pres-
ence out east is an answer
to be closer to the swelling
population.

B The Mote Science Edu-
cation Aquarium (SEA) in
north Sarasota opened Oct.
8. The $132 million complex
is in the UTC district, behind
the Mall at University Town
Center, and is projected to
host some 700,000 visitors
a year. Like others, Mote

SEA Vice President for Com-
munications and Strategic
Initiatives Kevin Cooper
says Mote going out east is
a follow-the-people move,
for that's where the popula-
tion is growing. Cooper says
Mote also plans to make a
significant investment in
the aquarium’s former City
Island location in Sarasota,
where it still has a presence,
in expanded science and
research facilities.

B The Sarasota Orchestra
Music Center, which is pro-
jected as a new home for
the organization on 5701
Fruitville Road, just west of
Interstate 75 — 1.5 miles
down from the Fruitville Li-
brary. The orchestra, which
has been based downtown
for decades, bought the 32-
acre site for its new Music
Center in early 2023 from
an affiliate of Walmart for
$14 million. The orchestra
is planning an all-encom-
passing campus across
three buildings on the site:

Courtesy Sarasota County

— an 1,800-seat concert
hall, a 700-seat recital hall
and an education wing, all
connected by a courtyard.
Much of the campus will be
for parking and 12 acres of
wetlands. The orchestra has
been raising money for the
project, estimated to cost
between $375 million and
$425 million, for at least
two years.

H The Sarasota County
buildings are in various
stages of progress. The
Planning Department’s one-
stop building opened April
14, and around that time the
new administration building
was getting close to earning
its certificate of occupancy,
says Carolyn Eastwood, the
county’s director of capital
projects. The county build-
ing had been downtown,

at 1616 Ringling Blvd., for
some 50 years. County
officials, says Eastwood,
under the direction of com-
missioners, looked for a

site to build a new admin-
istration building that had
both “ease of access and
proximity to I-75," also citing
population growth.
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Photo by Jay Heater
Sarasota 10-year-old Libby
Bates enjoys the twisty
ladder at the 2025 Star-
Spangled Spectacular.

THE HEART OF THE COMMUNITY

From food truck festivals to fireworks,
these events keep summer sizzling.
PAGE 52



class act

A Life of Service

Jeff Toale carries
forward a family legacy
while helping shape

a more connected,
compassionate

Lakewood Ranch.
BY ERIC SNIDER | CONTRIBUTOR

eff Toale’s philanthropic in-
stincts started early.

“Being around my parents
and the clergy, I think the mes-
sage of giving back to commu-

nity was ingrained in me before I even
realized it,” he says.

The young Toale was a scion of the
family that owned Toale Brothers Fu-
neral Home & Crematory, a Sarasota
institution dating back to 1918. Funeral
directors must deal with people who
are at their most vulnerable, often
overwhelmed by grief, seeking a re-
assuring hand to help them through
a grueling process. Caring, empathy
and a gentle touch are absolute job
requirements.

Jeff Toale watched, learned and
absorbed those character traits as a
youngster. These days he applies them
in hisrole as vice president of business
development for Robert Toale & Sons
Funeral Homes. His primary role with-
in the company is overseeing its Cel-
ebration of Life Center, which opened
in Lakewood Ranch in 2022.

Although Toale, 45, was raised in
Sarasota — and still lives there with
his wife and four children — he has
forged a deep bond with Lakewood
Ranch, so much so that in 2023 he
joined the board of the Lakewood

Continued on Page 46
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Photos by Lori Sax
Jeff Toale stands inside the Robert Toale & Sons Celebration of Life Center in Lakewood Ranch, where light-filled spaces and a
contemporary design reflect a shift toward more personalized, meaningful memorial experiences.
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Ranch Community Foundation and
took over as president and board chair
in June 2025.

Toale, his board and small staff —
which consists of Executive Director
Kate Mulligan and a part-timer —
have ambitious plans afoot. For start-
ers, “I think we dedicated $125,000
back to the community last year,” To-
ale says, referring to grants the foun-
dation makes to nonprofits. “We've
announced that our goal for this year
is $250,000.”

Doubling an annual goal is not cus-
tomary in the nonprofit world, but,
as Toale explains, “We have to really
challenge ourselves to expand what
we’re doing here in Lakewood Ranch.”
Last November’s Soirée at the Ranch,
which celebrated the organization’s
25th anniversary and raised more than
$100,000, was an auspicious start.

This surge of renewed drive has
been spurred by the organization’s
break from the Manatee Community
Foundation in 2021, after which it con-
verted from a fund to a foundation.
That change comes with legal and tax
implications, of course, but in practical
terms the nonprofit foundation is no
longer just a fundraising organization
that doles out money to other chari-
ties.

“We’re in the process of beginning
to provide services as well as donating
funds to nonprofits,” Toale says. As of
early April, no programs had been un-
veiled. The foundation is also looking
to incorporate volunteer programs.
“We'’re finding that people not only
want to give money but want to give
their time as well,” Toale adds.

The Toale family’s decades-old busi-
ness also underwent a major transition
not long ago. In 2018, Robert Toale —
along with his wife, Debbie, and sons
Jeff and Jason — split from Toale
Brothers to form Robert Toale & Sons,
which operates as part of the national
Dignity Memorial network. “We had a
different vision of where funeral ser-
vices were going,” Jeff Toale explains.

As a result, Lakewood Ranch’s first
funeral home is called the Robert To-
ale & Sons Celebration of Life Center.
The branding reflects a new trend in
funeral services, where they no longer
have to be dreary affairs in dimly lit
rooms with open caskets. A celebra-
tion of life means something different
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Guided by empathy and a commitment to service, Jeff Toale carries forward his family’s
legacy while deepening his impact across the Lakewood Ranch community.

for everyone who walks through the
door, Toale says, and his company
customizes experiences to meet the
needs of each client. Much of the time,
prospective customers are too grief-
stricken to even know the kind of cel-
ebration they want, and that’s where
Toale & Sons steps in to help them
craft a plan.

To further separate itself from fusty
funeral homes, the 6,700-square-foot
facility is well-lit, with 25-foot ceilings
and a color scheme built around white
and cream. “We’ve had people walk in
and say, ‘We're in the wrong spot, we
were looking for a funeral home,” To-
ale says.

His full-time job and charitable pur-
suits dovetail nicely, but they keep him
busy. Toale estimates that he puts in
five to eight hours a week toward the
foundation. (He’s also on the board of
Samaritan Counseling Services of the
Gulf Coast.) And his position at Rob-
ert Toale & Sons is not a nine-to-fiver.

It includes nights and weekends, and
occasionally calls in the middle of the
night requiring him to set funeral op-
erations in motion.

That round-the-clock aspect was
one of the reasons Robert Toale dis-
suaded his sons from joining the fam-
ily business. “He didn’t want us to feel
obligated, but to expand and see what
else may be of interest to us,” Jeff Toale
says. Although Jeff has a finance de-
gree and Jason a degree in IT, and both
worked briefly in those fields, they gave
in to the pull of the funeral profession.
The siblings started in entry-level po-
sitions and worked their way up, thus
learning every aspect of the business.
(Jason is vice president of operations.)

Working in the funeral industry has
instilled in Jeff Toale a myriad of valu-
able life lessons. Here’s one of them:
“I'm certainly reminded more often
than most people to go home and hug
your family,” he says, “to tell your fam-
ily that you love them.”

1

I'm certainly
reminded
more often
than most
people to go
home and hug
vour family,
to tell your
Samily that
vou love them.

JEFF TOALE
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charity snapshot
Chart a New Course

The Manatee River
Youth Sailing Program
is rebuilding —
focused on access,
community and the

future of youth sailing.

BY EMILY LEINFUSS | CONTRIBUTOR

fter decades on a steady
course, the Manatee River
Youth Sailing Program is nav-
igating a season of change.
The 87-year-old nonprofit now faces
a period of transition, as the loss of
long-standing private funding, a lead-
ership shift at the coaching level and
the lingering effects of Covid converge
— reshaping how it operates, supports
its sailors and sustains its future.
Founded in 1938 by the Manatee
River Boat Club, the program has al-
ways been rooted in a simple mission:
to teach young people to sail in an en-
vironment of fun, sportsmanship and
community. While locations and struc-
tures have changed over time, one con-
stant remained: for most of its history,
funding came from a private founda-
tion created specifically to sustain it.
That changed in 2023, when the pro-
gram’s longtime benefactor died, end-
ing more than 70 years of private sup-
port. The timing compounded existing
challenges, including the resignation
of the head sailing coach and the on-
going effort to fully rebound from the
pandemic. The program had $1.3 mil-
lion in assets in its most recent fiscal
year, public tax filings show.
“Prior to two years ago, we had pri-
vate support from our own foundation,”

Continued on Page 50
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Photos by Mark Wemple
Head Sailing Coach Macy Parke and Manatee River Youth Sailing Program Executive Director Emily Crotty believe the future is
bright for the organization.
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says MRYSP Executive Director Emily
Crotty. “So, right now we are essentially
rebuilding our program while navigat-
ing the transition to a public charity.”
Despite the headwinds, Crotty and
current Head Sailing Coach Macy Parke
remain confident in the program’s future.
“Our mission hasn't changed,” Crotty
says. “We are supporting and promot-
ing sport sailing for youth that is fun,
that encourages sportsmanship and
teamwork on the water and teaches
respect for the marine environment.”

FORWARD THINKING

That mission plays out on the water ev-
ery day. Serving youth ages 6 to 16 from
Bradenton, Palmetto and Lakewood
Ranch, the program introduces begin-
ners with a training cube and advances
them through boats like Club 420s and
Sunfish. For now, however, a long-time
aspect of the program — racing — is
on hold as the organization focuses on
rebuilding and expanding access.

“All of our kids learn the basics of
boating,” says Parke. “We start them
with an introduction in the classroom
called the ‘wind clock, which teaches
how to trim the sails in the direction of
the wind. We also walk them through
how to set the boats up and rig them.
Only then do they go out on the water.”

From there, the learning becomes
more personal — and more impactful.

Out on the water, there’s no script.
Sailors learn to read the wind, make
decisions and adjust in real time. The
result is more than skill-building; it’s
confidence, independence and trust in
their own judgment, notes Parke.

“Sailing teaches a lot of teamwork
and sportsmanship, but also inde-
pendence,” she adds. “The kids gain
confidence because they’re the ones
in control of the boat.”

That confidence often comes full cir-
cle, with experienced sailors stepping
into informal leadership roles — men-
toring younger participants and rein-
forcing the strong sense of community
that has long defined the program.

The Manatee River Youth Sailing Program serves kids ages 6 to 16.

SQUARE KNOT

Behind the scenes, the effort to sustain
and grow the program is just as active.
In response to the loss of private fund-
ing, MRYSP is building a more diversi-
fied financial future, including working
with Bradenton nonprofit fundraising
and grant consultant Leanne Rodri-
guez of She Gets Grants to identify
new opportunities and support its
transition to a public charity.

At the same time, the MRYSP board
— made up of experienced sailors and
professionals primarily connected to
the local marine industry — is taking
on amore hands-onrole. “Our board is
also in transition. They’ve never had to
do fundraising or community outreach
for us before,” says Crotty. “But they're
stepping up to meet the moment.”

Community outreach has become
essential — not only to secure funding,
but also to reshape public understand-
ing. Alhough the program operates on
the Bradenton Yacht Club property, it
is not a private entity.

“We own the building and have a
land lease with them,” Crotty explains,

“but we are not part of the yacht club.”

That building — the Bishop Sailing
Center, completed in 2017 — was de-
signed specifically to support the pro-
gram’s needs. It includes classroom
and instructional space, an office area
upstairs and ample room below for
boat storage, rigging and hands-on
learning. With an open layout, roll-up
doors for direct water access and a
dedicated beach launch area, the cen-
ter is built to handle both daily train-
ing and the elements — housing more
than 50 boats inside, with additional
storage outside.

Expanding access to youth in the
community is also a priority. “We
want to reach kids who might not oth-
erwise have the opportunity to sail,”
says Crotty, who is both realistic and
optimistic about the challenges — and
opportunities.

“It’s not going to happen overnight,”
she says about the work ahead. “We're
going back to basics, building our-
selves back up in the community and
expanding access so more kids have
the opportunity to sail.”

THROUGH THE YEARS: MANATEE RIVER YOUTH SAILING PROGRAM

1938

Program founded by the
Manatee River Boat Club
to teach children sailing

11953
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i Pram shelter dedicated
- at Palmetto Pier

-1970s

i “Pram barn” relocated
to the east side of the
: Bradenton Yacht Club

2017

i Bishop Sailing Center

i opens at the Bradenton
* Yacht Club in March

ON THE WATER:
SUMMER +
WEEKDAY
PROGRAMS

Listening closely to
parent feedback, the
Manatee River Youth
Sailing Program has
reshaped its offer-
ings to better fit how
families live — and
how kids learn.

SUMMER

SAILING CAMPS
Two flexible formats:
B Two-week, half-day
sessions (Mondays—
Fridays, 9 a.m.—noon)
B One-week, full-day
sessions (Mondays—
Fridays, 9 a.m.—4 p.m.)

The 2026 season
launches June 10

and wraps with a
full-day session July
27-31 — offering both
consistency and flex-
ibility without losing
the hands-on sailing
experience at the core
of the program. And
while sailing is central,
summer days also
include beach out-
ings, environmental
cleanups and hands-
on opportunities to
connect with the local
marine ecosystem

— reinforcing the
program'’s emphasis
on stewardship.

WEEKDAY

YOUTH SAILING
Afternoon sessions
on the Manatee

River focus on sailing
fundamentals, rigging
and safety, guided by
trained instructors.
Lessons also incorpo-
rate STEM concepts,
giving kids a deeper
understanding of how
sailing works—on and
off the water.
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111 S. Pineapple Ave., Ste 301 e Sarasota

CoastalEye.com » 941-748-1818 « Most Insurance Plans Welcomed



calendar summer 2026

JUNE

JUNE 3

CLASSIC CAR SHOW

Enjoy classic cars from 5-8 p.m. on
Lakewood Main Street. Anyone with
a classic car, truck or anything with
wheels is welcome. Enjoy food, music
and prizes. Admission is free; partici-
pation is $10 per vehicle.

m Visit LakewoodRanch.com.

WINEMAKING IN
LAKEWOOD RANCH

Learn how to grow and harvest grapes

in Florida and about the wine produc-
tion process from Fiorelli Winery &
Vineyard co-owner/operator Kristin
Hokanson. The free event begins at

6 p.m. at Lakewood Ranch Library,
16410 Rangeland Parkway, Meeting
Room A.

m Visit MyManatee.org.

JUNE 5
MUSIC ON MAIN
This monthly event is on Lakewood

Ranch’s Main Street from 6-9 p.m. En- :
i vendors from 10 a.m. to 2 p.m. at
Waterside Place, 1561 Lakefront Drive,
i Lakewood Ranch. The event runs

i every Sunday.

- m Visit TheMarketLWR.com.

joy a free concert, food vendors, beer
trucks and kids activities. Schmitz
Brothers Band will perform classic
rock, blues and country, and the event
benefits Suncoast AHEPA Chapter
463. Continues Aug. 7.

m Visit LakewoodRanch.com.

JUNE 6

DAD’S DAY BLOCK PARTY

From 10 a.m. to 2 p.m. visit the Grand
Court at the Mall at UTC, 140 Univer-
sity Town Center Drive, Sarasota, to
treat your dad. This year’s theme is
“Create Your Own Superhero & Bring
Your Super Dad!” Enjoy vendors and
giveaways while meeting athletes.
Admission is free.

m Visit FloridaPenguinProductions.com.

JUNE 7

THE MARKET

Far from the typical farmers market,
The Market at Lakewood Ranch is a
curated gathering of the best flavors
in the region and more. Visitors can
purchase produce, meat, poultry,
seafood, breads, pasta and other
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prepared foods from more than 100

: JUNE 1114

USROWING YOUTH NATIONAL

: CHAMPIONSHIPS

i USRowing will host its Youth National
Championship regatta from 8 a.m.

i to 5 p.m. daily at Nathan Benderson

¢ Park, 5851 Nathan Benderson Circle,
{ Sarasota, where spectators can watch
a top-level rowing competition.

i m Visit NathanBendersonPark.org.

: JUNE 12

i SIGHTS + SOUNDS:

{ LAKEWOOD RANCH BIG BAND
The area’s newest high-energy big
i band, Lakewood Ranch Big Band,

: brings a night of dance, swing, jazz
- and pop. The free performance

i begins at 6:30 p.m. at Waterside

¢ Park, 1560 Lakefront Drive, Lakewood
Ranch. Seating is limited.

i m Visit LakewoodRanch.com.

: MOVIE IN THE PARK

¢ The family-friendly free movie night
 runs the second Friday of each month :
i at Waterside Park, 7301 Island Cove
i Terrace, Lakewood Ranch. “Lilo and :
© Stich (Live Action)” will begin approxi- :
i mately at 8 p.m. and is sponsored :
{ by Grace Community Church, which
will provide one free snow cone from

i Kona Ice to the first 325 attendees.

i Seating is available on a first-come,

- first-served basis. Bring a blanket or
i lawn chairs. Concessions will be avail- :
i able from We B’Poppin Popcornand

Kettle Corn. Inflatables will be avail-

able for the kids beginning at 7 p.m.
. m Visit WatersidePlace.com.

- JUNE 13

i CARS & COFFEE

¢ Join automotive enthusiasts from

© 810 a.m. in the West District at UTC,

¢ by Ford's Garage, 295 N. Cattlemen
Road, Sarasota, for a show of exotic,
i sports and classic cars. All makes and :
i models are welcome. Admission and
spectator parking are free; show car

Continued on Page 54

Madison Bierl
Lakewood Ranch resident
Hannah Bellan, 2, goes
down an inflatable slide at
Movie in the Park.



() KOTASKA TEAM

SMART MOVES, SUCCESSFUL SOLUTIONS

More About
Listing With Us

Experience & Knowledge pauland Michele Ruffridge

“Dennis and Terri were instrumental in us finding and building our home in Azario 5 years ago. Today they again used their

experience and knowledge of the market to sell that very home so we could move into our dream condo. We appreciate
their depth of knowledge of the local market, trends and niche for finding the perfect buyer!”

PLATINUM CLUB | HALL OF FAME | FIVE STAR PROFESSIONAL

BEAUTIFULLY FINISHED GOLF COURSE VIEW CONDO! PRIVATE LANAI WITH ARTISTIC MURAL POOL SCREEN!

7346 DIVOT LOOP 14215 KINGLET TERRACE
3 BEDS/2BATHS /1748 SQ. FT./2 CARGARAGE 3 BEDS /2.5 BATHS 2589 SQ. FT./ 3 CAR GARAGE
OFFERED AT $509,000 OFFERED AT $775,000

LIGHT, BRIGHT OPEN DESIGN, TURNKEY FURNISHED POOL HOME WITH GOLF MEMBERSHIP INCLUDED!

8115 MIRAMAR WAY #202 15029 MONTELLO WAY
3 BEDS /2 BATHS 1840 SQ.FT./ 2 CAR GARAGE 3 BEDS / 3 BATHS, 3026 SQ. FT./ 3 CAR GARAGE
OFFERED AT $359,000 SOLD AT $1,430,000

CALL DENNIS AT: (941) 815-6772 | CALL TERRI AT: (941) 907-8207

50+ Years of Real Estate & Home Builder Experience * Top 3% of RE/MAX Realtors Worldwide
The Kotaska Team | RE/MAX Alliance Group | 2000 Webber St., Sarasota, FL 34239 | DENNIS G. KOTASKA, LLC, BROKER ASSOCIATE
Dennis@SarasotaHousing.com | TERRI KOTASKA, REALTOR® | Terri@SarasotaHousing.com | SarasotaHousing.com

Concierge Client Services « New Construction Expertise

452890-1



Continued from Page 52
parking is $10, and motorcycle park-
m Visit SarasotaCarsAndCoffee.com.

JUNE 18

NIGHT MARKET

Shop local vendors offering produce,
handcrafted goods, cocktails and
more from 6:30-9:30 p.m. on The
Green in the West District at UTC.
Continues July 16 and Aug. 20.

m Visit UTCSarasota.com.

JUNE 26

MOVIES UNDER THE

STARS: ‘WONKA’

Enjoy an evening of pure imagination
on The Green at UTC. Pre-show fun
with Wonka and an Oompa Loompa
begins at 7 p.m., and the showing of
“Wonka" begins after sunset, around 8

ed to bring blankets and lawn chairs.
m Visit UTCSarasota.com.

JUNE 27

TROPICAL SUMMER CONCERT
WITH ALOHA UKULELE

Lakewood Ranch Communities Activi-
ties club Aloha Ukulele brings breezy

Branch Library, 4915 53rd Ave. E.,
Bradenton. The free concert begins at
noon in Meeting Room 205.

m Visit MyManatee.org.

Aloha Ukulele president Alice Baumann leads the LWRCA club in song.
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FIREWORKS ON THE LAKE

i Take part in this fireworks show with
festivities beginning at 5 p.m. at Na-

i than Benderson Park. The fireworks

¢ will begin over the lake when the sun

i goes down, around 9 p.m. General ad-
p.m. Seating is limited; it's recommend-
i food, beverages and premium parking,
© is $105 for adults and $65 for ages 12
- and under. Parking is $30-$60.

i m Visit FireworksOnTheLake.com.

- JuLy 4

i STAR-SPANGLED SPECTACULAR
¢ Lakewood Ranch is pulling out the

tunes and island vibes to Braden River '
¢ with its second Star-Spangled Spec-

: tacular. A 7 p.m. performance from va-

riety artist Noah Royak, an 8 p.m. show
i by Circus Arts Conservatory and a 9

JuLy

S JuLY 3-4
ing is $5. Continues July 11 and Aug. 8. | SUNCOAST LARGEST

FOOD TRUCK FESTIVAL

i From 4-9 p.m. Friday and noon to

: 9 p.m. Sunday in the parking lot of

The Mall at University Town Center,

i 140 University Town Drive, Sarasota,

i celebrate Independence Day at the

- Suncoast'’s largest food truck festival.
More than 40 food vendors, craft- :
¢ ers and local businesses will be on

site. Admission and parking are free.

i Friday night will end in fireworks. :
: m Visit FloridaPenguinProductions.com. :
: i special, free holiday event at Waterside :
i Place. All parking is free, and a trolley
will run continuously from 5:30-10 p.m.
i m Visit LakewoodRanch.com. :

mission is free; VIP viewing includes

stops for Independence Day this year

Photo by Jay Heater
Speed juggler Nilson Escoba of
the Circus Arts Conservatory
performed at the 2025
Star-Spangled Spectacular at
Waterside Place.

p.m. drone show are the highlights of a :

- JuLY 10
| SIGHTS + SOUNDS: POPS
| ORCHESTRA JAZZ COMBO

This five-piece jazz combo brings an

evening of dynamic, soulful jazz melo-
i dies and timeless American Songbook :
 classics. The free performance begins
i at 6 p.m. at Waterside Park, 1560 Lake- :
¢ front Drive, Sarasota. Seating is limited.
. m Visit LakewoodRanch.com. :

 MOVIE IN THE PARK

The family-friendly free movie night
i runs the second Friday of each month
: at Waterside Park, 7301 Island Cove
: Terrace, Lakewood Ranch. “Tangled”

will begin approximately at 8 p.m. and
i is sponsored by Grace Community
: Church, which will serve one free :
i popsicle from Florida Pops to the first :
i 260 attendees. Seating is available on
a first-come, first-served basis. Bring a
i blanket or lawn chairs. Concessions will :
¢ be available from We B’Poppin Popcorn
- and Kettle Corn. Inflatables will be avail- :
i able for the kids beginning at 7 p.m.

| m Visit WatersidePlace.com.

S JULY 15

{ SUMMER LEARNING: SARASOTA
JUNGLE GARDENS PRESENTS

{ AMAZING ADAPTATIONS!

i Learn about animals’ special adapta-
tions that help them survive, with

i Sarasota Jungle Gardens. The free

i event begins at 2 p.m. in the auditori-
- um at Lakewood Ranch Library, 16410 :
i Rangeland Parkway.
: m Visit MyManatee.org.

Photo by Madison Bierl

Continued on Page 56
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Fesh - <Local - Soeial

FEATURING: NEW HAPPY HOUR MENU! 7 DAYS A WEEK!

.................................... . WATERERONT DINING wvvereeresrsssssensenes.
CASEY KEY LAKEWOOD RANCH
482 Blackburn Point Rd. 1540 Lakefront Dr.
(941) 770-3337 (941) 877-2234

MARINA WITH DOCK AND DINE AVAILABLE

Reservations Strongly Recommended DEEPLAGOON.COM ﬂ

/_\l Scan the QR code with
LU« [ PHELAN PIER DINE EARN - REDEEM your phone’s camera
POINTS to sign up today!




Continued from Page 54

JULY 18

CORNHOLE &

COCKTAILS FESTIVAL

Manatee Sunrise Kiwanis Club hosts
its annual Cornhole and Cocktails
Festival at Palmetto’s Manatee
County Fairgrounds, 1402 14th Ave.
W., Palmetto. From 2-7 p.m., enjoy

an indoor cornhole tournament;
samples from breweries, wineries and
distilleries; and restaurants’ food and
cocktail samples. General admission
is $55.20.

m Visit ManateeSunriseKiwanis.com.

JULY 18 TO AUG. 1

A TASTE OF MAIN STREET

AND WATERSIDE PLACE
Participating restaurants on Lake-
wood Main Street and Waterside
Place offer exclusive prix-fixe menus
with wine pairings, specialty cocktails
and one-of-a-kind dishes. A two-
course brunch or lunch is $25, and a
three-course dinner is $35 or $45.

m Visit LakewoodRanch.com.

AUGUST

. AUG. 8

: BACK-TO-SCHOOL BASH :
¢ Prep for the new school year with Flori- :
- da Penguin Productions. The expo is 10 :
i a.m.to 2 p.m. at The Mall at University :
i Town Center, 140 University Town Drive, :
: Sarasota. Stock up on supplies, register :
i for a free backpack, and enjoy an inter-
i active scavenger hunt. Admission is free. :
- m Visit FloridaPenguinProductions.com.

{ AUG. 14

{ MOVIE IN THE PARK

The family-friendly free movie night  :
¢ runs the second Friday of each month
at Waterside Park, 7301 Island Cove

i Terrace, Lakewood Ranch. “The

i SpongeBob SquarePants Movie” will
begin approximately at 8 p.m. and

i is sponsored by Grace Community

i Church. Seating is available on a

! first-come, first-served basis. Bring a
blanket or lawn chairs. Concessions will
i be available from We B’Poppin Popcorn
- and Kettle Corn. Inflatables will be avail-
i able for the kids beginning at 7 p.m.
i m Visit WatersidePlace.com.

: AUG. 22-23

: REPTICON

i See reptiles up close at live animal :
- encounters and seminars on the hour
i every day. The reptile and exotic ani-
: mal expo is 9 a.m. to 4 p.m. Saturday
 and 10 a.m. to 4 p.m. Sunday at Bra-
- denton Convention Center,1 Haben
i Blvd., Palmetto. Admission is $10-$15

for adults, $6 for ages 5-12 and free

 for ages 4 and under.
i m Visit Repticon.com.

Photo by Madison Bierl
Sarasota residents Rickie Riddle
VI, Paitynn Riddle and Rickie
Riddle V each receive a free
backpack at the 2025 Back-to-
School Bash at The Mall at UTC.
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19451 Ganton Avenue, Bradenton

5 BR, 5 BA, 2 HALF BA | 9,101sf | PRICE UPON REQUEST | Web#A4669881

RANKED AMONG THE
TOP 1.5% REAL ESTATE
PROFESSIONALS’

by Individual Sales Volume Nationally
- RealTrends Verified 2025

OVER $300 MILLION
SOLD SINCE 2020™

Top producer for the past six
consecutive years

Led by Gloria, The Bracciano
Group brings together a
dynamic blend of expertise in
relationship building,
negotiation, public relations,
marketing, and research. Gloria
quickly became a top producer
at one of the leading Gulf Coast
brokerages. Proud of the trust
and confidence she has gained
through her experiences with
buyers and sellers, Gloria is
known for offering a personal
touch and gaining a deep
understanding of her customers’
unique needs and desires.
Together, the team delivers
tailored guidance across
Sarasota and Lakewood Ranch,
serving both domestic and
international clients with
professionalism and discretion.

Gloria Bracciano Angelica Rossi

Sales Associate Sales Associate
Executive Director of Luxury Sales

0 941.867.6199 0 941.867.6199
M 941.229.4000 M 786.202.3000
gloria.bracciano@elliman.com angelica.rossi@elliman.com

elliman.com

1350 MAIN STREET, SARASOTA, FL 34236. 941.867.6199 © 2026 DOUGLAS ELLIMAN REAL ESTATE. ALL MATERIAL PRESENTED HEREIN IS INTENDED FOR INFORMATION PURPOSES ONLY. WHILE, THIS INFORMATION IS BELIEVED TO BE CORRECT, IT IS REPRESENTED SUB&ECT 10,

ERRORS, OMISSIONS, CHANGES OR WITHDRAWAL WITHOUT NOTICE. ALL PROPERTY INFORMATION, INCLUDING, BUT NOT LIMITED TO SQUARE FOOTAGE, ROOM COUNT, NUMBER OF BEDROOMS AND THE SCHOOL DISTRICT IN PROPERTY LISTINGS SHOULD BE VERIFI

D BY

YOUR OWN ATTORNEY, ARCHITECT OR ZONING EXPERT. EQUAL HOUSING OPPORTUNITY. .~ *REALTRENDS VERIFIED BASED ON 2024 SALES.**BASED ON SALES FROM JANUARY 2020 - JANUARY 2026 PREMIER SOTHEBY'S INTERNATIONAL REALTY TRANSACTIONS.

448252-1
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Cosmetics, Implants and Bite Reconstruction

- actual Patients '

Smile Makeovers and Veneers

Dental Implant Surgery and Reconstruction

On-Site Laboratory with Master Technicians to Customize and Control Results




Advanced Care and Dental Technology at One Location
Stay Connected With Us f B B % G (941) 803-1255 | 3951 Swift Rd., Sarasota, FL 34231
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Jet Set Style

Smart, durable essentials for travel days,
outdoor escapes and everything in between.

BY EMILY LEINFUSS | CONTRIBUTOR

Rooted & Free

8141 Lakewood Ranch Main St.,
Suite 102, Bradenton
941-360-3733
ShopRootedAndFree.com

Smart, compact, prepared. This
pink leopard mini-emergency kit
delivers 17 just-in-case beauty
and self-care essentials, while the
colorful beaded wristlet keeps
everything secure, accessible
and right where you need it.

Travel mini-emergency kit: $34.99 j

N

Wristlet wallet with
beaded keychain: $29.99

LWR LIFE




LL Bean
111 N. Cattlemen Road, Sarasota
888-867-1903, LLBean.com

Functional, polished, essential. This
countertop personal organizer toiletry
kit keeps your routine tight and in
place, while the Rogue passport
holder secures vital documents in
sleek, easy-to-spot style.

Personal organizer toiletry
kit: $26.95

)

Rogue
passport
holder: $55

REI 161 N. Cattlemen Road, Sarasota; 899-0138; REl.com

More room, less bulk means smarter packing. Cotopaxi Cubos
Del Dia packing cubes streamline every inch of your suitcase,
while Sea to Summit eye shades deliver deep, uninterrupted
rest on planes, trains or unfamiliar hotel nights.

Cotopaxi Cubos Del Dia packing Sea to Summit eye 5
cubes (set of 3): $55.00 shades: $21.95

(

Monkee’s of Lakewood Ranch
1561 Lakefront Drive, Suite 104,

Lakewood Ranch, 941-358-8868
MonkeesOfLakewoodRanch.com

A study in ease and intention, the Ripley
Rader ponte knit pant and short-sleeve
top are made for comfort as well as style
— equally suited to early departures,
in-flight hours and whatever awaits on
arrival. The silhouette stays polished
without effort. Layered over it, the
inCashmere shawl wrap drapes with
soft fluidity and just enough
warmth for cabins and
shifting climates.

inCashmere shawl wrap: $239

Ripley Rader matching pant and
top in teal: $198 (pant); $118 (top)

Continued on Page 62
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Continued from Page 61

Tumi Store

140 University Town
Center, Sarasota
941-866-6304
Tumi.com

Everything you need — with
room to bring more back.
The Voyager Montana
backpack and 19 Degree
expandable carry-on are
designed for the rhythm of
travel, balancing durability
with ease and a streamlined
sense of movement from
gate to destination.

>

Voyager Montana
backpack: $575
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19-degree expandable
carry-on: $795

N

4575171
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TOUR THE STORE

A §

i | \ \

SHOP WITH US FOR THE LARGEST SELECTION OF QUALITY,
STYLISH, AND MOST COMFORTABLE OUTDOOR DINING,
SEATING AND POOLSIDE FURNITURE AND ACCESSORIES.

7606 S. Tamiami Tr. Ste. 101 (1/2 mi. South of Clark Rd. on 41)

452715-1

SARASOTA
BONITA SPRINGS ¢ NAPLES

941-217-6547
FOLLOW US

£1C)

ELEGANTOUTDOORS.COM



Explore C(/)U@y Lakewood Ranch Area Neighborhood

Scan the OR code for neighborhood listings and market data with our interactive map

BUYING OR SELLING
NEW CONSTRUCTION
RESALES

INVESTMENT PROPERTIES

Vince Vizzaccaro, Realtor

Team Lead | LUX, Green and e-Pro
LiveInLWR.com

941-220-4000



16309 TRADEWIND TERRACE | LORRAINE LAKES | MLS A4690495

A921NAPLOLIRUN | ESPLANADE | BUYER

19131 SCALLOP LOOP | CALUSA COUNTRY CLUB | NEW CONSTRUCTION

S721PALMER CIR #101 | LAKEWOOD NATIONAL | MLS A4692225

5834 BRANDON RUN | LAKEWOOD NATIONAL | SELLER

17416 HICKOK BELT LOOP | LAKEWOOD NATIONAL | SELLER AND BUYER

448601-1
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Lakewood Ranch restaurant owner,

be it on the ground or in the sky, emphasizes

hard work — and helping others.

BY MARK GORDON | DEPARTMENTS EDITOR

akewood Ranch restaurant

owner Zach Zeller and his

wife, Jessica, have an all-

time great first date story. It

goes heavy on alligators and
airplanes, with a dose of aw shucks
meant-to-be.

It started in Daytona about 15 years
ago. That’s where Zeller, a licensed pi-
lot, rented a plane.

He flew to the private side of Sara-
sota Bradenton International Airport,
where local resident Jessica McKelvie,
his date, awaited. They had connected
over matchmaking website eHarmony,
and this was their first date. “Some of
her friends were joking with her,” re-
calls Zeller, “like ‘why would you get on
some guy’s plane?”

“But she thought it was just like if
he picked me up in a car,” Zeller re-
calls his then unknown bride-to-be
countered.

After the stop at SRQ, the two flew
on to the Everglades, where Zeller had
an airboat for the day and they went
out for a ride among the gators. “We
just had a blast,” Zeller says, “and we
both knew it was just meant to be.”

Today the couple, married 12
years, has an elementary school-aged

LWR LIFE

daughter. They live in Panther Ridge,
just off State Road 70 in east Manatee
County, near both The Concession and
several extended family members.
Jessica Zeller is a nurse practitioner
at a pediatric practice in Parrish.
Zach Zeller, meanwhile, co-owns three
popular Lakewood Ranch Main Street
eateries: The Peculiar Pub, Twisted
Pit BBQ and Percoco’s Pizza & Pasta.
Zeller splits his time between the
restaurants, with, he says, no typical
day other than putting out proverbial
fires.

Zeller, too, is a bit of a paradox. At
42, he owns three restaurants. Flies
planes. Built a multimillion-dollar
business in his 30s and sold it in a
stroke of terrific timing months before
the pandemic. With that intel, and the
first date story, it would be easy to
think Zeller carries a big ego, that he’s
the kind of “brah” who throws around
his successes.

That would be wrong.

Zeller is, instead, Midwest nice, al-
most to a fault, say people who know
him well. For one, he’s volunteered
to fly dozens of flights for people in

Continued on Page 68
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Continued from Page 66

need, from hurricane recovery zones
in Jamaica and Puerto Rico to medi-
cal flights for Angel Flight Southeast.
Also, spend 90 minutes asking Zeller
about his life, and he will often humbly
defer to others — save for one thing he
does have a bit of an ego about: talking
about how he’s never been hesitant to
outwork anyone.

“I'm 57 years old,” says one of his
best friends and fly buddies, India-
napolis-based electrical engineering
design firm executive Brian Inskeep,
“and I know alot of people. Zach is one
of the best people I've ever met.”

BET ON ZACH

Zeller grew up in Indiana, the son of a
U.S. Air Force aircraft mechanic.

His first job, when he was 14, was
with an Ace Hardware store, and then
next an AutoZone. “I loved to work,”
he says, quickly adding there was a
wallet-filling purpose, too. “I needed to
be able to do the things that I wanted
to do. I loved cars.”

Road machines soon gave way to
flying machines. Zeller took his first
flying lesson at 16. He was hooked. “I
started trading my paycheck for flying
lessons.”

Asked why, after 25 years in the
cockpit, Zeller maintains a love for
flying, he smiles and leans back. “I get
to go out to an airport, jump on a plane
and then the sky is literally the limit.
It’s Zen. You are not thinking about
anything that’s going on but flying the
plane safely.”

Planes cost more than cars, so
Zeller pursued a business where he
could make bigger money. His first
idea: flipping houses. On the advice
of his dad, he bought the worst home
he could find in the best neighborhood
where he lived at the time. That was
in Terre Haute, Indiana. He bought a
property for $38,000, he says, fixed it
up and sold it for a tidy profit.

He used that profit to buy into an
air charter business in French Lick,
Indiana, flying people back and forth
to a casino. He was paid in a percent-
age of what his passengers spent on
gambling.

By the time Zeller was 22, some of
those well-heeled passengers had got-
ten to know him, and they helped him

Continued on Page 70
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SKY HIGH

Zach Zeller says “flying has always been my passion.” Help-
ing people in need through flying planes isn't far behind.
The list of missions and places he's flown include:

B Puerto Rico in Septem-
ber 2017 after Hurricane
Maria devastated the U.S.
territory. He flew all over
the island with supplies, he
says, and took people back
and forth to the Dominican
Repubilic, volunteering for
about a month. “It was a
life-changing experience,”
he says. “| saw some things
| think most people have
never seen.” (One example:
A dead cow on top of a light
pole. Another example:
babies without diapers for
days.)

: B Jamaica after Hurricane

Melissa in October. “| just
really knew | had to help,”
he says, after that Category
5 storm ripped through

the island. He spent three
weeks in a loop, going

from Sarasota to Miami to
Montego Bay, then back to
Miami and back to Sarasota
to reload with supplies.
Flying gave him a unique
perspective of the storm'’s
impact. “It was so surreal,”
he says. “The east side of
the island looked normal,
but the west side was
totally devastated.”

Courtesy image

: Zach Zeller flew planes filled with

supplies back and forth between
Sarasota and Jamaica, with stops
in Miami, after Hurricane Melissa.

B He's volunteered for Angel
Flight Southeast, a Lees-
burg-based organization of
some 700 pilots who utilize
their own aircraft, fuel and
time to provide free air trans-
portation to medical facilities
for people in need. Zeller was
named Angel Flight's Pilot
of the Year for the Central
Florida West region in 2017.
Angel Flight says he flew
nearly 60 missions that year
on behalf of an affiliate orga-
nization. Zeller maintains his
work with Angel Flight today,
flying, he says, one or two
missions a month.



Technology Has Changed The Way We Buy and Sell Real Estate.

We Want to List Your House

o/o without Sacrificing
fo1 on Service!

Your home will be listed with MLS, Zillow,
Realtor.com and other 3rd party websites.

ACTIVE ACTIVE

$419,000 $859,000
5694 Palmer Circle, 15449 White Linen Dr,
Lakewood Ranch Lakewood Ranch
Lakewood National Lorraine Lakes

SOLD - SAVED
SELLER $21,000

SOLD - SAVED
CLIENT $12,500

$530,000 $899,000
7423 Wexford Court, 5717 Cheech Gln,
Lakewood Ranch Lakewood Ranch
Lakewood Ranch Country Lakewood National
Club

All listings include use of lockbox, photography ¢ signage

B
SARASOTA LAND & HOMES
Jim HIRSCHMAN | SARASOTALANDANDHOMES.COM

941-320-6687



Continued from Page 68

buy a plane so he could launch his own
charter business. That business did
well, then came to a halt in the 2008-
2009 recession, when, says Zeller, the
“flying industry basically collapsed.”

STICK THE LANDING
Zeller knew he had to shift to something
else. His next idea? Mobile oil changes.
It sounded good on paper, he
thought: go to the customer to take
care of a necessary, but tedious, car
maintenance task. Good concept, diffi-
cult execution. He named the business
Your Location Lubrication — a name,
says Inskeep, they came up with while
brainstorming on, where else, a plane
ride. “We were flying from Indianapo-

Continued on Page 72

Mark Wemple
Zach Zeller says he didn't know much about the
restaurant industry when he bought Peculiar Pub,
“but I know a lot about working with people ... and |
know a lot about customers.”

REJUVENATE | RENEWAL | WWRINKLES

Center for Regenerative & Aesthetic Wellness in Sarasota, Florida offers rejuvenating treatments to
improve wellness both inside and out. Led by Dr. Bonnie Wang, their holistic practices help nourish the
mind, body and soul to improve the quality of life of their patients.

Neurotoxin & Dermal Fillers « SkinPen® Microneedling « Skin Tightening
The SaltFacial™ « Chemical Peels « Hair Restoration « BioTE® Hormone Replacement
Vitamin Injections  Platelet Rich Plasma « Platelet Rich Fibrin « Weight Loss

PROVIDING WOMEN'’S PRIMARY CARE
AT OUR SARASOTA LOCATION:

NOW ACCEPTING NEW PATIENTS! 941.893.2688

3530 FRUITVILLE ROAD, SARASOTA, FL 34237 | RE3HEALING.com | info@re3healing.com

70 LWRLIFE



New Season. New Beginnings.

DISCOVERY POINT
TWELVE OAKS

Looking for premier child care in Manatee and Sarasota
counties? Our center proudly serves families in Bradenton,
Lakewood Ranch, Sarasota, Parrish, and Palmetto.

We provide a nurturing, engaging, and dependable
environment where children can grow, learn, and thrive.
Families love our warm, caring educators who treat every
child like family, our age-appropriate programs, and our
strong focus on social, emotional, and academic
development. Here, curiosity is encouraged and
confidence is built, giving your child the perfect place to
grow and succeed.

:\:.;v: ;rrolling for Fall, secure your child’s spot VP K b e g " ns
August 10, 2026

Programs for Infants through VPK

School-Aged Programs: Before & After school
pick-up at over 7 elementary schools in the
Lakewood Ranch, Bradenton area.

Summer, Winter, Holiday & Spring
Camps

Dedicated and veteran teachers

SCAN FOR
MORE INFO!

Breakfast, Lunch and Snacks

Provided ENHUI_I_

Extracurricular Activities: Amazing 'I'unAYI
Athletes, Karate, & Supper Soccer :

7218 55th Ave East,
941.200.4250 Bradenton, FL 34203

-3 OO0 O0O0O0O0



Continued from Page 70

lis to Kenosha, Wisconsin to go to an
Italian market,” Inskeep says.

Plane rides, incidentally, are where
Zeller often comes up with his best
ideas. “I've heard a lot of his stupid
ideas over and over and over on plane
rides all over the country,” Inskeep
quips, “but that’s just the way his brain
works. He just sticks with it and sticks
with it. He can’t stop his brain from
thinking about these things.”

The first version of Your Location
Lubrication was in Indianapolis, but,
says Zeller, was “really complicated
driving all around the city and very
unprofitable.”

Zeller moved to Orlando, thinking a
tourism hotbed has a lot of potential
oil change customers in the rental car
sector. That part was true. Proving
the concept, though, took a lot of time,
hustle and recovering from mistakes,
he learned. “I was doing everything in
the business. The marketing, driving
the van, doing the oil changes,” he says.
“Every day, I went out in my van. Some
days it felt like 24 hours a day we were

doing oil changes.”

The effort paid off. “Zach has grit,”
Inskeep says, “and he has no quit.”

YLL landed Enterprise Rent-A-
Car as a client. That was a tipping
point. It grew into a multimillion-
dollar company with several hundred
employees and locations nationwide
from Portland, Oregon to Portland,
Maine. The company made the Inc.
magazine 5000 list five times for fast

growth and then, in 2019, Zeller settled
on an exit strategy: He sold YLL to
North Carolina-based on-demand
vehicle detailer Get Spiffy. The deal
closed four months before Covid shut
the world down. “I count my blessings
every day that I was fortunate enough
to get out when we did,” says Zeller.

Continued on Page 74

Courtesy image

Zach Zeller flew multiple
missions to Jamaica after
Hurricane Melissa.

457392-1
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FAMILY MEDICINE

I'm dedicated to helping young
athletes stay healthy so that they
can be safe and have fun while
playing the sports they love.”

John Carter, DO

School Sports Physicals
Schedule early and beat the end-of-summer rush.

Preparticipation physical exams (PPEs) are an essential opportunity to diagnose and address potential
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and enjoy the rest of the summer.
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FULL PLATE
That deal is what brought Zeller to the
Lakewood Ranch area. He and Jessica
lived in Hillsborough County for a bit,
then settled into Panther Ridge.
Zeller met Evan Percoco in Lake-
wood Ranch and the pair became
friends. A graduate of the Culinary
Institute of America, Percoco worked
at the restaurants until recently, when
he stepped away for a break, says
Zeller; they remain business partners.
Under the name EZ Restaurant
Group, they opened a barbecue popup
at Crowder Plaza in Lakewood Ranch
during the pandemic. Then, in 2023
they bought Peculiar Pub on Lake-
wood Ranch Main Street, with both
saying they believed the retail-dining-
entertainment block had untapped
potential. They added the two other
places in 2024 and have been in tweak-
and-adapt mode the past 18 months.
One misstep, Zeller says, has been
Twisted Pit BBQ. The down-home,
counter service, picnic-style concept
has underperformed, Zeller says —

so much so plans were underway in
mid-May to shutter Twisted Pit and
move Peculiar Pub into that spot,
taking the EZ portfolio down to two
Main Street locations. Zeller says
they will add a billiards table and
other games to the new Peculiar Pub.

“We really missed the mark on it,” he
says of Twisted Pit. “We didn’t realize
how big a risk it was.”

“Lakewood Ranch,” he adds,
“doesn’t want to stand in line. They
don’t want to sit on picnic benches.
Lakewood Ranch doesn’t want plastic
cups, and they don’t want to be served
on trays.”

Zeller estimates he and his partners
have spent some $4 million on buying
and updating the Main Street restau-
rants. He’s confident the investment
will pay off given how much Lakewood
Ranch is growing. That, and his ability
to find success a variety of ways.

“I didn’t know anything about the
restaurant business,” he says, when he
got into this, “but I know a lot about
working with people and dealing with
people. And I know a lot about cus-
tomers.”

File photo from Lori Sax 2024
Zach Zeller and Evan Percoco have been in businesses together for more than five years.
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Home
Grown

In Lakewood Ranch, ideas sparked
at Kitchen tables and backyard
gatherings are taking root — and

growing into something more.
BY ERIC SNIDER | CONTRIBUTOR

akewood Ranch is a lovely place to
live, but it’s unlikely to become the
next Silicon Valley. It’s not a startup
hub or tech incubator or hotbed of
venture capital. But there is entre-
preneurship percolating beneath the
rooftops. Small businesses are being
hatched, ambitions unleashed, dreams realized.
“I think of us as having a hidden entrepreneur
community,” says Brittany Lamont, president/CEO
of the Lakewood Ranch Business Alliance. “There’s
a lot of small business activity, not just in brick-
and-mortar but from people you may never see.”
Allow us to introduce you to three small busi-
nesses — two of them less than a year old and one
looking to expand into a wider market.

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

Photos by Lori Sax
From left: Katelyn Diaz serves up smiles at Sip n Brew, the cof-
fee trailer she launched with her parents shortly after graduat-
ing from Lakewood Ranch High. Partners Scott Wacha, left,
and Brandon Whitman hold their Moo-Jitsu spice blends, a
backyard-idea-turned-growing-business rooted in family, fla-
vor and a bit of humor. Jason Huh, founder of STEEL Supple-
ments, showcases Sodi Pop and Omni — two of the company’s
expanding beverage lines aimed at a broader audience.
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STEEL Supplements (Sodi Pop

OO

hen Jason Hul'’s parents di-
vorced after his eighth grade
year, his mother, Katherine

Best, moved him from Sarasota to
what was then the wilds of Lakewood
Ranch. That was in 1998, when the
master-planned community was 3
years old. “There was hardly anything
but alot of land and cow pastures, and
a Mobil gas station,” he says.

It was not an easy transition for an
energetic, social kid who had studied
taekwondo, played league soccer and
been first-chair violinist in the Saraso-
ta Middle School orchestra. It wasn’t
all bad, though. Jason found a way to
turn inward. “Lakewood Ranch was
so peaceful, and it helped me clear my
mind,” he says. “It kind of served as an
incubator for a lot of ideas, and with-
out Lakewood Ranch, I don’t think any
of this would exist.”

The “this” Huh speaks of is STEEL,
a company he launched on his own in
2016 and of which remains the sole
owner. Its products include a wide ar-
ray of muscle-building supplements,
energy drinks and — as of July 2025 —
Sodi Pop, a “better-for-you” soft drink.

The new soda is available at Detwil-
er’s Farm Market and about 150 gas
station convenience stores throughout
Florida, Huh says.

His father, Won Huh, was a former
Mr. Korea bodybuilding champ and a
prominent fitness trainer in Sarasota.
Jason didn’t pick up weightlifting in ear-
nest until his junior year at Lakewood
Ranch High School, but he quickly be-
came obsessed and dropped music and
other sports. In 2004, a year after grad-
uating, he won a national teen body-
building championship, which spurred
him to go all in — Mr. Olympia or bust.

During this period, he opened his
first business, Elite Nutrition and
Smoothie, in downtown Sarasota,
which remains a STEEL storefront.
Huh pushed and pulled and flexed and
posed until he earned his professional
bodybuilding card in 2010. A year later
he married, and by 2013 he and Jessica
had two daughters. Huh's fervor for the
sport began to fade. He became less
enamored with its hyper-macho, insu-
lar nature and had grown weary of the
arduous training and strict diet regi-
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mens. Jason Huh had mellowed out.
He retired from pro bodybuilding in
2013 and turned his attention toward
family and running Elite Nutrition. Af-
ter what he calls his “walkabout year,”
Huh started a T-shirt business aimed at
the weightlifting crowd. Its quick suc-
cess prompted him to start a supple-
ments line that swelled to myriad prod-
ucts. Then came Revit energy drinks,
also targeted at weightlifters.
Business was robust, but Huh found
himself getting antsy. Nearly all of his
sales were direct-to-consumer, and he
wanted to connect with a larger audi-
ence. So STEEL rolled out a less ex-
treme energy drink called Omni, its
name (“all” in Latin) signaling a move
toward the mass market. “I wanted to
serve a different platform where I could
get into the community, do hand-to-hand
marketing, get to talk to people,” he says.
Omni has 200 milligrams of caffeine
— acan of Coke has 34 — soit’s off lim-
its to the Huh kids. That gave him an
idea: Sodi Pop, which essentially kept
Omni’s names (Stoked, Beach Day, Is-
land Gold, ete.) and fruity flavors while

removing the caffeine.

Huh says that Sodi Pop has a way to
go before it’s successful. The beverage
sector is hyper-competitive, and to scale
up, his soft drink will have to gain shelf
space in larger stores. For now, Huh is
focused on establishing a foothold in the
local, regional and state markets.

He’s pleased that his kids (ages 18,
13,10 and 4) and their friends can pop
cans and sip away. Sodi Pop has no
sugar, artificial flavors, dyes or other
additives. It’s naturally flavored, uses
Sucralose as a sweetener and contains
vitamins C, B12 and ginger.

And then there’s this full-circle de-
velopment: Sodi Pop is available in the
vending machine at Lakewood Ranch
High.

Never one to let the grass grow un-
der him, Huh rolled out yet another
product in March. Liquid Maximus Vi-
tae is water sourced from a “protected
alpine aquifer” in Austria. It comes in
16-ounce cans.

All STEEL products are available
through SteelSupplements.com.

Jason Huh and his family

— Angelina, Winston, wife
Jessica and Leo — raise a
can of Sodi Pop, the brand’s
better-for-you soft drink
designed with families in
mind.

14

Without
Lakewood
Ranch, 1
don’t think
any of this
would exist.

JASON HUH
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Moo-Jitsu

OO

kid, which gave rise to a silly idea for

a business, which after some brain-
storming and research didn’t seem so
silly anymore. Last September, seven
members of the Whitman and Wacha
families founded Combat Spice Co. to
market their craft spice creations un-
der the brand Moo-Jitsu.

The business started as a fun side
hustle that would involve the kids — all
of them under 10 — but some positive
early response has Brandon Whitman
and Scott Wacha, Moo-Jitsu’s prima-
ry drivers, thinking bigger. “We both
work in recruiting,” says Wacha. “And
we know that the job market is shrink-
ing. If we’re able to build this company
into something really big, then all of
our kids could one day have an oppor-
tunity to walk into a job.”

One potential beneficiary is Olivia
Whitman, 9, who on the ride back from
a jiujitsu tournament saw some cows
swimming in a pond. “I didn’t know
cows could swim,” she mused to her
dad, then asked, “Can cows do jiu-
jitsu?”

“Probably,” Brandon replied.

Out of the mouths of babes.

The Whitmans, who live in Lake-
wood Ranch, and the Wachas, Braden-
ton residents, are close friends who
gather for weekend barbecues. The
two dads have long enjoyed toying with
different spice combinations. When
they decided to launch the business,
Whitman (CEO) and Wacha (CFO)
took their base recipes to a company
in Colorado for an intense, three-day
R&D session to refine their blends. Us-
ing 2,000 available ingredients, includ-
ing many the partners did not have ac-
cess to, they emerged with four types:
0O-Moo-Plata Green, Ki-Moo-Ra Black,
Rear-Naked Gold and Arm Bar Red.

Each has a cute backstory that com-
bines bovine and jiu-jitsu themes. And
each contains a long list of ingredients
that unite for a distinct flavor profile.
The Colorado company blends the
spices and bottles, labels and ships
them to Wacha’s house.

Moo-Jitsu spices are not just meant
for backyard barbecues. “Between
the four blends, they can be used for
everyday cooking, on salads, even on

It started with a silly question from a
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popcorn,” Whitman says. “They’re low
sodium so you can use them liberally.”

During an interview in early March,
Whitman said the company had sold
3,000 bottles and already placed a
second order with its provider. The
four spices are selling about equally.
“There are no duds, so that gives me
confidence we can go back and create
new blends,” he added.

Rather than pushing to get their
products onto store shelves, the Moo-
Jitsu crew sets up at outdoor events,
including the Tuesday farmers’ mar-
ket at Benderson Park. To lure pass-
ersby, they fire up the grill and cook
meat sprinkled with their spice blends.
That attracts noses. The team hands
out samples, which often leads to sales.

Olivia Whitman and Wes Wacha,

both 9, span out, armed with samples,
and draw folks to the table, which can
lead to a sale. “At first, Olivia asked me,
‘How much money do I get?”” Brandon
recalls with a chuckle. “They thought,
‘T just sold a $12 box, I should get $12
We had to show them the math, the
cost of goods, how much we paid, how
much we’re making, how none of us
[adults] are taking a salary but are
investing it right back into the busi-
ness. And Olivia goes, ‘So where’s my
money?’ And I said, ‘Well, we’ll have to
work out a side agreement.”

When Wes asked his father for his
cut, Wacha told him, “You want dinner
tonight?”

Moo-jitsu products are available
through MooJitsu.co.

Scott Wacha, back left, and
partner Brandon Whit-

man, back right, with their
children Lily, Anna and Wes
Wacha and Diego and Olivia
Whitman, showcase the fam-
ily spirit behind Moo-Jitsu,
the homegrown spice brand
they launched together.

Inset: Moo-Jitsu's signature
blends — Arm Bar Red,
0-Moo-Plata Green, Rear-
Naked Gold and Ki-Moo-Ra
Black — reflect the brand's
playful mix of barbecue cul-
ture and jiu-jitsu inspiration.
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SIp n Brew

OO

y her mid-teens, Katelyn Diaz
B knew she wanted to start a com-

pany one day, so after graduat-
ing from Lakewood Ranch High last
year, she enrolled at State College of
Florida to take online business classes.
But she couldn’t hold back her entre-
preneurial urge. “I didn’t want to wait
until I graduated,” she says.

The 19-year-old huddled with her
parents — Adrian and Rachel Diaz
— and came up with an idea they felt
would find a niche in Lakewood Ranch:
a coffee trailer. They coined it Sip n
Brew.

Since last August, the colorful, cus-
tom-made vehicle has been all around
the Lakewood Ranch area — at Nathan
Benderson Park, at youth baseball and
flag football games, at Sarasota Polo
Club matches, at private events and
elsewhere. Sip n Brew has even gone
pro. It’s the exclusive coffee vendor
at Sarasota Paradise soccer matches
(which began in March and run until
October).

In addition to hot coffee, Sip n Brew
offers cold brews, various teas (hot and
cold), four types of lemonade and a few
snacks.

Mom and Dad covered most of the
startup costs but required Katelyn
to pony up some bucks from her sav-
ings. To start their startup, Rachel
took a year off from her teaching job
and Adrian figured out how to carve
out time from his corporate job in IT.
The R&D phase was fun. For about
a month, mom and daughter spent
mornings in the kitchen of their Polo
Run home sampling different coffee
beans to create Sip n Brew’s flavor
profiles. They chose Banyan Coffee in
Palmetto as their provider.

Each partner focuses on a few ar-
eas of the business, with some over-
lap. Adrian handles the financial and
business development — he landed the
Paradise deal — as well as setting up
the trailer and usually driving it to that
day’s location. Rachel covers inventory
and community outreach. Katelyn cre-
ates the graphics, runs the brand’s ro-
bust social media channels, makes a
lot of the drinks, packs the coolers and
sells the beverages from the trailer. Ra-
chel joins her when needed.
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So how’s business?

In early March, Katelyn said it was
“pretty good” — in an optimistic tone.
A successful day brings in around $650,
she says. The Diazes hope to soon add
a second trailer and, if all goes well,
eventually open a brick-and-mortar lo-
cation — starting in Lakewood Ranch.

Thus far, the Sip n Brew venture is
working out. “Sometimes it can be a
struggle with a family business,” Kate-
lyn says. “But it’s brought us closer to-
gether — figuring things out, how to
even start a business in the first place.
But we're having fun.”

Adrian’s assessment of his daugh-
ter’s first foray into entrepreneurship
is a simple one. “Super proud,” he says.

Katelyn Diaz posts Sip n Brew's
weekly schedule on SipnBrew.com.

Above: A family venture: Rachel,
Adrian and Katelyn Diaz bring
their shared vision to life through
Sip n Brew, now a familiar sight
across Lakewood Ranch.

Left: A Sip n Brew signature:
iced coffee topped with whipped
cream and caramel, one of the
many refreshing options on the
trailer's menu.
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Close
Encounters

with the
Deep

Mote SEA offers a cool oceanic escape
that’s driven by curiosity. Inside this
state-of-the-art space, guests move from
glowing jellyfish to playful otters, from
gentle manatees to curious penguins,
all the while discovering the science
and care behind every exhibit. It’s part
aquarium, part research hub and entire-
ly absorbing — the kind of place where
H | an hour can easily turn into an afternoon.

BY SUBYRON | MANAGING EDITOR

hen the summer heat turns

relentless, even the simplest

plans can feel like too much.
But Lakewood Ranch and its surroundings
offer plenty of ways to step inside, cool down
and make the most of the season. From
hands-on art and immersive aquariums to
indoor adventures, wellness retreats and
movie escapes, these spots turn a sweltering
afternoon into something to look forward to.
Here are a few favorite ways to beat the heat
— without missing a single summer moment.

Continued on Page 86 Avisitor points in wonder inside Mote SEA's expansive habitat, where sharks, rays and reef life glide
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Photos by Hayley Rutger
through a luminous underwater world. Top-left: Humboldt penguins gather along the rocks.

COOL THINGS TO KNOW

® Some of Mote SEA’s
hungriest residents
are also its gentlest. The
manatees collectively
consume about 100
pounds of produce every
day — a steady diet of
lettuce, cabbage and
leafy greens that keeps
them healthy and hap-
pily grazing.

B Behind the scenes, the
smallest meals require
the biggest precision.
Each day, staff raise
around 1 million baby
brine shrimp, enriched
with nutrients and care-
fully prepared to feed
delicate species like
jellyfish.

H One of the most
captivating exhibits is
also one of the most
unexpected. “Living

on the Edge,” a smaller
habitat on the second
floor, draws visitors in
with its surprising mix
of eels, seahorses and
brilliantly colored fish —
including one that swims
vertically.

® Short on time? Head
straight to the “Florida
Waters Gallery,” where
many of Mote SEA's
most charismatic resi-
dents share the spotlight
— from playful otters
and gentle manatees to
a gopher tortoise and an
impressively prehistoric
alligator snapping turtle.
B The Humboldt pen-
guins have a knack for
stealing the show. They
often waddle up to the
pop-up viewing window,
peering face-to-face
with guests.

B Among the most
memorable residents
are otter sisters Stella
and Fynn, whose con-
stant motion, playful
energy and unmistak-
able sibling bond make
them favorites.

M Life at the aquarium
is anything but passive.
Animals receive daily
enrichment designed
to keep them mentally
and physically engaged
— from puzzle feed-

ers and scatter feeding
to interactive training
sessions that build trust
and encourage natural
behaviors.

® Some residents form
genuine connections
with their caretakers.
Humboldt penguins
are known to recognize
familiar faces, some-
times greeting staff with
behaviors usually re-
served for their bonded
partners.

H There's more science
behind the scenes than
most visitors realize.
Veterinarians and biolo-
gists collaborate daily on
everything from routine
health checks to ultra-
sounds for sharks and
rays — even weighing a
giant Pacific octopus.

B When it's time for

a break, cooling off is
part of the experience.
Jeremiah’s Italian Ice
offers a refreshing treat
on the third floor, while
Brewed Monday serves
up iced coffee and quick
pick-me-ups on the first.
B Summer brings even
more ways to explore.
Seasonal camps and
field programs run
throughout June and
July, offering hands-on
learning experiences for
curious young minds.

H Planning ahead
makes all the difference.
Summer is one of Mote
SEA's busiest seasons,
and timed ticketing
helps keep visits com-
fortable — but popular
days often sell out, so
reserving in advance is
key. Visit Mote.org.
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Ayoung artist concentrates on the details at
Arts A Blaze, where simple brushstrokes turn
everyday ceramics into one-of-a-kind creations.

Paint a Mug

When the summer heat turns re-
lentless, Arts A Blaze offers air-
conditioned creativity. This walk-in
pottery painting studio invites kids
(and grown-ups) to slow down, pick
up a brush and make something en-
tirely their own. Shelves are lined with
ready-to-paint ceramics — from mugs
and plates to whimsical creatures —
and the process is refreshingly simple:
choose your piece, select your colors
and let imagination take over. Under
the thoughtful guidance of owner
Joann Kavanaugh and her team, even
first-timers feel like artists. It’s the
kind of place where a few quiet hours
indoors turn into something lasting —
a hand-painted keepsake and a mem-
ory of a summer afternoon well spent.
Visit ArtsABlazeStudio.com.

COOL THINGS TO KNOW

H Arts A Blaze has been a Lake-
wood Ranch staple for more than
a decade, welcoming creators

of all ages — no experience
required.

M |t's a true walk-in studio, so you
can drop in and start creating
anytime.

B The price of each piece
includes studio time, paints, glaz-
ing and kiln firing.

® Camps, clubs and themed
workshops keep kids creating all
year long.
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Walk
the Mall

On days when even a short stroll
turns into a sweat session, The Mall
at University Town Center offers a
cool alternative. The Mall Walker Club,
sponsored by Lakewood Ranch Medi-
cal Center, invites early risers to lace up
and log their steps in a bright, climate-
controlled setting before the doors
officially open. It's free, flexible and
entirely at your own pace. Doors open
early for walkers throughout the week,
making it easy to build a routine that
fits. No sunscreen required. Register at
LakewoodRanchMedicalCenter.com.

COOL THINGS TO KNOW

H One full loop around The Mall
at University Town Center is
roughly half a mile to three-quar-
ters of a mile, making it easy to
track your distance — just a few
laps can add up to a solid morn-
ing workout.

W Early access hours give walk-
ers a head start on the day, with
wide, air-conditioned corridors
that stay comfortable even in
peak summer heat.

® Mall Walker Club members can
earn rewards for logging miles,
adding a little extra motivation to
your routine.

Morning walkers step out together at The Mall
at University Town Center, where air-conditioned
comfort turns daily exercise into an easy routine.

Courtesy photos
In July, tweens and teens can unplug and con-
nect with themselves during a summer yoga
camp at The Wellness Space.

Serene
Refuge

As the pace of summer heats up,
The Wellness Space offers some-
thing rare: a place to simply pause.
Tucked above Waterside Place, this
serene studio invites you into a slow-
er rhythm — one shaped by breath,
movement and quiet reflection. Sun-
lit rooms host yoga, meditation and
breathwork classes, while one-on-one
coaching and sound healing sessions
offer a more personalized path inward.
Created by globally experienced prac-
titioners with a vision for connection,
the space blends science-backed prac-
tices with an intuitive, deeply human
approach to well-being. Whether you
drop in for a class or linger with tea
in the relaxation lounge, it’s a gentle
reminder that sometimes the best way
to beat the heat is to soften, slow down
and recharge from within.

COOL THINGS TO KNOW

m Hosted by Emma Dasco, The
Wellness Space offers a two-week
Summer Yoga Camp for tweens
and teens in July. Through

yoga, meditation and creative
exploration, teens unplug, build
confidence and reconnect with
themselves. Call 941-900-8064.
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Real estate is personal.
The agents you choose should be too.

Every client and every property calls for a tailored
approach shaped by experience, intuition, and a
deep understanding of the local market.

Toni Schemmel and Mette Milland bring a level

of personal service and expertise that sets

them apart.

The power of personal means being there for
every detail, every moment, and every client

throughout the entire real estate journey.

Rooted here. Invested here. Passionate about the

people and places that define this region.
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Jump off
the Walls!

Urban Air Adventure Park deliv-
ers a full-on indoor adventure zone
where families can climb, zip, race
and explore across more than a doz-
en attractions. From the moment
you walk in, the pace shifts. Kids
take off toward trampolines and
climbing walls, while others head
for the ropes course or laser tag
arena. It’s immersive, active and
designed for all ages, with just as
much appeal for teens and adults
as for younger kids. Best of all, it’s
entirely indoors — a place where
hours can fly by without a second

thought about the heat outside. \

Photos by Lori Sax
Right: Luka Mikanovic takes to the Sky Rider, an indoor
zip line that glides above the action at Urban Air Adventure
Park. Inset: Owners Michael and Tracey Tucci stand among
the arcade attractions at Urban Air Adventure Park.
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COOL THINGS TO KNOW

B Urban Air features
more than 15 at-
tractions, including
a warrior course,
climbing walls,
ropes course, laser
tag, virtual reality,
adventure slides and
even mini go-karts.
H One of the big-
gest surprises for
first-time visitors is
the Sky Rider — an
indoor zip line that
lets guests glide
above the park for a
completely different
perspective.

W |t's designed for
all ages. Younger
children gravitate
toward trampolines
and soft play areas,
while older kids and
teens head for more
challenging ele-

ments like the ropes
course and warrior
course.

B Parents don't have
to sit this one out.
Many join in on the
action, while others
take advantage of
seating areas to
relax or catch up on
work.

B Planning ahead
helps. Weekday vis-
its and earlier arrival
times tend to be less
crowded, especially
during the busy
summer months.

B Whenit's time to
refuel, the on-site
café offers snacks,
meals and cold
drinks — a welcome
break. Visit Urbanair.
com/florida-sara-
sota

Explore our vast section of Designer Carpet,
Hardwood, Laminate, Tile, Luxury Vinyl

3913 Clark Rd. Sarasota, FL
941.923.5499

Family Owned & Operated Since 1957

Highest Quality Service in Sarasota and Manatee Counties

ELEVATING

NATURAL

BEAUTY

DR. KRISTOPHER HAMWI

is a double board-certified plastic surgeon

renowned for his expertise in facelifts,
liposuction, tummy tucks, breast augmentation,
and more. His exceptional team is dedicated to
fulfilling all your aesthetic needs, offering

injectables, fillers, skin care, and laser treatments.

5566 Broadcast Ct,

Sarasota, FL 34240
941.800.2000
www.floridaplasticsurgery.com

44711-1
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Say Ahhh....

Sometimes the best escape is the one
that asks nothing of you at all. A few
unhurried hours at Sirius Day Spa
Salon & Med Spa offers exactly that
kind of reset. Step inside and the pace
softens. Treatments range from re-
storative massages and customized
facials to med spa services, all deliv-
ered in a calm, thoughtfully designed
setting. It’s less about indulgence and
more about recalibration — a chance
to cool down, tune out and emerge feel-
ing like yourself again. Whether you
linger for the day or slip in for a midday
pause, it’s a reminder that beating the
heat can be as simple as slowing down.
Visit SiriusDaySpas.com

Pop n’ Putt

PopStroke in the UTC district puts
a playful twist on beating the heat.
While the putting courses are out-
doors, added fans and cooling misters
help take the edge off, making it easier
to enjoy a round even in the summer
months. When it’s time for a break,
head inside to the full-service restau-
rant or cool down at the on-site ice
cream parlor, where milkshakes and
scoops offer a well-earned reward. It’s
part game, part hangout — and just
enough relief to keep the fun going.
Visit PopStroke.com.

Reel Escapes

There’s something deeply satisfying
about slipping into a cool, dark theater
and letting the outside world fade away.
At Lakewood Ranch Cinemas, the
experience goes beyond the typical
movie outing. Here, the lineup blends in-
dependent films, international features
and familiar favorites, creating a space
where cinema fans can linger a little lon-
ger. Settle in, popcorn in hand, and time
begins to loosen its grip — the heat, the
errands and the noise of the day quietly
fall away. It’s one of the simplest plea-
sures of summer. Visit FilmSociety.org.
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PRO TIPS

Karley Ward, aesthet-
ics manager at Sirius
Day Spa Salon & Med
Spa, shares her go-to
strategies for keeping
skin calm, hydrated and
glowing through the hot-
test months:

H Chill out: Keep facial
mists or gel masks in
the fridge for an instant
cooling, anti-inflamma-
tory boost

H Hydrate smart: Use
lightweight formulas
with hyaluronic acid to
draw in moisture with-
out heaviness

H Soothe and protect:
Look for calming ingre-
dients like aloe, allanto-
in, cucumber and green
tea — and add vitamin
C to help defend against
environmental damage
and brighten skin

H Keep pores clear:
Use gentle AHA/BHA
exfoliants to prevent
sweat-related break-
outs, but limit use to
avoid irritation

H Rethink your routine:

Swap heavy creams for
gel-based moisturizers
and make daily SPF
non-negotiable

Stock photo
Cool down,
tune out
and get
pampered
at Sirius Day
Spa Salon &
Med Spa.

Courtesy image

At PopStroke in the UTC district, fans and misters help keep the outdoor mini golf courses comfortable, while indoor dining and an ice
cream parlor offer a cool break between rounds.

Sweet Chills

Step beyond the mall and the wider
UTC district becomes a destination for
cool treats. From Jeni’s Splendid Ice
Creams and Haagen-Dazs to Cold
Stone Creamery, Menchie’s Frozen
Yogurt and fruit-filled creations at
Raining Berries, there’s no shortage
of ways to chill out. Whether it’s a quick
scoop or a leisurely dessert stop, it’s the
perfect way to end a sun-soaked day.

Mall Rats

When the heat is relentless, The Mall
at University Town Center offers a
welcome indoor reset for families. The
play area on the lower level near the Dil-
lard’s entrance gives younger kids space
to climb, explore and burn off energy
— all in cool, air-conditioned comfort.
It’s an easy, low-effort stop that turns a
quick errand into a chance to play. Vist
UTCSarasota.com

Left: From classic scoops to frozen yogurt and fruit-
filled treats, the UTC district surrounding the mall
offers plenty of refreshing stops to cool off on a hot day.
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Find a neighborhood
as unique as you.

Let us help you match your lifestyle goals with the magic of
Lakewood Ranch’s distinctive communities.

Nowhere but here.

5 Michael Saunders & Company. Forbes  |[P bt = FATEATE

Established 1976



The Lake Club | A4688458 | $2,725,000
Tina Ciaccio | 941.685.8420

The Isles | A4681997 | $2,100,000
Kathy Barrie | 941.757.7872

The lsles | A4687844 | $1,899,000
Kathy Barrie | 941.757.7872

I 0 ]
Lakewood Ranch | A4672799 | $929,000
Garry Neeves | 941.667.0653

Lakewood Ranch Country Club | A4678185 | $1,180,000
Deborah O’'Mara | 941.730.0777

] I ]
Lakewood Ranch Country Club | A4680635 | $895,000 Lakewood Ranch | A4679069 | $825,000
Deborah O'Mara | 941.730.0777 Jody Shinn | 941.705.5704

MICHAELSAUNDERS.COM | 888.552.5228

Licensed Real Estate Broker
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13 LUXURY DESIGNER-DECORATED MODELS NOW OPEN « NEW HOMESITES AVAILABLE

Life revolves around the spectacular 30,000-square-foot clubhouse, now under construction and opening this fall.
Designed as the heart of the community, it's where neighbors gather around resort-style pools, enjoy shared meals at
indoor-outdoor dining venues, and take a swing on the premier putting course. With a golf simulator, state-of-the-art

fitness center, private cinema, and newly opened model homes showcasing stunning waterfront designs by the region's

most sought-after builders, this Lakewood Ranch community stands apart for those who value connection as much as luxury.

NOW OPEN: MIDWAY SPORTS PARK
Tennis - Pickleball + Basketball + Dog Parks + Children's Playground

Visit Today.
8396 Sea Glass Court, Lakewood Ranch, FL 34240 | 941.313.3852
From University Parkway turn south onto Lorraine Road and follow the signs to Wild Blue at Waterside

WildBluelwr.com
Residences from $1.5 million E ]

ANCHOR BUILDERS « AR HOMES BY ARTHUR RUTENBERG + JOHN CANNON HOMES
LEE WETHERINGTON HOMES - STOCK LUXURY HOMES - STOCK CUSTOM HOMES E

@ ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE (LD =
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HAVEN

SPOTLIGHTING LIFE ON THE RANCH
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BY ROBERT
PLUNKET
CONTRIBUTOR

The home's exterior is a carefully balanced geometric composition.
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MODERN

A spectacular model home in Waterside heralds a new look for the Ranch.
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High ceilings and glass walls fill the living area with natural light.

98

n Lakewood Ranch, traditional
architecture still sets the tone
— gables, arches and stone ac-
cents shaping much of the land-
scape. The styles may vary, but
one thing has been largely miss-
ing: modern design. It’s a surprising
gap, considering Sarasota’s reputation
as a center for modern architecture.

That’s beginning to change.

Now we’re seeing a new type of
home at the Ranch — boldly modern,
with its sights set firmly on the future.
The star of the moment is the Oulina
model by John Cannon. Located in the
Kingfisher Estates section of Water-
side, it’s been prominently featured
in many online videos, and rightly
so. This is a home with a great per-
sonality. Modern architecture can be
a little stark and austere. This home

LWR LIFE

certainly isn’t.

The Oulina is big, over 4,700 square
feet under air and has an almost
monumental scale. From the outside
it’s an intriguingly asymmetrical ar-
rangement of geometrical shapes
with a massively scaled entryway. If
it suggests a waterfront mansion on
Siesta Key, that’s part of the point. It
has local roots.

Jack Cannon, the vice president of
Cannon Homes, founded by his father,
John, back in 1987, explains that the
time had come. “Lakewood Ranch is
evolving,” he told me. “We saw an op-
portunity to introduce a more contem-
porary architectural style, one that
reflects how people want to live today.”

And how is that? Jack is specific.

Continued on Page 100

Jack Cannon

Photo by Lori Sax



v
CLOSETS

ASK ABOUT OUR GRAND OPENING SPECIAL
FREE IN-HOME CONSULT Sarasota | Naples | Bonita Springs | Fort Myers | Tampa
941 308 9550 | InspiredClosetsSarasota.com




Continued from Page 98

“Clean lines, open spaces, indoor-
outdoor connectivity and a strong
emphasis on natural light.” The result
might best be called Lakewood Ranch
Modern, which is boldly contemporary
but respectful of the community. The
design was developed in-house by ar-
chitects Barry Pattison, Cara Mead
and Jaime Scarpitta.

After a tour of the house, the best
word to describe it is “curated,” and
beautifully so. Jack says this was their
intention, “with every detail from the
architecture to the interior finishes
working together.” Clive Daniel, the
high-end furniture retailer and design
studio, was charged with the staging,
and the collaboration has produced
a model home that has everything a
state-of-the-art Florida home should
have — plus a surprise that left me
speechless.

I'll get to that surprise in a moment.

First, a look at the main living spac-
es. The surprise wasn’t in the grand
living area, an enormous space with
12-foot ceilings and an all-glass view A state-of-the-art kitchen offers several different dining possibilities.

Block the heat, not your view! A better way to practice medicine.

3M™ Solar, Safety & Decorative Window Films

Whole Health delivers comprehensive
holistic and integrative medicine.

What Makes Us Different?

 Advanced diagnostics

* Personalized treatment planning

* Concierge primary care for
patients seeking elevated wellness

GET 3M PROTECTED [syie[o)oiss

by your Local Certified Dealer with installation
of 150 sq. ft. or more

$200 OFF

with installation
of 550 sq. ft. or more

FREE ESTIMATES

NOW ACCEPTING NEW PATIENTS
(941) 666-8757 | 6272 Lake Osprey Dr, Lakewood Ranch, FL 34240
WholeHealthLWR.com

459907-1

Call Now! 941-360-8500
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out to Kingfisher Lake. It’s the ulti-
mate open concept and, on this scale, it
seems almost loft-like. The seating ar-
ea features modern furniture but less
angular than you might expect and set
rather low so that your eye travels out
to the view. The accent color, appropri-
ately enough, is Tiffany blue. The focal
point is the dramatic fireplace wall, a
modern art piece, composed of quartz,
tile and wood and set off by a large
photo of a woman exhaling smoke. (It
is the fireplace wall, after all.)

The elegant kitchen area has large
windows, which is a signature Cannon
touch. Multiple dining areas invite
everything from intimate dinners to
larger gatherings. Adjacent is a room
that totally breaks the mold — a sort of
den/hangout/playroom with two glass
walls that slide back, making it truly
indoor/outdoor. Here the predominant
color is orange and the furniture gets
very informal and even a little wacky.
But no, that chair shaped like a sun-
flower isn’t the big surprise, either.

And it's not the putting green, com-

A putting green by the pool includes a miniature sand trap. Continued on Page 102

Floors the whole family will love.

1734 South Tamiami Trail | 4551 N. Washington Blvd. | 2510 1st Street West
New Inventory In Stock Venice, FL 34293 Sarasota, FL 34234 Bradenton, FL 34208 KITCHEN | CABINETRY
; OUR SHOWROOMS ARE OPEN 941.493.7441 941.355.8437 941.748.4679 OUTDOOR PAVERS

manasotaonline.com

457509
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Continued from Page 101

plete with sand trap, that is located a
step or so down from the pool. Nor is
it the resort-style pool, with an infin-
ity edge that visually merges with the
lake, with a spa and sun shelf that com-
plete the setting.

Continuing on to the primary suite,
you encounter a series of mini sur-
prises. There’s the dedicated exercise
room, whose glass walls — they look
out to the pool and to the bedroom
— can, at the flip of a switch, become
opaque, making the space totally pri-
vate. This is done with a technique
known as “smart glass.”

The primary bath is a showstopper
in itself. The soaking tub is set on an
elevated platform looking out to an en-
closed garden, complete with outdoor
shower. The indoor shower also has a
view — with glass enclosed on all four
sides. You can bathe and shower with
aview out to the lake. Or not. Just flip
the switch.

The most playful part of the primary
suite is the closet. Here the designers
have taken an expensive boutique
at Saks as their inspiration, and the
room-size space is peppered with box-
es and bags from designers like Chanel
and Dior, with special cases for jewelry
display. The effect is over-the-top in a
fun, witty way.

But the big surprise is hidden away
in the most unlikely place. Toward
the front of the house is the study,
a light and airy space with windows
on three sides and a 20-foot ceiling.
Against one wall is an impressive wall
of bookshelves and chic storage. But
look around. Off to the side, your eye
is drawn up to what seems, at first, im-
possible. A little reading nook has been
tucked into a corner — a second-story
mini loft. You can see the bookcase and
the comfy armchair. But how do you
get there? True, there is a decorative
ladder that only adds to the whimsical
mystery.

What’s going on here?

It’s part of what many observers
have said about the house. The Oulina
has a fun, entertaining atmosphere
that points the way to a new look in
the Ranch. And for Jack Cannon, a lo-
cal boy who grew up in the business,
it’s a personal achievement — a collab-
orative effort that he is proud to have
been a part of.

No surprises there.
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The primary bedroom is light and airy, with a view out to the lake.

Surprise! A whimsical reading nook adds a playful note to the home's study.

A standalone soaking tub in the primary
bath overlooks the garden.

The primary closet takes inspiration
from a designer boutique.
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» Serving Manatee & Sarasota Counties
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 Laboratory & Imaging Services

« Ambulatory Surgery Center
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art and about
Where Summer

( ([
A camper explores hands-on marine science during Mote
Marine Laboratory & Aquarium’s Mote SEA STEM Camp.

These summer camps for children and teens open the door

to self-expression, skill-building and the joy of discovery.

BY SU BYRON
MANAGING
EDITOR
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MOTE MARINE

LABORATORY & AQUARIUM

Mote Marine’s dynamic summer
camps offer hands-on, age-appropri-
ate adventures rooted in real-world
science and coastal exploration. City
Island Adventure Camp invites young-
er campers to roam Mote’s waterfront
campus, where mangroves, marine life
and open-air discovery spark curiosity
at every turn. Mote SEA STEM Camp
challenges older students to think
like scientists, with lab experiments,
research activities and behind-the-
scenes access to working aquariums
and marine research. For those ready
to go beyond the classroom, the Sum-
mer Field Explorations takes learning
into the wild, with offsite excursions
that may include kayaking, snorkeling
and up-close study of local ecosys-
tems. Visit Mote.org.

SARASOTA ORCHESTRA

Sarasota Orchestra’s Summer Music
Camp, a two-week immersive expe-
rience, welcomes students of all skill
levels into a vibrant, collaborative set-
ting. With dedicated tracks for strings,
band and percussion, campers take
part in ensemble rehearsals, technique
classes and skill-building sessions. Be-
ginners can try an instrument for the
first time, while more experienced stu-
dents refine their abilities — all with
individualized attention from skilled
instructors. The result is more than
music-making; it’s the thrill of playing
together and discovering what’s pos-
sible. Visit SarasotaOrchestra.org.

MUSIC COMPOUND

Turn up the volume this summer at
Music Compound’s Summer Camp,
where young musicians jump in, plug
in and play. Running June through
July, these camps welcome students
in grades 1-12 for an energetic mix of
hands-on instruction and live perfor-
mance. Younger campers get their
start with Intro to Music, Kidz Rock
Band, Musical Theater and Drum Cir-
cle, while older students dial it up with
Modern Band, Songwriting, DJ & Mu-
sic Production and Jazz Band. Whether
picking up an instrument for the first
time or fine-tuning their sound, camp-
ers explore, collaborate and build con-
fidence in a setting that feels more like
a studio than a classroom. Each week
ends with a live performance for family
and friends. Visit MusicCompound.com.

ART CENTER SARASOTA

Art Center Sarasota’s Summer Art
Camp sessions invite young artists to
experiment boldly in various forms
of media. Each themed week — from
“Let’s Get Messy!” to “Mad Art Scien-
tists” and “Story Worlds” — offers a
fresh creative adventure, guided by
professional teaching artists who en-
courage exploration, risk-taking and
self-expression. Campers, grouped
by age, build skills while discovering
their own artistic voice in a supportive,
high-energy environment. The week
culminates in a mini exhibition for fam-
ily and friends. Visit ArtSarasota.org.

Continued on Page 106

Courtesy photos

Young musicians bring the sounds of summer to life during
Sarasota Orchestra’s immersive music camp.

Students in grades 1-5 receive instruction on guitars and
keyboards at Music Compound'’s Summer Camp.

Young artists proudly share their creations during Art
Center Sarasota’s Summer Art Camp
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Continued from Page 104

SARASOTA YOUTH OPERA

The Sarasota Youth Opera Summer
Camp invites aspiring performers, ages
8 and up, into the rich, collaborative
world of opera, where music, movement
and storytelling unfold in tandem. Guid-
ed by professional artists and produc-
tion staff, campers move seamlessly be-
tween disciplines — from vocal training
and acting to costumes, props and the
subtle artistry behind the scenes. New
this season, the Sarasota Opera Vocal
Academy offers a concentrated expe-
rience for pre-college singers, refining
technique and preparing the next gen-
eration of vocal artists. Whether just be-
ginning or already devoted to the craft,
students find not only their voice, but the
power behind it. Visit SarasotaOpera.org.

SARASOTA ART MUSEUM

At Sarasota Art Museum, the Summer
Camp program transforms the museum
into a working studio, where young art-
ists, ages 7 to 13, move fluidly between
painting, ceramics, mixed media and,
new this year, digital art. Each themed
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Joy and expression fill the stage at Sarasota Opera’s Summer Camp, as
young performers bring music and storytelling to life.

week invites exploration — from graphic
storytelling and kinetic sculpture to na-
ture-inspired works and larger-than-life
creations — guided by teaching artists
who encourage curiosity and bold think-
ing. Within the museum’s galleries and
studios, campers engage not only with
materials, but with the broader language
of contemporary art. The experience
culminates in a Friday exhibition, where
students install and share their work,
stepping into the role of artist in every
sense. Visit SarasotaArtMuseum.org.

FLORIDA STUDIO THEATRE
At Florida Studio Theatre’s Summer
Camp, young performers dive into act-

ing, improv, musical theater. Designed
for ages 5 to 17, these dynamic ses-
sions are led by professional teaching
artists who guide campers through
storytelling, character development
and ensemble work in a support-
ive, high-energy environment. From
playful introductions for younger
students to more advanced training
for teens, each program encourages
confidence, collaboration and creative
risk-taking. Many sessions culminate
in original performances on FST’s
stages — giving campers the chance
to step into the spotlight and share
their work with family and friends.
Visit FloridaStudioTheatre.org.

Campers and teaching artists gather outside Florida Studio
Theatre as part of the organization's Summer Camp program.

Ayoung artist explores stop-motion
creativity during Sarasota Art Mu-

seum'’s Summer Camp, where digital
tools expand traditional artmaking.
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table talk

Collin Blakeman of

FFlorence & the Spice Boys

Chef Collin Blakeman
explains why Middle
Eastern cuisine is

the spice of life.

BY MARTY FUGATE | CONTRIBUTOR

lorence & the Spice Boys began

as a roving kitchen in 2019, its

bold, spice-driven identity

shaped by Steven Schmitt’s
culinary epiphanies in Tel Aviv and
environs. What started as a food truck
evolved into a restaurant rooted in Mid-
dle Eastern fusion flavors, with global
influences woven throughout the menu.
Founded by Steven Schmitt, Florence
Schmitt and Carl Kolber, they opened
their first brick-and-mortar restaurant
in Sarasota’s The Landings in 2022. The
concept found its next chapter in 2023
when Collin Blakeman, who worked un-
der Michelin-star chef Thomas Keller
at The French Laundry in Napa Valley,
joined as a partner during plans for ex-
pansion at UTC. Today, with locations
at UTC and The Landings, the kitchen
continues to evolve, balancing vibrant,
spice-forward dishes with a refined
culinary sensibility. Blakeman recently
shared a few spicy stories about the res-
taurant’s origins, flavors and ambitions.

The story behind our name is ...

The original food truck was just the
Spice Boys, because it was just Steven
and Carl. But Steven’s wife, Florence,
had such a gift for hospitality that she
joined the operation. So, when they
opened the first brick-and-mortar res-
taurant, they added her name — and
Florence & the Spice Boys was born.

108 LWR LIFE

Our culinary style is ...

Modern Israeli and Middle Eastern
with a ton of Mediterranean influence
— and alittle Asian inspiration. Steven
and I'love ingredients from all over the
world. We’re not strict traditionalists,
so you might see Japanese okonomi-
yaki sauce on our menu. That creative
freedom keeps things interesting.

| love working with bold flavors like ...
... tahini, zhoug and amba. Zhoug is
a garlicky, spicy cilantro sauce and
amba is a pickled mango sauce that’s
almost like a mustard. Their flavors
are bright, bold and punchy, and they
show up in a lot of our dishes.

Continued on Page 110

Photos by Lori Sax
Above: Chef Collin
Blakeman, an alum of
The French Laundry,
blends precision with
spice-driven creativity
at Florence & the
Spice Boys.

Left: Silky hummus
topped with herbs,
chickpeas and olive
oil — one of the
restaurant’s vibrant,
flavor-forward staples.



This Is What
Concierge Care
Was Meant to Be

LERNER:-COHEN

CONCIERGE MEDICAL PRACTICE

Personal. Proven.
Here when you
need us.

When concierge care was still new in this
community, LernerCohen helped define

what it could and should be. Over two
decades later, our approach remains the
same. Be available. Know your patients.

Take the time real personal attention deserves.

It's how we've earned trust and why generations
of patients continue to choose us.

* Board-certified doctors who are always accessible
* Unlimited visits at no additional cost - ever
* Trusted concierge medicine since 2005

941.953.9080 - 1921 Waldemere Street, Suite 814 - Sarasota, FL

Daniele Mion-Bet, MD | Brad S. Lerner, MD | Boris Medvedovsky, DO
Amy M. Roth, DO | James R. Cocco, MD | Louis M. Cohen, MD

456464-1
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ASOLO REPERTORY THEATRE

Summer Children's Musical Returns!
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Continued from Page 108

We develop new dishes by ...

Just starting with an idea. Steven and I
bothlove to travel and eat out, so inspira-
tion can come from another restaurant,
a post on social media or just a flavor
combo that excites us. Lately we’ve been
experimenting with new kebab ideas.

The one dish first-time

visitors shouldn’t miss is ...

Our Jerusalem beef pita, which is also
called an arayes. It’s seasoned ground
beef stuffed inside a pita and roasted,
then served with our amba cream
made from pickled mango. It’s kind of
like an Israeli burger, and it’s one of my
favorite menu items.

The Florence and the Spice Boys

dining experience should feel like ...
Being a guest in our home. Bothlocations
are designed to feel welcoming and per-
sonal. At UTC we’ve got oriental rugs,
artwork, quirky sculptures and even
menus from restaurants we've visited
around the country. We want people to
walk in, relax and create a memory here.

We keep our menu fresh by ...
Constantly exploring new kebabs and
flavors. One of the things we’re work-
ing on right now is a Thai lemongrass
chicken kebab that we’re hoping to
introduce at both locations.

My time at The French

Laundry taught me ...

Consistency and the importance of im-
proving every day. You come in trying
to be a little better than you were yes-
terday. That’s the philosophy we bring
to Spice Boys: keep evolving, keep ex-
perimenting and never get stuck.

If I could teleport anywhere in

the world to eat right now ...

I'd go straight to Bangkok and hit the
night markets. Honestly, I wouldn’t
even pick one restaurant. I'd just walk
from cart to cart and eat street food
all night.

IFYOU GO

Florence & the Spice Boys
University Town Center, Sarasota
FlorenceAndTheSpiceBoys.com.

Left: Co-founder
Steven Schmitt draws
on global travels to
shape the restaurant’s
spice-driven identity.

Below: A colorful
spread of kebabs,
house-made sauces and
sides showcases the
restaurant’s bold, cross-
cultural approach to
Mediterranean cuisine.

Exclusive Insurance Solutions to Protect What Matters Most

HOMES

LUXURY CARS EXCESS LIABILITY

BUILDERS RISK
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HAnna Daria

OYSTER BAR
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ANNA MARIA OYSTER BAR

Our UTC location brings vibrant coastal energy to the
AMOB family with a lively indoor outdoor raw bar anchored
by a striking shucking station tiled with shimmering fish
scales. Our Shucking Specialists crack open oysters fresh

to order while guests gather around the trough style bar

for chilled seafood, boutique oysters, and Five Star Fun.
Inside, the space is a stunner, with a 60 foot crab trap
installation, colorful murals, and a chandelier crafted from
upcycled oyster shells where wooden fish swim overhead.
The deals are just as exciting. Enjoy Happy Hour daily from
3to 6 pm and from 9 pm to close on Fridays and Saturdays.
BOGO half off starters are available every day from 2 to 4pm.
Add in tropical Tiki drinks, craft cocktails, daily specials,

and a menu full of AMOB favorites, and you have your

go to spot at UTC.

5405 University Pkwy #110
941-491-2662 | OysterBar.net

C'EST LA VIE

Locally owned and operated by Christophe and
Geraldine Coutelle, this award-winning local favorite
opened in 1997. Experience an authentic French café for
breakfast, lunch, coffee, house-made French dessert,

or a glass of wine! The Downtown Sarasota location is
open seasonally for dinner starting in December; hours
are posted on cestlaviesarasota.com. Featuring monthly
wine-pairing dinners on select evenings, C'est La Vie is
also available for creating party platters and customized
cakes and desserts!

9118 Town Center Pkwy, Lakewood Ranch
941.961.0111 » Open Tue-Sat 7:30a-5p, Sun 8a-4p

1553 Main St, Sarasota * 941.906.9575

_Open Mon-Tues 7:30a-6p

cestlaviesarasota.com

ED’S TAVERN

Lakewood Ranch’s Premier Sports Bar and
Restaurant with two locations! We are a perfect
blend of local neighborhood sports bar and a
family friendly restaurant. Both locations have
a full-service bar including 26 ice cold draft
selections plus over 31 flat screen TVs. Daily
Events and specials. Check out the lineup at
EdsTavernFL.com.

Happy Hour Every Day 4pm-7pm.

Live Music Friday + Saturday nights.

Kitchen Open Late!

New Location:
1305 108th St E, Bradenton
941-329-1010

10719 Rodeo Drive, LWR

941-907-0400




Lakewood Ranch at Main Street

GROVE - RESTAURANT,
PATIO & BALLROOM

Discover chef-driven Contemporary American cuisine
at GROVE. Enjoy house-made dishes crafted from
fresh, seasonal ingredients in a warm, welcoming
atmosphere. Located in the heart of Lakewood Ranch,
GROVE offers a variety of spaces - including a patio,
dining room, modern bar, private rooms, and a grand
ballroom - making it a premier destination for private
dining and events.

Whether you're planning an intimate dinner or a
large-scale event, GROVE offers the perfect fusion of
sophistication and hospitality.

10670 Boardwalk Loop, Lakewood Ranch
941.893.4321 | www.GroveLWR.com

10% OFF

VALID AT MR. & MRS. CRAB° SARASOTA LOCATION ONLY.
Must present this coupon. Dine-In Only. Cannot be combined.
Not valid with other offers. One per table. Expires 9/30/26.

463023-1

MR. & MRS. CRAB

Mr. & Mrs. Crab brings a lively seafood
experience to Sarasota with a focus on interactive,
flavor-forward meals. This casual, family-friendly
spot is known for its customizable seafood boils -
guests pick their seafood and sauces, then enjoy
a hands-on meal served in classic boil bags right
at the table. The menu celebrates fresh shellfish
like crab and shrimp paired with bold Cajun and
Szechuan-inspired seasonings for a fun twist on
a Gulf Coast favorite. The Sarasota location also
features a full bar and welcoming atmosphere
perfect for relaxed dinners with friends or family
nights out. Whether you're craving savory bites
or refreshing cocktails, Mr. & Mrs. Crab delivers a
memorable and social dining experience.

8389 S Tamiami Trl, Sarasota, FL 34238
(941)265-6888 | mmcseafood.com

446864-1

OAR & IRON

Where Every Guest Will Find Something
They Love.

At Oar & Iron, we didn’t set out to change
the world. We just want a world where
everyone can order what they want.

Refined, relaxed, and full of options to
please everyone, Oar & Iron lets you
have it all. Because sometimes you don't
know you've been settling for less until
you stop settling.

Made from Scratch Menu - Inspired by
Land and Sea.

8710 US 301-N, Unit 120 | Parrish, FL 34219
941-280-5598 | www.oarandiron.com




462160-1

450156-1

QUINCY'S ORIGINAL
LOBSTER ROLLS

Bringing the authentic taste of New England
straight to Lakewood Ranch, Quincy’s Original
Lobster Rolls serves up buttery, golden rolls
piled high with 100% wild-caught lobster.

Whether you're a longtime lobster lover or
trying your first roll, Quincy’s makes every bite
feel like a trip to the Maine coast. Head on over
to Waterside Place to experience all Quincy’s
has to offer.

1580 Lakefront Dr. Sarasota, FL 34240
941.365.4665 | QuincysOriginal.com

447838-1

STATION 400

Station 400 is your local family owned & operated
breakfast & lunch restaurant. Offering chef inspired
twists on your favorite brunch items. With the best
local ingredients and always above & beyond service.

Specialty Mimosas, Seasonal Menu, GF & Vegan
options.

Voted 2025 Best Local Breakfast Spot

LWR Ranch
8215 Lakewood Main St.

Downtown Sarasota
400 N. Lemon Ave

www.Station400.com

150164-1
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TACO FUSION EXPRESS

Ready to turn your next meal into a flavor-packed
fiesta? From Taco to Torta to Quesadilla, Taco Fusion
Express is slinging bold, adventurous combinations
that will make your taste buds sing. See for yourself
why they're the best Food Truck in SRQ!

Now serving at two locations. Call for Pick Up,
Catering, Private Events 24/7!

941.914.8788

4151 Proctor Rd, Sarasota FL, 34233
Mon - Thurs 11AM - 9PM | Fri - Sat 11AM - 10PM

1824 Main St, Sarasota FL, 34236
Mon - Sat 11AM - 4PM | Sun CLOSED




PARTING
GLANCE



L-5054Sy



461374-1

GENERATIONS OF EXCELLENCE
IN LAKEWOOD RANCH REAL ESTATE

At Pascarella Luxury Group, we help clients achieve
their real estate goals-whether buying or selling - by
combining deep local expertise, luxury market insight,
and a personalized, family-first approach to deliver
exceptional results with confidence, care, and integrity.
¢ #1 Lakewood Ranch Agent for Coldwell Banker

* Top 1% of all Sarasota and Manatee Realtors

e Over $500 million in Lifetime Sales

* Mother-daughter real estate team proudly serving the
Lakewood Ranch community

HOLLY PASCARELLA, PA

v

@ COLDWELL
& BANKER
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